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"The Christmas Song" ("Chestnuts Roasting on an Open Fire") 
featuring Stevie Wonder and "Butterfly" by India. Arie. 




800.276.0536 KSWISS.COM 





THE STUNNING VOICE IS BACK 
SASS ^ PASSION LIKE NEVER 




THE MORLIIN#lgOiP 

HER KILLER NEW ALBUM FEATURING 
TTE SEXIEST JAM OF THE YEAR 

UP&DOWN (IN &OUT) 
IN STORES 11*5*02 
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the art of time 
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164 VBOOK: REVELATIONS 

- If you haven't heard JOHN COLTRANE'S A Love 
Supreme, you've heard of it. A jazz historian 
H|^Bf|e^^Trane's f^nntjnuina infliiRnnR. 




ith Ko&e, Shaq. and A.I. 
elight there isn't rpMCtiToom for 
Magic's equally phenomenal TRACY MCGRADY. @«t 

that could change in one prime-tin 
Donnie Kwok. Photographs by Dt 



PHISTICATEDLADY 

Broadv»/ayijatron3 and critics ate up her act in 
Aida and The Lion King. Now HEATHER HEADLEY 
hopes to move ttj^record-buying public with her 
earthy R&B debut album, This Is IVho / Am. 
By Dimitri Ehrlich. Photograph by He 

174 MELODY MAKER 

The legendary COXSONE OODD fostered the 
careers of Bob Marley and the Skatalites, and 
originated the sound clash, the dubplate, and the 
remix. It's time he got his props. By Rob Kenner 




TRACY MCGRADY 

("The Big Easy." page 166) pliotographed 
exclusively for VIBE by David Drabin. 



lighted f 



erial 



VCRIB: HOOD RICH 

To producer SWIZZ BEATZ, his getaway home in 
Gainesville, Ga., is a tasteful neo-Mediterranean 
palace and a lakeside playground. To us, it looks 
like all that— and the ultimate party spot. 
By Erica Kennedy. Photographs by Piotr Sikora 

(continueJon paqe 32) 
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PLAYSTATI0N2. NOW ONLINE. 



Introducing the Network Adaptor for PlayStation 2. 
Reach out and smoke someone. 



LIVE IN YOUR W<RLD. 
PLAY IN DURS: 



V 



Or cross-check, smash, tackle, leg-sweep or oilie over 
them-even if they're in another time zone. With the 
Network Adaptor (Ethernet/modem) (for PlayStation 21, 
just about anything is possible. Like downloading new 
rosters, stadiums and characters. Trash-talking opponents 
you've never met. Or, better yet, starting your very own 
East Coast-West Coast sports rivalry. All against live 
competition, so no two games ar« ever alike. The Network 
Adaptor for PlayStation 2 is here. Get your game online. 



These are just a few of the games with online features available this year 




AutoModellisU 



ATVOIfroadFury 2 



Madden Nfl 2003 



WHAT YOU GET: 

• The Network Adaptor, which offers both dial-up 
and broadband connectivity 

• Mail-in offer for a FREE copy of 
Twisted MetahBlack ONLINE 

• Start-Up Disc with playable demos of Madden NFL 2003 
and Frequency 

• Video demos of Tribes Aerial Assault, ATV Offroad 
Fury 2 and Tony Hawk Pro Skater 4 

•MltlM$terjiist$39^1SRP] 



WHAT YOU NEED TO CONNECT: 

- PlayStation 2 (duh) 

• Network Adaptor (obviously) 

• Memory card (8MB for PlayStation 2) with at least 
137K of space (that ain't much) 

• Dial-iip or broadband internet connectkm (in English: such 
as cable modem, DSL, Tl or just a plain ol' phone line) 

• Networii Adaptor Start-Up Disc to create ISP settings 
(don't worry, K's easy) 



OTHER STUFF: 

■ The Network Adaptor works with just about any ISP 
subscriber, including AOL, AT&T Worldnet Service, 
EarthLink, SBC Yahoo! Dial and Sympatico. Check with 
your ISP for details. 




Tony Hawd Pro Skater -4 




SOCOM: U.S. Navy SEAU 



NaCameDay 2003 



Tribes Aerial AssauH 



www.playslationxoiii 'PlayStation' and the 'PS' Family logo are registered trademarks of 
Sony Computer Entertainment Inc. 'Live In Your World. Play In Ours.' rs a trademark of 
Sony Computer Enlertainmenl America Inc. NFL GameDay 2003 ©2002 NFL Properties 
LLC. Team names and logos are trademarks of the teams indicated. All other 
(NFL related) marks are trademarks of the National Football League. Officially licensed 
product of PLAYERS INC. The PLAYERS INC. logo is a registered trademark of NFL 
players, wvyw.nflplayers.com. ©2002 PLAYERS INC. All other games featured lierein are 
Irademarked and copyhghted properties of their respective publishers and/or licensors. 



Look for this icon 
indicating PS2 games 
with online capability 
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The Harlem Globetrotters. In Stores Now. 
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188 VFASHION: WHITE LINES 

Model Tyson Beckford shows us how to 
stay on track. Photographs by Walter Chin. 
Styling by Michael Nash 

196 VSTYLE: BOURGEOIS GHEnO 

The best of both worlds. Photographs fay 
Jamil GS. Styling by Michael Nash 

200 VFACE: SHINING STAR 

From Oscar winner to 007 thriller, HALLE 
BERRY always looks so fresh and so clean. 

Departments 

50 WHAT'S UP 
54 CONTRIBUTORS 
60 VIBE RATERS 
65 MAIL 

71 START Going Commercial. By Shono Naomi 
Krochmal. Plus: Interracial buddy flicks. Hairspray. 
Inner-city film schools. The right hook. White Stripes 
live. Ya Heard? 

72 DROPPIN' DIME: VIBE'S TOP 10 LIST 

80 SOUNDCHECK: MC Lyte. By Bobbito Garcia 
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EDGIER MADE EASIER 



new TRIX OF THE TRADE 
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TRIX OF 

PTIPS, TRICKS, SECRETS. 
EDGIER MADE EASIER. 
BORN IN THE SALON 
SHAPE IT AT HOME. 



STAND APART. 



ONLY IN SALONS. 



i 



'UFTRIX 




N BEAUTIFUL 

ENJOY! 
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R Xmas 

Get it on 
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uiee 

FOUNDER AND CHAIRMAN QuicicyJones 
EDITOR-IN-CHIEF Emil Wilbekin 

MANAQiNO EDITOR Andrea Rosengarten EXECurivi editor Angelo Ragaza 
DEPUTY EDITOR Jamie Katz 

MUSIC EDITOR ShaniSaxoH 

SENIOR EDITOR. MUSIC Serena Kim 

ASSISTANT EDITOR. MUSIC Elizabeth Mendez Berry 

ASSISTANT TO THE MUSIC EDITOR Jazmin Perez 

SENIOR EDITOR. START Carmen Ranee Thompson 

LIFESTYLE/TECH EDIIOR HyUPKim 

ASSOCIATE EDITOR Oamien McCaffery 
ASSISTANT EDITOR Kellye M. Garrett 

EDiTORS-AT-LARGE Rob Kenner, Mimi WaldSs 
wRiTER-AT-LARGE Bobbito Garcis 

COPY CHIEF Patricia A. Cartar 

COPY EDITOR Sabrina Bovell 
RESEARCH DIRECTOR DavidCohen 
ASSISTANT MANAGING EDITOR Andrew Simon 

DESIGN DIRECTOR Rorian Bachleda 

DIRECTOR OF PHOTOGRAPHY GeOfge PittS 

MANAGING ART DIRECTOR Wyatt Mitchell 
PHOTO EDITOR DoraSomosi 
ASSOCIATE ART DIRECTOR Alice Alves 
DESIGNER Michael Friel 
ASSISTANT PHOTO EDITOR RefaeccaFain 
ART PRODUCTION MANAGER OscarCerveTa 

FASHION DIRECTOR Michael Nash 

MARKET EDITOR MemsoT Kamarakg 

BEAUTY AND ACCESSORIES EDITOR TashaTumer 

CONSULTING BEAUTY EDITORS Iman. Nzingha Gumbs 

FASHION ASSISTANT Kionna Coleman 

EXECUTIVE ASSISTANT TO THE EDITOR-IN-CHIEF Delinah\te 

ASSISTANT TO THE EXECUTIVE EDITOR Lal<abaHollar 
ONLINE EDITOR Lvnne d Johnson 
EDITORIAL DIRECTOR Gilbert Rogin 



contributors 

Harry Ailen, David Cogan. Cheo Hodari Coker. Gary Dauphin, Kathy Dobie, Greg Donaldson, 
Michael Eric Dyson, Elysa Gardner. Nelson George. Michael A. Gonzales. Karen R. Good, 
dream hampton , James Hunter, Sacha Jenkins. Erica Kennedy. Robert Marriott. 
Lola Ogunnaika Scott FViutson-Bryant, Craig Seyrrxjur, Greg Tate, Marc Weingarten 

PHOTOGRAPHERS 

Amaldo Anaya-Lucca. Marc Baptiste, Kareem Black. Alex Cayiey. Davide Cemuschi, 
Walter Chin, Barron ClailxxTie, Uvia Corona, David Drebin, Larry Rnk. Sai^ A. Friedrnaa 
Daniel Gabbay, Jam] GS, Lyie Ashton Harris. Kayt Jones. Phil Knott Christopher Kolk. 
Danielle Levitt. Dana Lixenberg. Anthony Mandler. Jonathan Mannion. Robert Maxwell, 
Jeff Minton, Andrea Modica. Erin F^triceOBrien, Barbel Schmidt, Vincent Skeltis, 
Isabel Snyder, Alex Tehrani, Matthias Wiens, Sacha Waldman, Albert Watson, Adam Wsiss, 
Dan Winters, Christian Wititin, Xevi 

ILLUSTRATORS 

Carlos Aponte, Dieter Braun, Salman Chow, Paul Corio, DavkJ Cowles, Bob Eckstein, 
Edmund Guy, Mirico liic I'm Jac Anton loukhnovets. Falyez Jafri. Luba LiioTva. Matt Mahurin. 
Shawn Martinbrough. Scott Menchin, Eric Palma. Charlene Potts, Ulla Puggaard, 
Stephen Savage, Stan Shaw, Marc SokpoTie, F^Bter Stemmler, Hirtjshi Tanabe 



FREELANCE RESEARCH 

Laura Checkoway. Ryan Chowdhury, Donnie Kwak. Marcus Reeves 
INTERNS 

Stefani Allegretti, Miranda Armstrong, Cari Chery, Lauren Coape-Amold, Antoinette 
Douglas-t-lall, Leaph Drake, Cynthia Edorh, Jandle Grimmond, Keanya-Jearie Gubitose, 
Aria Martinez, Caltsha Oglestiy, Denise Rosado, Sara Sdiaible, Chemique Vertus, 
Belinda Waters-Brown 



Digital Imaging by Icon/Scarlett Communications 

>© 

Audtt Bureau 
of GrcutMtom 

Subscription requests, address changes, and adjustments should be directed to 
VIBE. Box 59580. Boulder, CO 80322-9580, 800477-3974 

vibe.yahoo.com 




wwwartisanenl.com 

El 



A KT I S /\ N 



llllin 

Program Content; » 2000 Studio Canal France. All Rights Resen/ed. 
2002\Color\ 83 minutes 



Cr: 




TOMMY 




HILFIGER 



iterial 




This is the tinffe of year when the record labels begin to unleash a 
barrage of releases. So here's some info to assist you in your music 
selections diJlng your next visit to Sam Goody. 

On Decei/lber 3, Brooklyn native Fabolous drops his sophomore set, 
Street Dreams. On the lead single, "This Is My Party," Fabolous delivers 
his verse in his signature sexy monotone style. Premier producers such 
as DJ Clue, Rockw^ilder, the Neptunes, and Timbaland suggest that this 
album is platinum-bound. 

Glenn Jones's latest labor of love, Feels Good, is one of the top ten 
R&B albums of 2002. And tracks like "Dreams Do Come True," "All That 
You Need," and "Has Anybody" prove it. You won't need to touch your 
skip button on this 12-track set. Even the interlude "I'll Always Be Here" 
is a winner-too bad it's not a full track. 

Tank's latest album. One Man, proves he's no one-hit wonder. On this 
sophomore set Tank continues to deliver beautiful ballads with heart- 
wrenching authenticity. Tank has a few surprises for his fans, though. On 
"Party Like a Thug," the Cash Money crew assists him in getting his 
thug-thizzle on. "Supa Sexy" is an upbeat dance tune, where, through 
his sampling, Tank pays homage to R&B legend Marvin Gaye. 

Missy Elliott's new album (untitled at press time) Is a collection of 
creative, fun, and tightly produced cuts. On "Work It," Missy's intricate 
wordplay rivals that of linguistic extraordinaire E-40. Through her lyrics 
and the use of animal sound effects, Missy cleverly weaves sexual 
innuendo over a dancehall beat. This track moves effortlessly from old- 
school to refreshingly new. 

Listening to Jatieim's new album. Still Ghetto, you'll be convinced 
that this crooner is an old soul trapped in a young man's body. Jaheim's 
full, soulful voice is completely soothing. And on "Fabulous" he 

embraces a doo-wop style while retaining a contemporary flavor. 

The R&B duo Black Coffey packs a jolt with its raw self-titled debut. 
The contagious hook on the lead single, "Country Boyz," adds to the 
Dirty South flavor permeating this LP Rob Jackson makes a sizzling 
guest appearance on this track. 

702's new LP proves that the group maintained and improved its 
skills during its sabbatical. This offering highlights the harmonizing tal- 
ents of these ladies over Latin- tinged beats to the funky party melodies. 

Next week Fat Joe hits the streets with his new joint. Loyalty. If there 
are any Fat Joe haters out there, you'll have to surrender your hater 
membership. Fat Joe typhoons all doubters on tracks like "Prove 
Something" and "We Run This Sh*t." But the money track is "Born in 
the Ghetto," where the lyricist softens his flow with the help of Ron Isley. 
This is Fat Joe's best album yet. 

Kane & Abel manage to drop their new joint, Ttie Last Ones Left, even 
while they're on "vacation." Noteworthy tracks include "Sells Itself" and 
"Penitentiary." You'll burn some calories on the rump-shakin' jungle 
beat of 'Beef Wit My Click." K&A prove classics never go out of style by 
expertly remaking "Mind Playin' Tricks on Me." 

The advance from Craig David's set. Slicker Than YourAvarage, com- 
plete with picture just arrived in my office. The U.K. native is looking too 
fine and sounds even better. The single, "What's Your Flava," is a pop- 
tinged dance tune that may pleasantly surprise Craig's devotees. Not to 
worry: Craig doesn't abandon his R&B style. 

Also check out these other releases: Large Professor's 1st Class. Lil 
Jon & ttie East Side Boyz Kings Of Crunk, and blues artist Shemekia 
Copeland's latest album. Talking to Strangers. 

Don't forget: Goody got it! 
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every great love affair begins this way, 

introducing vivian green 






iarecords.com viviai 
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i «# a love story 

her self-penned debut album. 



includes her phenomenal 
first single, 
emotional rollercoaster . 

plus fanatic and 
0 superwoman . 

album in stores 
tuesday, november 12 



available at all 



locations and circuitcity.com 
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authentic ladies collection 

avaiiaDie al fine stores nationwide £ internationally soulTipoie-usa com 




www.saosiioes.com Europe fflail@urbantrends.nl 
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Increase Breast Size 

Guaranteed! #1 Seller In America!! 

Now you can increase your breast size with the #1 selling I 
breast formula In America! Bloussant Breast Enhancing I 
Tablets increases your breast size, firmness and fullness- [ 
naturally! An independent double blind clinical study! 
states that "Breast volume, bustline, breast width, 
breast circumference and breast length were all signifi- 
cantly increased. " The clinical study also showed an aver- 1 
age (ncrease ol 2 cup sizes - and, in several participants, an | 
increase of 3 cup sizes. No more artificial padding or 
expensive surgical implants. Get back the increased 
cleavage and gain back the firmness you had as a teenag- 
er Doctor approved and recommended. Pure and all- 
natural herbal formula. Results in just a few weeks. Over I 
250,000 women have used Bloussant. Guaranteed! 
results or send back for a lull product refund. 60 day' 

money back guarantee! Ca// nOW and ask hOW tO get 3 30. bbut. 

day supply of Bloussant absolutely free! ' rZf 

To order, call toll-free: 1 -888-81 2-4295 ' — 

24 flours a day, 7 days a week / we accept ctiecks by ptxine' 

MOT AVAILABLE IW STORES! 

Fctde Unsightly Stretch Marks 

Developed by a noted cosmetic dermatotogist, StretchI 
sy is a patented formula that reduces the appearance of^ 
btfutch marks - even bright red ones - and restores your skin'' 
|to a more natural appearance. Fast and effective on stomach, thighs, 
[buttocks and more. Simply apply daily and writhin weeks, you will have 
noticeable results. Guaranteed results or send back for a full product 
fund. 30 day money back guarantee! Call nOW and ask hOW 

get a 30 day supply of Stretch Away 

bsolutely free! 

o order, call toll-free: 1-888-821-2648 

24 hours a day, 7 days a week 
/we accept checks by phone! 
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Lose Up to 10 lbs. In 48 Hours- FOR FREE! 

As part of a National Advertising Campaign, we are offering the Miami 48 
Hour Diet tor Free - yes, that's right- tor Free! (You only pay a shipi/jing , 
and handling charge.) Losing weight is easy with the l^^iami 48 Hour Diet - 
plan! Take off up to 1 0 lbs. and 6" in just 2 days- just in time for a wedding ■ 
vacation, date, anything! No pills, no powders, no exercise. This great- 
tasting formula is rich in essential vitamins, minerals and tiertis to give you all the nCitrients 
you need while you lose weight. Guaranteed results or send back for a full product refund. 

Call no. ir free Miami 48 Hour Diet and lose up to 10 lbs. 

^GUARANTEED! 
ITo order, call toll-free: 

1-888-822-9445 

._ J 24 hours a day, 7 days a week 

Due to overwhelming response, 
limited one order per familyl 

Tftc Miami 48 Hour Diet plan n 
works ^at. i Iwi 10 Ihs. and 

in just 2 davs. I recommend \ 
it fftr am^ine! " — Norine « 




IN STORES NOW! 



MAC MALL 

MACKIN* SPEAKS LOUDER THAN WORDS 



Guest: Appearances By: 
Big Syke, Mac Ore, Sleep Dank, 
J Diggs and Sundae 
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RAY LUV 

A PRINCE IN EXILE 

CSuest Appear^ances By: 

Mac Mall, The Out^lawz, Ant: D.O.G., Young Dre 

Special Guest: 

Aaron Hall on the track "Superfly" 



MAC MALL AND RAY LUV FEATURED ON THE TUPAC THUG ANGEL SOUNDTRACK 
Executive Produced By: Quincy "QDIH" Jones, Leila Steinberg and Tracy Robinson 

For more inf ormat^ion call: Sy^-S^a-SSOS 



2002 Sesed Out Records/Moses Soul 
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WHAT'S UP 



LIFESAVERS 



"A change is gonna come' 

-Sam Cooke, "A Change Is Gonna Come," 1965 

The urban community urgently needs to face this truth: AIDS is 
killing us. We act as if it's not-that's why they call AIDS the silent 
killer— but it really has reached such epidemic proportions that, 
if unchecked, it could wipe out whole segments of our population. 

If you don't believe me, then consider these alarming statis- 
tics from the Centers for Disease Control and Prevention: Among 
the approximately 40,000 Americans new- 
ly infected by HIV this year alone, the 
center estimates that 54 percent are African- 
American, 26 percent white, 19 percent 
Latino, and 1 percent "other." Seventy per- 
cent are men and 30 percent women. Forty- 
two percent are men who have sex with 
men; 33 percent are heterosexuals (of either 
sex) who are infected through sexual trans- 
mission; and 25 percent— also of both sex- 
es-are infected through intravenous drug 
use. If armed gunmen were killing thou- 
sands of young people in nightclubs or 
restaurants this year, it would be more dra- 
matic, but no more lethal. AIDS is now the 
leading killer of black women aged 25 to 34 
and of black men aged 35 to 44; a recent 
study shows that one out of three young, 
African-American men who have sex with 
men is HIV-positive. 

December 1 is World AIDS Day, and we 
need to take a moment and reflect, remem- 
ber, and react. If a change is gonna come, 
as Sam Cooke prophesied during the Civil 
Rights Movement, then we have to get 
involved in saving our own lives. First we 
need to be responsible when we are having 
intercourse. For sexually active people, the 
best way to prevent the spread of H IV/AI D S 
is to use a condom. As BET says: "Wrap it 
up!" It takes less than a minute to protect 
and even less time to infect. Second, we have 
to educate young people about the spread 
of the virus so that they understand the dev- 
astating effects of this disease-awareness is key. Third, we have to 
raise money to support people who are already infected and help 
fund the research to find a cure. In other words, we have to get busy. 

Phill Wilson, who founded the African American AIDS Policy & 
Training Institute, invited me two years ago to serve on its board of 
directors. "You reach one of the most important risk groups of 




ACTION HEROES: AIDS activists include (clocl<- 
wise from top right): Janet Jacltson, Mary J. Blige, 
Ashanti, Lil' Kim, Ja Rule, P. Olddy, Babyface, and 
Russell Simmons. 



HIV/AIDS through VIBE," he told me in my office. "We have to 
educate and inform these young people." Since then, VIBE and 
AAAPTI have hosted a media roundtable to impress on the editors of 
other urban and African- American magazines the crucial importance 
of spreading the word about HIV/AIDS. All those tides have com- 
mitted to publishing stories about this pandemic in February 2003 
(Black History Month). The AAAPTI has also started to acknowl- 
edge people in the black community who are making a difference. This 
year, they are giving Heroes in the Struggle Awards to Russell 
Simmons, Danny Glover, and BET, among 
others, for their contributions in the fight 
against HIV/AIDS. 

Speaking of honors, I was pleased and 
flattered when LIFEbeat-the Music Indus- 
try Fights AIDS, a nonprofit organizafion 
dedicated to raising HIV/AIDS awareness 
and providing support to the AIDS com- 
munity, organized an October 31 fiand-rais- 
ing breakfast to recognize my commitment 
to serving the community in this battle. 
(I also serve on the board of the Design 
Industries Foundation Fighnng AIDS and, 
along with BQE productions, help produce 
the Hot Boyz benefit, in which MaryJ. Blige, 
Lil' Kim, and Ashanti have all participated 
for the last three summers.) In the past, 
LIFEbeat has paid tribute to MTV's Tom 
Calderone, Simmons, Radio One's Cathy 
Hughes, and others. I recently joined the 
organization's board because I know that 
music is the best way to bring people togeth- 
er for a common cause. 

Earlier this year, I also had the pleas- 
ure of working on UrbanAI D2 with P. Did- 
dy and Simmons. Our urban stars can and 
are making a difference. We need everyone 
to be lifesavers and to take a cue from 
Simmons, P. Diddy, Blige, Free, Ja Rule, 
Ashanti, Babyface, Lil' Kim, and Janet 
Jackson-people who are going out of their 
way to give back to the community in the 
struggle against HIV/AIDS. We must take 
care of ourselves, our younger brothers and 
sisters, and our friends, families, coworkers, and neighbors who 
may also be affected by this disease. As I write this letter, I am plan- 
ning a World AIDS Day benefit, which will feature two dance music 
DJs, a hip hop DJ, and a diva. It's a party with a purpose. So figure 
out how to get involved, practice safe sex, and make a difference- 
because life is too short. 
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K-ci & Jo Jo's New Album 
EMOTIONAL 

Featuring The Single "It's Me" 

Produced By Grammy Award Winning Producer Rodrey Jerkins. 

In Stores November 26th 



www.kciaiidjojo.com www.mcarecords.com 
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BE WICKED 
FOR A WEEK 

Givf up countinq cTiloii(?\ 
Uoy up pf]\f your bedtinne. 
\lt'ep til noon. 
Mavf Applfton Rum (or breah(ast. 
Go \hinnY dippinq. 
Don't tall youi itioIIi^i. 
Indulqf YOursel|. 
Or someont? <e\w. 
Anythinq qoev 
tyfrythinqs included, 
uuilh no hidden charqe\ 
And tippinq is positively sinful 
Ast^ about FREE uueddinqs. 

For more information on 
Hedonism II in Fleqiil and 
Hedonism III in Runamay Bay 
tall your liavel aqent or 

1-800- go-\up[r/Eyi, m. 

SuperCliibs 

SuperClubs is reprpiented worldwide 
by Inleirulional Lifeilylet, liK. 



THE GUEST LIST 




Between her Brooklyn cafe and her toddler, 
Sule, former Essence executive editorand 
VIBE staff writer Joan Morgan, 37, has lit- 
tle time for her beloved mani's and pedis. 
But she did get to do some girlie bonding 
with Toni Braxton for this month's cover 
story ("Fully Exposed," page138). "It was 
a very different Toni than most people see," 
says Morgan. "She had morning sickness, 
no makeup on, and was really gracious." 



Knowing he'd shot Alicia Keys, Ashanti, and 
Jennifer Lopez, it made perfect sense to 
send Tony Duran to photograph sexy Ms. 
Braxton ("Fully Exposed," page 138). 
Duran, 34, who also shoots for GQ and £//e, 
recently decided to leave hisagencyin New 
Yorkandgofreelance."lt'skind of like start- 
ing a lemonade stand," he says. Between 
gigs, you might find the native Minnesotan 
lounging poolside in LA. 





"I photograph hipsters, but I'm not hip," says 
good-natured Canadian lensman David 
Drebin, 32, who shows his flair for the 
celebrity portrait in "The Big Easy" (page 
168), a profile of Orlando Magic star Tracy 
McGrady. "It helps when the people being 
photographed are not adversarial, and that 
was beautiful about him," Drebin says of 
McGrady. The N.Y.C.-based sports fanat- 
ic also contributes to ESPN. 



Forthis month's "The Big Easy" (page 186), 
writer Oonnie Kwak set out to shed some 
light on why people continue to sleep on T- 
Mac. "To the casual NBA fan, he has no 
definable image," says Kwak, 25. "People 
don't really know what he's about." The 
N.Y.U. grad, whose favorite bailer is Steve 
Francis, splits his seven-day work week 
between VIBE's research department and 
New York's WCBS-2 News. 




IN-HOUSE COUNSEL 




As Assistant Editor, I'm-proud-to-be-a- 
Jersey-girl Kellye M. Garrett handles 
the news, arts and culture, and trend sto- 
ries that light up the pages of the Start 
section. The 24-year-old graduate of Flori- 
da A&M University had a year-long stint 
in the newsroom of New York's Daily 
News before landing at VIBE. "Magazines 
are definitely more my pace," says Gar- 
rett. Ascreenplaywrriterin her spa re time, 
she gets her inspiration from people- 
watching. "I'm a quiet, reflective observ- 
er," says the movie buff. Write on! 
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Get the DVD or Video 
November 26th! 
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• EXCLUSIVE RNIMRTED SHORT THE C 
• DIREaOR'S COMMENTS 
• RLTERNHTE ENOING 

• BLOOPER REEL 
• AND MUCH MOREI 
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Go into any LOEWS CINEPLEX THEATRE 
from November 1st through December 5th and before 



every movie, see exclusive, never-before-seen bloopi 
from the MEN IN BLACk 11 DVD. 

Log onto ENJOYTHESHQW-Com and remember what you saw 
and enter for a chance to win groat MEN IN BLACK II prizes! 



EE' DVD OFFER INSIDE SPECIALLY 
MARKED DVD PACKAGES OF MIB II. 
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Available At 



I www.SonyPictures.coni | 



TOT2u,»j>^6.w,ata.««it.swl4XtSllSS««»si^ Available at most Circuit City stores and at circuitcKy.com. 
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Stevie Wonder 



AS SEEN ON 

TV 




TO CELEBRATE THE 40TH YEAR OF A 
REMARKABLE CAREER, COMES THE 
RELEASE OF THE FIRST AND ONLY COMPLETE 

CAREER SPANNING HITS 
COLLECTION EVER ON A SINGLE DISC! 

FEATURING 21 HITS FROM 
STEVIE'S CLASSIC ALBUMS 



• 80 Minutes Of Music Spanning His Entire Career 
Features Eight #1 Pop Hits And 15 #1 R&B Hits 
Includes the rare 45 version of "You Are The Sunshine Of My Life" 
' Features "Do I Do," the basis for Ja Rule's recent smash, "Livin' It Up" 
1 6 page full color booklet with essay, songography and photos 




UTVRECORDS 



AOL Keyword: Motown 
www.motowa.com www.utvrecords.com 
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Original Motion Picture Soundtrack 

THE FUNK BROTHERS played on more 
No. 1 hits than the Beach Boys, the Rolling Stones, 
Elvis and the Beatles combined — 
which makes them the greatest hit machine in the history 
of popular music. 

But no one knew their names • UNTIL NOW. 

* Exciting New Live Versions of Classic Hits Performed By 

JOAN OSBORNE, GERALD LEVERT, MESHELL NDEGEOCELLO, BEN HARPER, 
CHAKA KHAN, MONTELL JORDAN and BOOTSY COLLINS 



*■ THE STORY OF MOTOWN'S UNSUNG HEROES 
> From The Acclaimed Feature Documentary 
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> Featuring Today's Stars Backed by Motown's Original FUNK BROTHERS! 
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New! BOSS IN MOTION 

The men s fragrance by HUGO BOSS. 
Sharpen your mind. Challenge your body. 
Stop by your nearest department store for 
the Fast Forward toiletry bag and 2.4 oz 
Deodorant Stick, your tree gift with any $47 
purchase from the BOSS IN MOTION 
collection (S15-S47) while supplies last. 



FALL/WINTER 
GREAT VACATIONS 

Let Great Vacations plan an exciting and 
vibrant trip to the beautiful island of Jamaica. 
Great Vacations offers hotel, air excursions, 
cruise packages, and event planning. Call now 
for your Great Escape: 876-929-6290 or 
e-mail rpile@greatvac.com 



NOVEMBER-New York 

FORD EXPEDITION AND VIBE 

THE FUTURE URBAN ICONS EVENT 

i ... .. , -i.. J . jnd ViBE salute our 
future urban icons. Check out the special 
advertising section in this issue of VIBE 



NOVEMBER-Washinglon, D.C. 
NAUTICA JEANS/VIBE MODEL SEARCH 
CONTEST 

Attention all D.C. fashionistasi Nautica Jeans 
and VIBE invite you to enter our model search 
contest. Listen to your local radio station and 
check your mail for more details 



NOVEMBER 26 
COLUMBIA TRISTAR HOME 
ENTERTAINMENT 

Men in Black II is coming to VHS and DVD 
November 26, 2002. 






I'/emarex 



THROUGH NOVEMBER 30 
DAVOUCCI/0 MILE SWEEPSTAKES 

Visit Davoucci.com for a chance to enter 
and win a trip to the premiere of 8 Mile. 

starring Eminem. 



JANUARY 31-FEBRURARY 3-Janialca 
ALKEN TOURS 

Please join us for the pulsating Air Jamaica 
Jazz & Blues Festival January 31 to 
February 3 in Montego Bay, Jamaica. 
Affordable packages are available. 
Call 800-221-6686 for details. 




CHECK THE TECH 



MEMOREX 

The Memorex DVD+RW/+R Drive 
records up to 4.7GB of video, data, 
photo, or audio files. This complete, 
easy-to-install kit includes all necessary 
software and accessories for under $400. 
www.memorex.com 



SIRIUS SATELLITE RADIO 

Sirius Satellite Radio offers 60 channels 
of 100% commercial-free music, from 
what's new on the street to classics and 
everything in between. 
www.sirius.com 



VIBERATERS 

Check out the staff's current playlist 




< FAITH EVANS, Fo/th/u//y (Bad 
Boy): Slept-on classic. 

WU-TANG CLAN. FEAT. NAS. "Let 
My Niggas Live" (Columbia): Drop the 
guns. 

FINE YOUNG CANNIBALS. "Love 

for Sale" (Chrysalis): Decadent and 
delightful. 

< REDMAN. Ooc s do Nome 2000 
(Def Jam): Nice and dirty. 

MARY MARGARET O'HARA, Miss 
America (Virgin): Fragile, eccentric 
masterpiece. 

LED ZEPPELIN, "Going to California" 
(Atlantic): Classic metal ballad. 

< ANGIE MARTINEZ, FEAT. LIL 
MO & SACARIO, "If I Could Go!" 
(Elektra): Go on, girl. 

LIL WAYNE, FEAT. BIG TYMERS & 

TO, "Way of Life" (Universal): Get that 
dough. 

4 ORBERT DAVIS. Priority 
OSixteen): Horn of plenty. 

MESHELL NDEGEOCELLO, FEAT. 
TALIB KWELI, "Hot Night" (Warner 
Bros.): Revolutionary soul singing. 

SWEET G, "A Heartbeat Rap" (Fever): 
Embryonic hip hop. 

< MARY J. BLIGE,MyL//e(MCA): 

Better than therapy. 

RAMSEY LEWIS, "Don't It Feel 
Good" (Columbia): Rump-shal<ing 
funk. 

VARIOUS ARTISTS, The Biggest 
Dancehail Anthems 1979-82 
(Greensleeves): Ragga's glory days. 

4 AZ, FEAT. NAS, "The Essence" 
(Motown): Baby Paul rules! 

Music listed In no particular order 
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Bring it. 



Pio 




RioVolt- 

Plays MP3AVMA 
CDs, CD R/CD RWs, 
standard music CDs. 
FM radio 



RioSSO 

Up 10 4 hours of 
music (expandable to 

8), plays MP3s i 
WMAs, rechargeable 
20-hour battery 



Up to 4 hours of 
music (expandable to 
8), less than 3-inch 
diameter, durable carry 
case, armband, clock, 
stopwatch, FM radio 



— there's a ton of stuff out 
st waiting to l<ick your ass. 
tiettier it s ttiree hours of dental 
cruelty, or a workout that'll teach you 
the true meaning of pain, the right music will help you kick 
back. Rio lets you play hours of your favorite music, with no 
mix tapes and no skipping CDs. So invite the challenge — 
but don't go it alone. 



tio Digital Music. Bring it. 



Get one today www.sonicWue.£ 



'"■filers 



there's always somettiing gootj on.'" 
Rio Oreplaytv- GO.VIDEO' 

the SONICblue family of products 




O2002 SONICIHue inaxporated- Rio, RefilayTV. and Go-Viileo are registeied trademark$, and RmlAilt, Riofriol and SONICWue are liademarks, d SiMICblue Incofporatad. 
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Grammy Award Winning GhMtoYouihs /Motown^Recoiding Artist Damiar\Marley "JR. GONG' 




B<i)B 

MARLEY . 

S FOOTWEAR 

www.bobmarleyfootwear.com 

WAILER 



MAIL 

vibe.yahoo.com 




SIMPLY BEAUTIFUL 

Mimi Valdes's cover story ["The 
Metamorphosis," October 2002] 
was a masterpiece. It gave me 
new insight into the real Bey- 
once Knowles. Far from being 
the scene-stealing songstress 
people presume her to be, she's 
really a down-to-earth person. 
Nowadays, it seems that people 
envy strong-willed women, yet 
accept portrayals of women with 
no respect for themselves. 
Instead of hating on Beyonce, we 
need to appreciate a young, tal- 
ented singer, writer, and actress 
living out her dream. 

Tyneequa L. 
Via e-mail 

It was so refreshing to see 
Beyonce on the cover, and to 
see her recognized for her tal- 
ents, perseverance, and "beauty- 
liciousness." Beyonce and the 
rest of Destiny's Child have def- 
initely had their share of haters, 
but they continue to survive, 
shine, and even empower some 
of us. I applaud VIBE for recog- 
nizing Beyonce's artistry, and 
wish her and the talented ladies 
of DC the best in their blessed 
destiny. 

Tamesha "Mimi" Harper 
West New York, N.J. 



Beyonce definitely gets props for 
her beauty, charisma, and uncan- 
ny ability to churn out pop hits. 
But as for her responsibility as a 
visible role model for young 
black girls, she continues to dis- 
appoint me. Specifically, I find 
it really upsetting that Beyonce 
is still hiding behind her blond 
hair, which perpetuates the idea 
among black women that their 
coarse hair is bad. Even though 
Beyonce has gone to more 
relaxed tresses, they're still 
blond, so she gives a false impres- 
sion of what it means to be a nat- 
ural black woman. She says she 
wants us to know who she really 
is, but she hasn't yet fully accept- 
ed herself 

KelliE. Stewart 
New York, N.Y. 

Your cover story on Beyonce 
was very interesting. It's hard 
being a celebrity, especially one 
as gorgeous and talented as 
Beyonce. Jealous people never 
want to see you get ahead and 
always want to criticize you 
about something. If you choose 
not to perm your hair or wear 



too much makeup, Beyonce, 
you do that! If you want to walk 
through the airport with a T- 
shirt and sweats on, you do that! 
Ignore the negative things peo- 
ple say, and concentrate on the 
positive. The cover shot is beau- 
tiful; so natural, so you. You 
have millions of fans who love 
you for just being yourself 

Miko Stallworth 
Lancaster, Calif. 

YOU GOT ME 

Your article on the Roots ["Mo' 
Money, Mo' Problems," by Mal- 
colm Venable, October 2002], 
one of my favorite hip hop/jazz 
groups, caught my attention. I 
was surprised that such a talent- 
ed group would succumb to 
being at a boojie party where 
they would be disrespected. I'm 
glad they didn't perform that 
night! I'm still a supporter, 
because during the toughest 
times of my life they were 
there, lyrically. The Roots 
showed me that music, "you 
the love of my life." 

Angeline Solis 
Albuquerque, N.M. 



Mr. Venable's use of the W-word 
["wigger"] in the October 2002 
VIBE article on the Roots tumed 
me off so much that I have yet to 
read the rest of the issue. I will 
definitely agree that the aptly 
named "N-bomb" is highly 
offensive and unnecessary, but 
1 am confused as to how the 
W-bomb is any better. As a bira- 
cial woman with a white com- 
plexion, I have had the W-bomb 
spat at me more times than I care 
to remember, and I have yet to 
find an instance where this term 
is not as beastly as its predeces- 
sor. What is it that makes the 
replacement of the Nwith a W 
so acceptable? Both terms are 
equally dehumanizing, and I'd 
be very interested to learn the 
reasons behind this double stan- 
dard, as I can't see any justifica- 
tion for the use of either one. 
Am I wrong? 

Arra Bee 
Via e-mail 

MISSTHANG 

I've always viewed Monica ["Pain 
Is Love," by Craig Seymour, 
October 2002] as one of the most 




YOUR BEST SHOT 



Corey Roberson, Milwaukee, Wis. 
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mature young women in enter- 
tainment. I'm sure that growing 
up in the music industry caused 
her to spread her wings sooner 
than most. Having said that, I 
find it very disapf>ointing that she 
chooses to be involved with guys 
who are going down the wrong 
paths. I'm even more disap- 
pointed that Monica's parents 
would allow their then 16-year- 
old daughter to date a 22-year-old 
man. Hopefully she'll do some 
more maturing and realize that a 
truly strong man goes through 
life the honest way, through work 
and commitment. 

Rosalyn Yates 
Chicago, 111. 

The article about Monica was 
nice, but I was shocked to see 
how short it was. Why wasn't she 
on the cover? When you had 
Alicia Keys, Brandy, and Ashanti 
on the cover, they had nice, long 
articles. I'm a very huge fan of 
Miss Tliang, and hope that one 
day soon she'll be on the cover 
ofVlBE. 

Tasia Davis 
Norfolk, Va. 

ONE LOVE 

I'm a 29-year-old lesbian, and I 
was really impressed with the 
article about the Harvey Milk 
School ["High School Drama," 
by LeRoy Whitfield, October 
2002]. I truly think it's wonder- 
ful to have an altemative acade- 
my like that, where you can be 
yourself Growing up in society 
and coming out can be the scari- 
est feeling in the world. Being an 
African-American gay female, I 
feel there should be more doors 
opened to us. We're human, too; 
we deserve just as much as any- 
one else in this world, regardless 
of our lifestyle. We should have 
more support and places to go 
where we can be ourselves. 

Miriam S. 
East Si. Louis. III. 



RANDOM FACTS 



In this issue. R&B up-and- 
comer D'Mello (Next, page 
136) and theater star turned 
recording artist Heather 
Haadley ("Sophisticated 
Lady," page 172) share the 
same birthplace: Trinidad. The 
island paradise in the south- 
east West Indies is an ethnic 
melting pot, with a history of 
African, East Indian, Middle 
Eastern, and European influ- 
ences. Other notable Trini's 
include Janalle Commissiong, 
the first black Miss Universe: 
civil rights leader Stokely 
Carmichael (nfi Kwame Ture): 
and recording artist Billy 
Ocean, whose "Caribbean 
Queen" hit No. 1 on the pop 
charts on November 3, 1984. 

I'm writing to thankyou for the 
article about the Harvey Milk 
School in New York City. When 
the school first opened, I 
remember reading comments 
saying that it was the personifi- 
cation of evil, that it represent- 
ed a godless, morally decadent 
society, and, shockingly, that it 
encouraged homosexuality. 
Going through puberty isn't 
easy. The students at Harvey 
Milk find people with whom to 
share the joys and trials of life, 
whereas before they were lone- 
ly and rejected. Nobody 
deserves to be persecuted or 
pressured because of their sex- 
ual orientation or because they 
are different. Big up to VIBE's 
editorial staff for having the 
courage once again to address 
such a controversial subject. 

C. Lafayette Johnson 
White Deer. Pa. 

KEEP UREAL 

I am writing to correct the infor- 
mation given in the Kurtis Blow 
photo and caption in the Octo- 
ber 2002 issue [VBook, "Better 
With Age," by Bonz Malone]. 
First of all, it was a Sugarhill 
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Gang performance at the 
Audubon Theater in 1979 (not a 
"Zulu Anniversary" party). Sec- 
ond, Russell Simmons did not 
give AJ $500 to play "Christmas 
Rappin'"-he didn't give him 
anything. AJ was my buddy 
before I made "Christmas 
Rappin'," and he did me a favor. 
Five hundred dollars was 
unheard of for a favor like that 
in 1979, especially in hip hop. 
Russell did not have that kind 
of money then; his millions 
came later. Let's give credit 
where credit is due, and keep the 
history of our beloved hip hop 
true. It's all we have left. 

KurtisBlow 
Via e-mail 

EYE OF THE TIGER? 

What was VIBE thinking by 
allowing Ntozake Shange's 
Open Mike article about Mike 
Tyson [Start, "Monster's Ball," 



October 2002] to print as it is? 
The statement about America 
loving to watch niggas box (as if 
there are no white boxers) was 
bad enough. But then Shange 
had the nerve to compare black 
boxers with dogs and cocks! 
What would she call black 
female boxers? The "plantation 
entertainment" remark and call- 
ing Tyson a "bestial nigga" is just 
irresponsible. Was Shange just 
looking to start some controver- 
sy with that type of writing? 

Andrea Williams 
Via e-mail 

Reading Ntozake Shange's 
piece and having an opinion or 
two about Iron Mike, I had to 
comment. Plantation enter- 
tainment is just what we've 
aspired to in many arenas (yes, 
even basketball and football). 
About the only black man in or 
out of the ring to gain respect 



from most Americans is 
Muhammad Ali. 

Jerilyn Hampton-Sawyer 
Dayton, Ohio 



SPEAK UP! 



Wart to be heard? Each issue 
VIBE will throw out a question 
racking all of our minds. Log 
on to vi6e.yafioa.com, click on 
"Write to VIBE, " say your bit, 
and you just might see your 
response published in the 
magazine. This month's ques- 
tion: Who do you think is respon- 
sible for the murder of Tupac? 
Suge Knight? The UPD? 
Biggie? Gangs? And why? 

CORRECTIONS 

■ The'TlowerPower-storyintheSep- 
tember 2002 issue (page 108) implies 
that Oprah Winfrey is a client of The 
Daily Blossom. She is not. 

■ The photo caption on page 19 of the 
October 2002 issue miscredits the 



necklaces on BeyoncS. It should read: 
Turquoise necklace (in hand) by Double 
Happiness; turquoise necklace (around 
neck) by Malissa Bastone. 

■ The photo caption on page 136 of the 
October 2002 issue ("Pain Is Love") 
describes Brandy and Monica perform- 
ing at the 41st Annual Grammy Awards 
in Los Angeles. They are performing at 
the 1998 MTV Video Music Awards. 

■ The photo captions on pages 19 and 
117 of the October 2002 issue miscred- 
it Reggie Wells' affiliation. They should 
read: Makeup by Reggie Wells/Illusions 
Management. 

WRITE TO VIBE 

VIBE encourages mail and photographs 
from readers. Please send letters to 
VIBE MAIL, 215 Lexington Avenue. 6th 
Floor, NewMjrk, NY10016 (include your 
daytime phone number). Or send e-mail 
to vibe@Vibe.com. Send photos to VIBE 
VDURBESTSHOT(sameaddress).ln- 
cludeyourfull name, address, and day- 
time phone number. Letters may be 
edited for length and clarity. Photo sub- 
missions will become the property of 
VIBE and will not be returned. 



WARNING: 

DIRTY FUEL INJECTORS MAY BE 
HAIARDOUS TO YOUR CAR'S HEALTH. 



Dirty injectors can decrease engine power, reduce acceleration, and harm fuel efficiency. 
Want to keep your car healthy? Add STP'° Super Concentrated Fuel Injector Cleaner to 
your gas tank every time you change your oil. 



DIRTY 



STP EVERY OIL CHANGE. IT'S BASIC CAR MAINTENANCE. 

Find out more at www.STP.com 
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ADLIB 



Once upon a tinne, doing commercials was 
a sure way to sabotage an artist's street cred. 
Now, everyone's on the money train. 

Does Tweet's evocative lyrical come-on, "Call Me," 
make you think of sex— or cell phones? Probably both, 
which is just what Verizon's ad agency, GlobalHue, 
was betting on. "I flipped when I heard her song," says 
Juan Roberts, the company's executive vice president, 
who helped recruit Tweet to promote Verizon and worked 
the tiny phones into her videolike commercial. "I don't think 
it's selling out," says Tweet, who voluntarily flashes the 
"V" sign at all public appearances. "I'm an artist first, not 

an endorser." (continued on page 72) 

Illustration by TERRY ALLEN 



And she's not alone. Foryears, rappers have dropped brand names 
in their rhymes for free. But now, from Method Man and Redman 
for Right Guard to Mary J. Blige for Dark & Lxively, the hooloip between 
marl(eters and urban entertainers can mean mutual payoffs. Jadakiss 
took home 8300,000 for his Reebok spot with Allen Iverson. "It gives 
the artist exposure," says Interscope honcho Steve Stoute, who bro- 
kers such deals. "And it gives advertisers authenticity with kids." 

Not long ago, mainstream brands wouldn't go near rap. "During 
the mid-'90s, when no one else was doing it, people wondered why 
we would put hip hop on national TV," says Darryl Cobbin, vice pres- 
ident of Sprite's business unit, producers of the memorable "Obey 
YourThirst" ads featuring artists like Grand Puba. "Our message was 
about people who live life their own way." 

But the hip hop community hasn't always been open to endors- 
ing either. "Conscious" artists like KRS-One, who promoted Nike 
back in 1996, were called sellouts. Talib Kweli, who hawks for Levi's 
and Ecko Unlimited, feels artists con get paid without compromising 
personal standards. "If it's something that makes you go against who 
you are morally— never," he says. "But it fed my family." 

Naturally, this odd coupling of the 'hood with Madison Avenue has 
led to some conflict: Although Reebok stood by Iverson during his 
legal battles earlier this year, Pepsi dropped Ludacris's spots after 
conservative Fox talk-show host Bill O'Reilly complained about the 
rapper's profanity-laced lyrics. Nevertheless, the traffic on the bridge 
between hip hop and the prevailing advertisers doesn't seem to 
be slowing. "It's one of the most dominant forces in what makes peo- 
ple consume," says Cobbin. "There just needs to be flexibility on both 
sides." And folks are bending over backward. Shono Krochmal 



SAY WORD 



Send us your best poetry or lyrics in 90 words or less on the topic 
of "risks" to sayword(Sivibe.com and you might see it here. Make 
sure to include your nanne, song or poem title, and a contact 
number Check out this "envy " poem by Sahara Borja. 

smooth olive skin and 

eyes shaped /ike sin 'cause 

they're not familiar to this land's mind 

minds-set like TVs programmed to see 

bright blue eyes I meons thot my demise 

is this face exactly 
which glossy 'zines despise 
poster girl for yacht club america? 
never 

siempre remain my southern hue 
I keep my momma's roots in view 
remember immigrant tears and 
resolve not to succumb 
to omerico's numb mentality, 
coloring book regularity 
imake a hundred incan chiefs proud 
foreign name unpronounceable but i 
stay unchanged 

america stained with faces like mine 



DROPPIN'DIME 



VIBE'S Top 10 List 
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McFarlane's NBA Basketball Series 2 
(www.spawn.com/features/toyfair2002/toys/). 
These dolls of stars like Shaq are so lifelike, you 
expect them to declare free agency on you. 



R2-D2 Interactive Astromech > 
Droid, by Hasbro 
(www.R2droid/actory.coin). 
This 15-inch-plus cutie obeys 
vocal commands and carries drinks. 



Vibra Pen (www.babeland.com). 
Use one end to write; press the 
other, ladies, and it's afternoon delight! 




Jeep Renegade Mountainboard 
(www.Jeepmounto/nboards.com). A Hummer for 
your feet, Jeep's Mountainboard lets you roll through 
backwoods or rough 'hoods. 

National Visionary Leadership Project 
(www.vfsfonory-project.com). An archive of inter- 
views with African-American elders like — 
Maya Angelou. Soak up the science. 

Analog Clone MD jacket, by ^ 
Burton. It features a built-in 
wireless Sony MiniDisc player 
and integrated controls. Sick! 

Black Panthers 1968. by Ruth- 
Marion Baruch and Pirkle 
Jones (www.artbook.com). No 
justice, no peace! First exhibited in 1968, these photos 
capture the Panthers' solemnity and iconic style. 

Electronic Blackjack Dealer (www./iammac/ier.com). 
Distributes cards and keeps score for up to seven 
hands at a time. A real deal. 

"Don't Sweat the Technique" wristbands, by Staple 
Design (www.stop/edesign.com). With the immortal 
words of Rakim at hand, you can get 
hot and look cool. * » 



Hj A Girl Group postage stamps ^ 
I W (www.igpc.net). Please Mr. 

Postman, look and see: Honoring 
groups like the Supremes, these 
Caribbean- and African-issued 
stamps are a collector's dream. 



8 
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BROTHERS GONNA WORK IT OUT 

/ Spy, starring Eddie Murphy and Owen Wilson, is the latest take on a genre that has flourished for decades: the black-and-white buddy 
movie. Here are some of our favorite action couples. Dom/en McCafftry 




THE DEFIANT ONES (1958) 

Tony Curtis and Sidney Peltier are escaped 
convicts shackled together and running 
from the law. 

Best line: Poltier, pulling Curtis's chain: 
"Sure we're married. Joker— and this here's 
the ring." 

Plausibility gap: A country widow wants to 
jump Curtis's bones— after he's scrambled 
through mud and marsh for a week? 
Too-close-for-comfort moment: These guys 
do everytfiinfl together— even go to the 
bathroom. 




LETHAL WEAPON (1987) 

Wholesome dad Danny Glover and depres- 
sive ladies man Mel Gibson are L.A.'s finest. 
Best line: Gibson, anticipating victory: "We 
solve this, we could get famous, do shaving 
ads and shit." 

Plausibility gap: Gibson's diagnosed as 
having a death wish— and they still keep him 
on duty? 

Too-close-for-comfort moment: We'll let 
the screenplay tell it: "Tears in his eyes... 
[Glover] falls to his knees, cradling [Gibson] 
in his arms." Break out the Kleenex. 




STIR CRAZY (1980) 

Richard Pryor and Gene Wilder are sent to 
the slammer and use the "prison rodeo" to 
stage a breakout. 

Best line: Pryor, in the holding pen: "That's 
right, we bad.... Don't want no shit, either.... 
We don't take too much shit. Might take a 
little, but we don't take too much." 
Plausibility gap: Turns out Wilder's a natu- 
ral, bronco-riding rodeo cowboy! 
Too-close-for-comfort moment: Waking up 
on their cell floor together, with Wilder 
inexplicably cradling Pryor's butt. 




PULP FICTION (1994) 

Samuel L. Jackson and John Travolta as hit 

men pursuing spiritual enlightenment. 

Best line: Jackson, to a would-be thug: "The 

truth is, you'r« the weak, and I'm the tyranny 

of evil men. But I'm trying real hard to be the 

shepherd." 

Plausibility gap: Jackson's wallet, mono- 
grammed "Bad Motherfucker." 
Too-close-for-comfort moment: A blood- 
covered Jackson and Travolta strip and hose 
down in a suburban backyard. As if the 
neighbors won't notice. 




48HRS.(1982) 

Detective Nick Nolte and convict Eddie 
Murphy chase fugitive killers. 
Best line: Murphy, in a redneck bar: "I'm 
your worst fuckin' nightmare: I'm a nigger 
with a badge, and I got permission to kick 
your fuckin' ass whenever I feel like it." 
Plausibility gap: Nolte is sti7/ working that 
McGruff the Crime Dog shtick, and getting 
away with it. 

Too-close-for-comfort moment: Nolte 's 
heartfelt apology for calling Murphy "water- 
melon" counts— sort of. 




RUSH HOUR (1998) 

Chris Tucker and Jackie Chan are detectives 
tracking Hong Kong triads. 
Best line: Tucker, straightening Chan out: 
"This is the United States of James Carter 
in here. I'm the president.... I'm Michael 
Jackson. You Tito." 

Plausibility gap: The LAPD hiring, rather 
than harassing, Chris Tucker. 
Too-close-for-comfort moment: Tucker 
breaks Chan's fall, but nixes his kiss of 
gratitude. "Next time, be polite to my nuts." 
it's a cop thing. 
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Music videos you want 

wlien you want tiiem 




All Your Favorite Videos 
Always On Demand 
Exclusive World Premieres 



1 




laUnch.yahOO.COIII Millions of MusIc videos Served Daily 



> 2002 Yahoo! Inc. All Rights Reserved. 
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soundcheck 



BOBBITO plays the tracks. MC LYTE states the facts. 



MC Lyte may not have had an ahum 
out in four years, but rhyming is still 
her first priority. Yeah, she's been 
busy: You can hear her rapping on Coke and 
McDonald's commercials, or see her in the 
upcoming film CiV// Brand with Mos Def. 
Lyte even recorded the voice of Tia, Mattel's 
Diva Starz doll. But she'll do the cha-cha-cha 
on your poper-th/n ass if you don't support her 
new LP, Lytro: Da Undaground Heat Vol. I. Lyte 
theMC is immortal. 

Osunlade-"Beloved" (2001) 

L: Soulful house music needs to be heard in a 
club. It doesn't sound right on a home system. 
B: Did you ever make any hip house records? 
L: There's a house remix of "Lyte as a Rock. 
We just performed it in Chicago, and people 
went nuts. I think house with rap on it is 
going to comeback. 
B: Next, I'm going to play my favorite 
joint of yours. 

L: It's probably "Paper Thin" or 
•lOOoDis." 



MC Lyte and DJKRock. 

feat. Milk, Gizmo, and Positive K- 

"StartltUpYall" (1989) 

L: I 'm smiling so hard the back of my head 

hurts! 

B: Red Alert used to kill this on KISS-FM in 
New York. I'd have my finger on the pause 
button waiting to record it off the radio. 
L: No one has ever told me this was their 
favorite record of mine. There's a progression 
in being a rappar. First, you just want to 
rhyme, then you want to record it, and finally 
you do a demo and you want a 
deal. You're happy if you just 



get a record out, but once 



you taste all of that , you want a hit. Once you 
geta hit, you start making recordsjustto 
satisfy others. But if it's going to be true, 
you have to satisfy yourself first. 

R.A. the Rugged Man, feat. L. Dionne— 
"On the Block (Golden Era)" (2002) 

L: This gives me goose bumps. 

B: Me too. Especially when he says that line 

about Scott LaRock. 

L: I love it because it feels like he knows a lot 
about hip hop. New cats don't have to pay 
homage, but it's nice when they show their 
audience what inspired them. This song 
is inventive. He spells out my name! 
Oh wow, I like that! 



8: You're hilarious. When did you 



become funny? 



L: You re funny. 




ITS ON: 

Lyte and Bobbito 
check the mike. 
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SWITCH HITTERS 



The line separating producer from rapper is fading as top beatmakers rock both the recording console 
and the mike. Should full-time MCs watch their backs? Check our ratings. By Barry Schwartz 




it 



is 

ii 



ii 



5 Q 

UJ Z 
QC O 

.?i 



2" 



Si 

o 2 



JERMAINE DUPRI 

Day job: The Puffy of the ATL and 

ghostwriter forany rapper under 18. 
Lyrical debut: Da Brat's 
"Funkdafied" (Funkdafied. 1994) 
Sample shot: Tm the M.B.P.. 
Most Ballin-ist Player / Make 
my own rules, bitch, call me the 
mayor." ("Welcome to Atlanta," 
Instructions, 2001) 
Rating: 3 (out of 10)— Boring 
flow. Whiny voice. Same old 
topics. 

Verdict: J.D. gave all his best 
rhymes to Bow Wow. Ruff I 





IRVGOTTI 


P.DIDDY 




Day job: Murder 


Day job: Lately, a well-behaved Bad Boy. 




Inc. CEO. 


Lyrical debut: Super Cat's "Dolly My 




Lyrical debut: 


Baby (Remix)" (1993) 


"Here We Come" 


Sample shot: 



(/rvGotti Presents The "Don'tworry if I 

/nc, 2002) write rhymes, I 

Sample shot: "Strict- write checks." 

ly for the gutter and ("Bad Boy for 

the block niggas and Life," The Sogo 

the bitches /CEO, Continues, 2001) 

head honcho / Boss and all I do is break Rating: 3— He 

niggas and make dough." ("Here We Come") said it best. 

Rating: 4— Gotta love Ja's, uh, Irv s, verses. Verdict: Stick to 

Verdict: At least he hasn't tried to sing. ..yet. checks, boo. 




SWIZZ BEATZ 

Day job: Ruff Rydin' mastermind for 
DMXandthelox. 

Lyrical debut: "Fright Night" (RydeorDi'e 
VoU;,2000) 
Sample shot: "I got 

that hot nine-seven 
shit, drop dime 
never bitch." 
("Guilty," Sw/zz 
Beotz Presents 
G.H.E.TTO. Stories, 
2002) 

Rating: 3— Just 
plain embarrassing. 

Verdict: A hot beat 

can usually make a bad MC sound good. 
Swizz Cheeze is the exception to the rule. 
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TIMBALAND 

Day job: The genius behind Aaliyah. 
The fool behind Magoo. 
Lyrical debut: Jodeci's "In the Meanwhile' 
(.Diary of a Mad Band, 1993) 
Sample shot: "Lookin' 
atthecornrowreupin 
the club /Girl don't 
be bashful girl back 
it up." ("Drop," 
Indecent Proposo/, 
2001) 
Rating: 4- 



He's no Missy. 
Verdict: An 

actual pair of 
Timbs would 
rhyme better. 
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DR.DRE 

Day job: The good doctor was behind the classic 
West Coast bangers "Nuthin' buta 'G' Thang" and 

"Deep Cover." 

Lyrical debut: World Class Wreckin' Cru's 

"Surgery" (Turn 0/f the Lights. 1984) 

Sample shot: "You midget, Mini-Me with a bunch of 

little Mini-Yous / Runnin' around your backyard 

swimmin' pools / Over 80 million records sold / And I 

ain't have to do it with 10- or 11-year-olds." ("Say What 

You Say," The Eminem Show, 2002) 

Rating: 5— Hard disses, good flow, but he uses other 

people (Eminem, Jay-Z) to write his lyrics. 

Verdict: Dre has an M.D. in G-funk, but still needs a B.A. 

in rhymes. 



MANNIE FRESH 

Day job: Cash Money's moneymaker. 
Lyrical debut: B.G.'s "Bata Bitch " 
(Chopper City. 1997) 

Sample shot: "Have you ever seen crocodile 
seats in the truck / Turn around sit it down 
and let 'em bite your butt." ("Still Fly," Hood 
R/ch,2002) 

Rating: 8-Scores points for being hilarious 
and knowing his limitations as a rapper. 
Verdict: 
With some 
of his MCs 
leaving Cash 
Money, 
i y Manniehod 
to step to 
the mike. 



PH ARRELL WILLIAMS OF THE NEPTUNES 

Day Job: Like you don't know who he is. 
Lyrical debut: Kelis's "Ghetto 
Children" (Ko/e/doscope, 1999) 
Sample shot: "You can't be me 
I'marock star/I'm 
rhyming on the top of a 
cop car / I'm a rebel, and my 
.44 pops far / It's almost over 
now, almost over now." ("Rock 
Star," In Search 0/..., 2002) 
Rating: 8— Pharrell's voice 
is versatile, and at least the 
rhymes are imaginative. 
Verdict: Hype and tight. 
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THE VOICE. THE SOUL, 
AND THE LIFESTYLE 
OF URBAN MUSIC 



EVERY WEEKEND ON THESE 
STATIONS OR CHECK YOUR 
LOCAL LISTINGS 



ON 
TV 



NEW YORK WNBC SATURDAYS 2:00 AM 
LOS ANGELES KNBC SATURDAYS 2:00 AM 
CHICAGO WMAO SATURDAYS 2:00 AM 
PHILADELPHIA WTXF SATURDAYS 12:00 MID 
SAN FRANCISCO KBWB SUNDAYS 12:00 MID 
BOSTON WHDH SATURDAYS 1 :00 AM 
DALLAS KTXA SATURDAYS 12:30 AM 
WASHINGTON, DC WBDC SATURDAYS 12:00 MID 
DETROIT WDWB SATURDAYS 3:00 PM 
ATLANTA WSB SATURDAYS 2:00 AM 
HOUSTON KHWB SATURDAYS 2:30 AM 
SEAnLE KIRO SUNDAYS 2:00 AM 
MINNEAPOLIS KMSP SATURDAYS 1:30 AM 
TAMPA WTOG SATURDAYS 1:00 AM 
CLEVELAND WKYC SATURDAYS 2:00 AM 
MIAMI WBFS SATURDAYS 12:00 MID 



PHOENIX KASVI^WRDAYS 2:00 AM 
DENVER KTVD ^RyS 2:00 AM 
SACRAMENTO Kl^ SATURDAYS 4:00 AM 
PITTSBURGH WPGH SATURDAYS 2:00 AM 
ORLANDO WRDQ SUNDAYS 1 00 AM 
ST LOUIS KMOV SATURDAYS 2:30 AM 
PORTLAND KPTV SATURDAYS 3:00 AM 
BALTIMORE WNUV SUNDAYS 1:00 AM 
SAN DIEGO XUPN SATURDAYS 12:00 MID 
GREENVILLE, SO WBSC SATURDAYS 5:00 PM 
GREENSBORO. NC WUPN SATURDAYS 10:00 AM 
MOBILE, AL WKRG SATURDAYS 11:30 PM 
SHREVEPORT. LA KTBS SATURDAYS 11:30 PM 
GREENVILLE, NC WFXI SATURDAYS 6:00 PM 
LAFAYEnE, LA KAON SATURDAYS 1 1 :00 PM 

A HERITAGE NHWORKS PRESENTATION 
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TONY SHELLMAN 
Cefonnder Enyce Clothing 

AT-shiit and pair of jeans may 
have been its origin, but Tony 
and the Enyce team have helped 
evolve urban sportswear into a 
category worthy of showrooms 
and runways. Enyce clothing has 
proved that urban style is a 
mind-set that can empower a 
tion and inspire the tag line 
n Urban America." 



RON GILLYARD 
Senior Vice President, 
J Records 

The "J" must stand for "justice," 
because that's exactly what Ron 
and his team have given to the 
handpicked cast of artists on 
their roster. Under his watch, 
J Records has become one of the 
fastest-growing major labels of 
the 21st century. 



BEVERLY BOND 
OJ/Model 

Crossing color and genre lines, 
Beverly has become the DJ of 
choice for any metropolitan 
soiree. She spins the wheels of 
steel with style and grace, 
opening the doors to a world 
of opportunities. 



ADVERTISEMENT 



KEVIN POWELL 
Journalist/Activist 

As the rightful guardian of 
hip hop's consciousness, 
Kevin protects the culture from 
succumbing to its own hype. 
With hip hop now tugging at 
the ear of mainstream culture, 
someone has to teach fans old 
and new its purpose, validity 
and ability. 



CAMILLE HACKNEY 
VP of Multimedia, Marketing & 
Business Development, Elektn 
Entertainment Group 

There is a circle of sisters in 
the music industry, and Camllle 
is the leader of the pack. By 
combining talent, strategy, 
tech know-how and corporate 
connections she is bringing 
Elektra's artists to the forefront 
ofthe music industry. 






AZZURE DENIM 
DOWNTOWN LOCKER ROOM 

WASHINGTON, D C 

OR. DENIM 

PHILADELPHIA. PA 
THE LARK 
CHICAGO. IL 
SCHEME 

NEW YORK. NY 
UP AGAINST THE WAU 

WASHINGTON. D.C 

BOB MARLEY FOOTWEAR 

954-782-3244 
CITY GEAR 

MEMPHIS. TN 
JARMAN 
SELECT STORES 
REGGAE WEAR 
PEMBROOK PINES. FL 
SPORTS PLUS 

NEW ORLEANS. LA 
UNDERGROUND STATION 
SELECT STORES 

BRAND JORDAN 

DR. JAY'S 

NEW YORK, NY 
DOWNTOWN LOCKER ROOM 
BALTIMORE, MD 
JUMP 
LOS ANGELES. OA 
SNEAKER VILU 
PHILADELPHIA, PA 
SP0RTS20NE 
WASHINGTON, D C. 

ENYCE/LADY ENYCE 
THE BUCKLE 

NATIONWIDE 
BURDINE'S 
SOUTHEST 

O.E.M.O. 

RLENE'S 

NATIONWIDE 
MR. RAGS 
GREATER NEW YORK 

FILA 

FOOTACTION 
FOOT LOCKER 

MACYS 
NORDSTROM 
THE SPORTS AUTHORITY 
NATIONWIDE 



FUBU, THE COLLECTION 

212-273-3300 
THE BUCKLE 

DILLARD'S 
FOOT LOCKER 
KAUFMANN'S 

MACYS 
NATIONWIDE 



K-SWISS j 
800-276-0536 if 

FINISH LINE J 
FOOTACTION 
FOOT LOCKER | 

NATIONWIDE j 



LUGZ 
212-691-4700 
FINISH LINE 
FOOTACTION 
FOOT LOCKER 
JARMAN 
JOURNEY'S 

SHIEKH 
NATIONWIDE 

MARITH^ & FRANQOIS GIRBAUO 

212-563-0761 
BLOOMINGDALE'S 
BURDINE'S 
GADZOOKS 
MACYS 
RICH'S 
NATIONWIDE 



MOVADO 
888-4MOVADO 

BARCLAY JEWELERS 

FRED MEYER 
LITTMAN JEWELERS 

NATIONWIDE 



PHAT FARM 
BLOOMINGDALE'S 
D.E.M.O. 
JIMMY JAZZ 
MACY'S 
RICH'S 
NATIONWIDE 



ROCAWEAR 
212-695-9007 
DR. JAY S 

NORTHEAST 
JIMMY JAZZ 
GREATER NEW YORK 
THE LARK 

CHICAGO, IL 

MACY'S 

NATIONWIDE 
UP AGAINST THE WAU 

WASHINGTON. D C 



SEAN JOHN 
BLOOMINGDALE'S 
THE BUCKLE 
BURDINE'S 
CARSON-PIRIE SCOTT 
MACY'S 
NATIONWIDE 



SOUTH POLE 
201-935-1550 
AGAINST ALL ODDS 

NEW YORK AND NEW JERSEY 
CASUAL MALE BIG AND TALL 
NATIONWIDE 
DR. JAY'S 
NORTHEAST 
J.C. PENNEY 
MODELL'S 
NATIONWIDE 

SUPERCLUBS HEDONISM 
RESORTS 
800-GO-SUPER 



FOR ktORE INFORMATION, 

wnte to 

VIBE/Gol II On. 
316 L«jdngton Aviv 
6lh floor 
NY, NY 10016 

VISE win forwaid your request to 
each of the designers you name. It 
ts the respoos^ihty o) the design- 
ers to respond to your requests. 
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THE RIGHT DIRECTION 

Inner-city progranns are turning teens into filmmakers. 




When Halle and Denzel took home 
Oscars, the movie world finally 
woke up to diversity. Now, thanks 
to urban, nonprofit programs that teach 
young people the craft of filmmaking, Hol- 
lywood may soon celebrate multicultural tal- 
ent behind the camera as well. 

Los Angeles-based Inner City Filmmakers 
preps 17- to 21-year-olds for industry jobs or, as 



DOUBLE 
EXPOSURE: 

Ghetto Film 
School students 
at work. 



founder Fred Heinrich puts it, "We're provid- 
ing a learning process so they can join the eam- 
w^process." One apprentice, Nicole Cater, 
won critical notice for her controversial short. 
Little Alicia, about a sexually abused 12-year- 
old girl. Says Cater, 18, "We're using equip- 
ment and meeting people in the industry." 

For Oakland's Streetside Productions, 
whose participants are predominantly Asian, 



it's about channeling youthftil energies to 
positive ends. "A lot of our students have 
delinquency problems," says director Peter 
Kim, 27. Students shoot, edit, and produce 
fesrival-bound films like Everyday Eastlake, a 
dramedy about the residents of an immigrant 
community in the Bay Area. 

Joe Hall, who founded Ghetto Film 
School in the Bronx, was shocked by the 
racial homogeneity at University of South- 
ern California's film school, where he stud- 
ied. "It was like an elite ghetto," says Hall, 38, 
who is white. "That's where I got our name. 
But this isn't 'Let's give some at-risk 14- to 18- 
year-olds a camera.' Our kids are learning 
to tell stories." The students' tales include 
Frank Lopez's Home Sweet Home— based on a 
Talmudic tale. "I've found my true vocarion," 
says Lopez, 18, now a freshman at New York 
City's School of Visual Arts. "The best thing 
was getting a chance." 

Ife Oshun and Carmen Renee Thompson 

Visit ICF online at www.lnnercltyPlmmakers.com 
and Straatsida Productions at mvw.aboycory. For 
more information about 6FS call (718) 342-0267. 



CALL OF THE WILD 



A new exhibit takes a look at the misogynistic practice of catcalling. 



Pssst!" "Yo, shorty!" "Damn, you got a sweet ass!" Women 
walking down Any Street, U.S.A., are accustomed to such 
hoots and whistles from men. But one night last year, while 
walking home from a friend's house in Brooklyn, conceptual artist 
Jenga Mwendo decided she'd had enough. "Every man I passed 
had something to say to me," she says. "Some of it was nice, and 
some was not nice. It made me feel threatened." 

So Mwendo decided to turn the 
tables. Over a four-month period, she 
created Cot Co//s, a muKimedia installa- 
tion that she hopes will give men an 
aural, visual, and psychological sense of 
what it feels like to be hounded. The 
2,500-square-foot exhibit leads visitors 
through a tunnel where photographs and 
video projections of male faces licking 
their lips and yelling obscenities stand 
in for real-life goggly-eyed homeboys 



SEEING RED: 
Mwendo (far left) and 
the Red Clay crew. 



and construction workers. Video pieces, live theater skits, and dance 
performances add humor and insight to the exhibit. 

"Men don't really understand what women go through," Mwen- 
do says. Red Clay Arts, the Brooklyn-based experimental-arts organ- 
ization that produced the exhibit, plans to work with local high 
schools wherever Cat Calls is presented, so that a new generation 
of boys— with mothers, sisters, girlfriends, and someday, wives 
and daughters— might get the message. 
"We're not trying to beat up on men," 
says Elissa Blount-Moorhead, executive 
director of Red Clay. "Catcalling affects 
everybody." And if Mwendo and com- 
pany get their way, it'll be a thing of 
the past. Fohiym Ratcliffe 



Cat CalU opans at the New Vbrk Chy Urban 
Experience Gallery on December 6. For more 
Information, visit www.rsdc/oyarts.com. 
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SHADES OF GRAY: 
Reynolds and Butler. 



Hairspray heats up Broadway with old-school 
R&B and a new take on integration. 

It must have been the sunniest movie about racial strife ever 
made. With larger-than-Ufe hairdos and candy-colored hoop 
skirts, John Waters's Hairspray spoofed segregation in early 
'60s America with a campy, devil-may-care optimism. 

But while that cockeyed 1988 film has a cult following, even 
its die-hard fans couldn't have foreseen the explosive energy 
and sheer glee of director Jack O'Brien's current musical adap- 
tation for Broadway, which opened in August to rave reviews 
and sold-out audiences. The story remains basically the same: 
portly Tracy Tumblad (Marissa Jaret Winokur), with the cur- 
mudgeonly but loving support of her mother, Edna (played 

by Harvey Fierstein in drag), 
fights to integrate an American 
Bandstand knockoff called The 
Corny Collins Show. 

The play critiques cultural 
theft, even as it, well, exercises 
it-all in good fun, of course. 
Composer Marc Shaiman, who 
nabbed an Oscar nomination for 
his tunes in the movie version of 
South Park, punches up the 
soundtrack with more than a 
dozen numbers that capture the 
exuberant spirit of the Tempta- 
tions, Martha & the Vandellas, 
and other R&B acts from the 
Motown era. And to soak up the 
energy and style of that time, the 
show's producers took their mul- 
tiracial cast to see ajames Brown 
concert. "I feel James every time 
I slide across the stage," says 
Corey Reynolds, 28, who also 
seems to channel Marvin Gaye 
and Stevie Wonder while performing the role of Seaweed, a 
black teenager in love with white classmate Penny Pingleton 
(played by Kerry Butler). 

Integration isn't your usual feel-good fare, and some who 
actually fought for it might find Hairspray s depiction a little 
pat. Did racial tension just disappear when white and black kids 
could finally break out together in song and dance? "It is over- 
ly rosy, but c'mon, it's a musical," says O'Brien. "What makes 
the show so powerful is its ebullience." 

Waters, who advised the production, insists the story is as 
relevant as ever because the same kids who caught flack for 
listening to Wilson Pickett in the '60s are now upset at their 
children's music choices. "When these white people fought for 
integration, Ol' Dirty Bastard wasn't what they had in mind," 
Waters says. The generation gap is what makes this Hairspray 
hold; parents still just don't understand. Jason Zinoman 




l/BOOK 



For better or worse, music journalist 
turned memoir writer Selwyn Seyfu 
Hinds Is an industry insider. His 
first book. Gunshots in My Cook-Up: Bits 
and Bites From a Hip-Hop Caribbean 
Life (Atria), chronicles his relationship 
with hip hop, from his youth in Guyana 
to the celebrity-studded whirlwind of 
his career, touring with Wu-Tang Clan 
and noshing with Russell Simmons. 
For those who like dirt. Hinds dishes 
It out— especially on his former 
employer. The Source. But while Hinds can 
be perceptive ("No scouring brush applied to the mouths of 
rappers will clean up the truly profane conditions of America's 
inner cities," he writes), he's disconcertingly fawning whenev- 
er names are dropped. Cook-Up is a good read, but Hinds's VIP 
privileges remain intact. Elizabeth Mendez Berry 



THE GET-DOWN SOUND 

Berry Gordy's legendary house band gets its due. 




M 



I otown's euphoric hit parade, larger-than-life personalities, and 
glamorous outfits are the stuff of legend. But if singers sparked 
I Berry Gordy's basement studio, the Funk Brothers, a young, 
multiracial group of hotshot musicians, set the joint on fire. As Motown 's 
house band from the dawn of the '60s through the early '70s, they pro- 
vided the kind of musical support that defied the word "backup. " Draw- 
ing on jazz, blues, and classical backgrounds, members such as bassist 
James Jamerson, drummer Benny Benjamin, and keyboardist Earl Van 
Dyke crafted a sound that definedanera.But when Motown moved from 
Detroit to Los Angeles in 1972, the label unceremoniously dumped the 
Brothers. Today fans have all but forgotten them. 

The Artisan Entertainment documentary Standing in the Shadows of 
Motown, in theaters November 15, attempts to right this wrong. But while 
the film'sapparent model, Bueno Vista Socio/ Club, allows the innate grace 
of its veteran Cuban artists to shine through. Shadows doesn't seem to 
trust the power of its subjects' bittersweet testimonials. They're padded 
with cheesy "reenactments" and misguided live matchups with contem- 
porary artists. The film earns props for getting the Brothers out of ttie shad- 
ows. But these men deserved a more flattering light. Angela Ragaxa 



THE MOTOWN SOUND: 

Funk Brothers James 
Jamerson (left) 
and UrielJones. 





TRANSFORM YOURSELF INTO 
SOMEONE MUCH SMOOTHER. 



DEEP-CLEANING FACE SCRUB 



FROM NIYEA FOR MEN 



You may not see it, but it's there. Built-up dirt and grime that 
gets trapped inside your pores. Dislodge dirt and oil to reveal 
cleaner, softer skin. Lift facial hairs for a closer, smoother shave. 



Specially formulated for men 



FACE CLEANSING 

MOISTURE 

RICH 

EXFOLIATING 
FACE SCRUB 



Purifies. Smoothes 
& Invigorates 
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MORE EVOLVED SKINCARE 



www.NIVEAusa.com 
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Who sings those catchy vocals in the hottest rap choruses? We uncovered the vocalists behind five big bangers. 




-HOTINHERRE," 
NELLY (2002) 
The hook: "I am getting 
so hot, I wanna take my 
clothes off." 
The hook artist: ▲ 
Dani Stevenson, 22, who 
will release her debut 
album early next year. 
The hook up: "Nelly was 
writing lyrics in his two- 
way," says Stevenson. 
"Pharrell [from the 
Neptunes] wanted it to be 
sexy. He sang it the way 
he wanted me to sing it, 
and then I just put my own 
little stamp on it. It only 
took about 15 minutes. " 



"OH BOY, " 
CAM'RON (2002) 
The hook: "Oh Boy!" 
The hook artist: ▲ 

Rose Royce from "I'm 
Going Down" (1976). 
The hook up: "It was an 

accident," says producer 
Just Blaze. "The singer 
never says 'Oh boy' in the 
original. She says, 'Oh 
baby' and then later 'boy.' 
I started the beat on one 
drum machine and trans- 
ferred it to another. The 
'Oh boy' mistakenly came 
together in the process. 
At first I thought it was 
wack, but it's catchy." 



"GRINDIN'," 
CLIPSE(2002) 
The hook: "Grindin'l" 
The hook artist: ▲ 

Pharrell Williams, 29, one 
half of the Neptunes. 
The hook up: "That beat's 
like two-and-a-half years 
old. I made it in [coproduc- 
erl Chad Hugo's garage," 
says Williams. "Wrth all 
our beats, usually the 
hooks come first, but we 
were stuck on 'Grindin'.' 
This one took us a long 
time. The stuff we came 
up with was kinda overdo- 
ing it. Finally, I laid back 
and just listened to it." 



"TAKE YA HOME." 
LIL BOW WOW (2001) 
The hook: "Lil' Bow Wow, 
you just don't know / 
The wfay you move so 
fast across the floor." 
The hook artists: ▲ 
Aaliyah Winter, 21, and 
Khim Davis, 29. 
The hook up: "We record- 
ed it after the 2001 MTV 
Awards," says Minter. 
"Bow Wow's verses were 
already on, so we never 
met him." Adds Davis, 
"Jermaine Dupri wanted 
us to sound like little kids. I 
thought about when I was 
little, playing outside." 



Nigel Ooodman 




"GOOD TIMES." 
STYLES (2002) 
The hook: "I get high, 
high, high." 
The hook artist A 
Freda Payne from "I Get 
High (On Your 
Memory)" (1978). 
The hook up: "I usually 
don't sample, but I 
wanted to do something 
different for Styles," says 
producer Swizz Beatz. 
"Her music sounds like 
funk hip hop to me. •• • 'y ;?^ 
Ninety percent of the " 
people I played it for didn't 
like it. Now the same 
people want the remix.' 



SPIN CONTROL 



A new book highlights some of electronica's master DJs. 



It's been a bedrock of good times and musi- 
cal innovation-and no, it's not the Bronx. 
Zurich, Switzerland, is the hot spot. Five 
years ago, photographer Arsene Saheurs 
started an informal scrapbook of the Djs who 
spun at the ultra-hip Rohslqfflager dance club, 
an all-star Euro crew that has included 
Germany's Chicks on Speed and the U.K.'s 
Roni Size and LTJ Bukem. Now, Swiss 
editor Martin Jaeggi (with coeditor Walter 
Huegli) has compiled 
those pictures, first-per- 
son narratives, and two 
CDs of cutting-edge club 
remixes in Raw Music 
Material: Electronic Music 
DJs Today (Scalo). 

The compendium's 
understated images 
and body-rocking club 
grooves provide a multi- 




media way of getting to know the vinyl jocks, 
gonzo turntablists, and bedroom producers 
who move Zurich's cosmopolitan crowds 
from the refuge of the DJ booth. Unfortu- 
nately, Raw Music is often marred by in 
consistent writing, suggesting that a few 
of the spinners probably snoozed through 
grammar class. Many offer tedious (and rather 
obvious) tributes to German '70's electronica 
pioneers Kraftwerk, whose retro sci-fi stylings 
provided the founda- 
tion for "Planet Rock." 
Fortunately, other entries 
offer more personal rev- 
elations: Steely drum 
'n' bass-meister Goldie 
confides, "Every crowd 
I play, I still have 
butterflies." And you 
thought they ruled the 
room. Aidin Vaziri 



SLANGUISTICS 



OANK: verb. To steal. Ice Cube 
offered a definition on 1988'8 
"I Ain't tha 1," from N.W.A's 
Stro/ghtOutta Compton: "Girl, I 
can't be played or ganked / Ganked 
means getting took for your bank 
/ Or your gold or your money or 
something." Nelly's song "The 
Gank" warns of the pitfalls of 
being taken in by a young woman's 
charms. See also 2Pac'8 "Hell 
Razor," Ica-T's "Common Sense," 
and Prodigy's "Wanna Be Thugs." 




92 VI BB 



C0|_; 




Lucky Day 

New Album Includes 

Hey Sexy Lady 

Featuring Brian & Tony Gold 

And Strength 
Of A Woman 



CD includes the "Hey Sexy Lady" 
video, plus a bonus recording of 
"Hey Sexy Lady" with Sean Paul 



*Get free exclusive mixes, 
videos and photos 
at www.shaggyonline.com 
with the purchase of 
Shaggy's new CD 
LUCKY DAY 



'Limited time oHei 
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dornOpiGCS freestyle, no rehearsal 




SAY MY NAME 

TERENCE TRENT D'ARBY as told to 

Jonathan Lesser 

Bom Terence Trent Howard in New York, D'Arby, 
40, began his singing career while stationed in Ger- 
many as a soldier. He blasted onto the soul scene in 
i^Swiththehypnotichits "Wishing Well" and "Sign 
Your Name" from his Top 5 album, Introducing 
the Hardline According to Terence Trent D'Ar- 
by (which he notoriously boasted was a better record 
than the Beatles' Sp.. Pepper's Lonely Hearts Club 
BandJ. Despite that sucass, he battled his label, Sony, 
and his next three records flopped. D'Arby now resides 
in Italy and continues to tour throughout Europe 
under the name Sananda Maitreya. 

What I said about Sgt. Pepper's caused a 
lot of controversy. I'm a huge Beat- 
les fan, too. But every time a different 
journalist interviewed me, I would name a dif- 
ferent record. I was going through my Muham- 
mad All imitation. I was just having fiin. 

My new name came from a series of dreams 
that I had between the ages of 32 and 33. 1 was 
being called "Sananda" by a group of angels. I 
was taken aback by how familiar it sounded. 
I kept looking around to see who Sananda was. 
By the third dream, I realized they were calling 
me. I was dissatisfied and something was pulling 
at me to take a more truthful look at the role I 
was playing, because it wasn't leading to ful- 
fillment or happiness. 

Much of that feeling was coming from my 
career. After my first album, CBS became Sony, 
and the people who had supported me all left. 
Sony wouldn't promote my music, and they 
wouldn't let me out of my contract for eight 
years. I finally got the rights to the album I 
recorded in 1998, Wild Card, and released it last 
September in Germany and Italy on my own 
label, Sananda Records. 

Italian culture has always appreciated artists 
and creative people. They take their pleasures 
and their sensuality seriously. I miss playing for 
American audiences, but the industry has just 
made it very difficult to express yourself unless 
you let a committee of motherfuckers tell you 
who you're supposed to be. For all of the bit- 
terness, I'm really gratefial that I got the educa- 
tion and the opportunity. I look forward to see- 
ing the U.S. fans again, because I now have 
something to share with them that I didn't have 
before. My best is yet to come. 




96 VIBB 



Cr 




on the download 




MSB 




(£iTani5ilaniitr 



ALKEN TOURS 

Aiken Tours has a proud track record of taking you to 
the most exciting and exotic domestic and Interna- 
tional destinations for business or pleasure. We also 
take you to the hottest film, fashion, and music 
events this side of the planet. To view your options, 
visit vinvw.alkentours.com. 

AZZURf DENIM 

wvra.azzuredenlm.com 



BOB MARLEY FOOTWEAR 

Legendary footwear. 

wvm. bobma rieyf ootwear.co m 

BRAND JORDAN 

Jordan is a premium brand of men's footwear, 
apparel, and accessories Inspired by the dynamic 
legacy of Michael Jordan. 
wv™.jumpman23-Com 

COACH 

Coach, renowned for Classic American Style with a 
modern sensibility, offers solutions tor gift-giving 
and exquisite collections of handbags, business 
essentials, travel pieces, outerv/ear, shoes, watches, 
sunglasses, and fine jewelry. For more information, 
visit www,coach.com. 

COLUMBIA TRISTAR HOME ENTERTAINMENT 

Men in Black II is coming to VMS and Special Edition 
2-Disc DVD on November 26, 2002! 
wvvw.sonypictures.com 

ENYCE 

www.enyce.com 
FILA 

www.fila.com 

FUBU, THE COLLECTION 

www.fubu.com 

G-CHRONICLES: THE STOLEN SAMPLE 

G-Chronicles: The Stolen Sample starring Talent 
Harris and Tra Renee. Get ready for a new kind of hero. 
www.g-chronicles.com 

CAP 

Give color! Sweaters. Scarves. Hats. Gifts for every 
generation. Shop gap.com-always open. 
www.gap.com 

GRAND IMARNIER 

Grand Marnier is a blend of cognac mellowed with 
orange. For more than a century, it has been one of 
the most prestigious French brands in tbe world 
vww.grandmamier.com 

IRIE JAM FM/BUCK EMPEROR ENTERTAINMENT 

IRIE JAM FM (WRTN 93.5 FM / New York) Slams the 
most hypnotic rhythms of the Caribbean on radio 
and online. Jam City Muzik. our record store in the 
Bronx, carries an awesome array of reggae, soca, 
hip hop. and R&B CDs and vinyl. 
www.iriejamfm.com. 
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KSWISS 

K-Swiss makes athletic shoes and apparel tor 
superior performance on and off the court. 
wvirw.kswiss.com 

LUGZ 

Kick It this fall In the latest looks from LUGZ at 
lugz.com. Boots. Shoes. Athletics. Attitude. 
kvww.lugz.com 

MARITHf & FRANgOIS GIRBAUD 

European designer denim and sportswear tor 

men and women. 

www.girbaud.cam 

MEMOREX 

Memorex is an industry leading-manufacturer 
and marketer of digital media products, 
computer peripherals, and accessories. 
www.memorex.com 

MOVADO 

The art of Movado is the art of time. A 121-year- 
old legacy of watch-making innovation: 101 
patents, more than 200 international awards for 
design and technology In each era. always the 
pinnacle of contemporary watch design. Watch 
for the new Movado web-site-live summer 2002. 
www.movado.com 



PHAT FARM 

Classic American sportswear-redefined. 
www.phatfarm.com 



ROCAWEAR 

www.rocawear.com 



SEAN JOHN 

wvnv.seaniohn.com 



SOUTH POLE USA 

wwrw.southpole-usa.com 



STOLICHNAYA 

Created using only the finest ingredients and tradi- 
tional distillation methods developed through 
centuries of craftsmanship. Stolichnaya is imported 
from Russia, the birthplace of great vodka. 
v;ww.stoli.com 

SUPERCLU8S HEDONISM RESORTS 

At Hedonism II and Hedonism III pleasure comes 
in many forms. Meals, cocktails, land and water 
sports, trapeze, and a fitness center are all 
included-with no hidden charges and no tipping. 
Ask about FREE weddings. Call your travel agent 
or 800-GO-SUPER. 
www.superclubs.cam 
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EVERYTHING HOT SOAP STARS CAN'T LIVE WITHOUT 

Compiled by Kulwant Sohal 




KRISTQFFST.JOHN 

plays the suave Neil 
Winters on CBS's The Vbung 
and the Restless and stars in 
the indie erotic thriller 
Pandora's Box 
T Favorite toy: My bright 
yellow Sea-Doo Bombardier 
Jet Ski. It goes 70 mph and has 
no brakes. My third time riding 
it, I went sailing through the air 
and hit some rocks. I was fine, 
but it cost $500 to fix. Not a 
good day! 




■ Favorite on-screen 

moment: A love scene I did 
with Vivica A. Fox on the NBC 
soap Generot/ons. All she wore 
were pasties and a thong. 
When they yelled "Cut!" I didn't 
want to get out of bed because 
I was aroused. The crew 
started applauding. Vivica just 
giggled and left me there. 

■ Least favorite memory: 

In third grade, we were sitting 
in a circle throwing a ball. 
It hit me in the stomach, and I 
let an obnoxious fart rip. The 
giri I loved was laughing 
hysterically. I couldn't look her 
in the eyes after that. That one 
fart messed me up for the 
entire year. 




KIMZIMMER 

plays the legendary, 
oft-married, straight-talking 
Reva on CBS's Guiding Light 

■ Favorite sports team: 

The New York Jets. I am a 
huge football fan. I think the 
Jets are scrappers. The real 
underdogs. They're destined 
for greatness. 

■ Favorite car: A navy blue 
1975 Mercedes 450SL 
convertible. That's my dream 
car. I'd see it on the road and 
think. One of these days.... 

■ Favorite movie: To Kill o 
Mockingbird. I've seen it at 
leastlOtimes. I'll never forget 
Robert Duvall, who played 
Boo Radley. I once bumped 
into him at a bar in New York 
and had to tell him how great 
hewas in that part. 

T Favorite concert: Rod 
Stewart at Detroit's Cobo Hall. 
I was in my teens and snuck 
out to see him. When Rod sang 
"Maggie May," I got hit in the 
head with a toilet roll and 
passed out. 
Everybody 
was so 
stoned, 
no one 
noticed. I 
was mad 
because I 
missed half 
the song. 





JAMES REYNOLDS 

Is a former U.S. Marine and 
journalist who now plays 
friendly officer Abe Carver 
on NBC's Days of Our Lives 
▼ Favorite album: Bessie 
Smith's The World's Greatest 
Blues Singer. I love the blues. 
It's full of sexual innuendos. 
My favorite song is " Need a 
Little Sugar in My Bowl." 




■ Favorite on-screen 

moment: A fight scene about 
10 years ago. This guy was 
supposed to hit me in the head. 
We practiced all day. Then 
during the actual take, he really 
hit me! The blood made the 
scene look great. 

■ Favorite fan encounter: I 
was walking pasta nude beach 
in the Caribbean and was 
recognized. Somewhere there 
are pictures of me with several 
nude women. 

■ Favorite car: 1958 
Thunderbird. It'sjust the idea 
of it— California in the summer, 
cranking the radio, and cruis- 
ing up Highway 1. 




JACKLYNZEMAN 

has spent the last 22 years 
playing the strong-willed 
nurse Bobbie Spencer on 
ABC's Genera/ Hospital 
m Fevorite car: My black 1984 
Corvette. After I sold it, I 
remember admiring this beau- 
tiful Corvette driving next to 
me. When it sped away, I 
realized it was my old car! 

■ Favorite gift: My bagel 
cutter. It slices them perfectly 
in half. My mother-in-law gave 
it to me four years ago. I eat a 
bagel almost every day. 

■ Least favorite fan 
encounter: I was in a grocery 
store and this lady gave me a 
hug and mashed a tomato on 
the back of my white shirt. 
This was back when Bobbie 
was a really bad giri. 

▼ Favorite job: I was a giant 
dancing tomato for a ketchup 
commercial. I was 18. 1 wore 
green tights, tap shoes, and an 
outfit that went from my hips 
over my head. It was my first 
acting job, but it was the 
easiest money I ever earned. 
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YOU'RE SIGNED. SO NOW WHAT? 

Scoring a deal is a huge rush, and you should be proud. But don't get bigheaded: Staying alert now can 
lead to a real payoff later. By Caria Lynne Hall 




Oh, happy day! All your hard work has 
finally led to this moment: signing 
your name on the dotted line. But 
before you pass the Courvoisier, there are a 
few things you should know. Contrary to 
popular belief, a record contract doesn't 
guarantee fame, fortune, or even that you'll 
see your CD in stores. 

More than 35,000 albums are released 
each year; yet less than 2 percent turn a prof- 
it. So be proactive. As soon as the ink dries 
on your agreement, there's a process you 
should expect the label to initiate. "They 
begin evaluating many areas like image, 
vocals, media training," says Mathew 
Knowles, 50, manager of Destiny's Child 
(and father of Beyonce). This should be a 
time of preparation and growth for you, and 
your savvy could be the difference between 
flourishing and stagnating, or worse, get- 
ting dumped. Check out these tips for han- 
dling a pivotal period in your career. 

STASH YOUR CHEESE. If you're lucky, the 
advance from your label will be the first of 
many large checks with your name on it. But 
don't forget, you still have to share it with 
your manager and lawyer and pay living 
expenses. "That $20,000 to $30,000 you're 
left with can go only so far," says Knowles. 
"It's critical that you don't create a lifestyle 
that's not real. Some people have to keep 
their day jobs. Some have to live off their 
families." Do what you have to do. 

TIGHTEN THE TEAM. Take a good look at 
the crew you've assembled to handle your 
business, and decide if you need to make 
changes. "Artists need a competent manag- 
er and entertainment attorney," says 
Knowles. "How the label interacts with them 
is based on how they perceive the juice of the 
manager." It's also time to show whityou're 
made of "You can't expect other people to 
work harder for you than you're going to 
work for yourself," says Mona Scott of Vio- 
lator Records and Management, who works 
with clients such as Missy Elliott and Busta 
Rhymes. "Set a good example of how you'd 
like your project to be handled." 
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TO THE STUDIO. Time to throw out the 

demos and record your CD for real. "One of 
the biggest challenges Beyonce and I strug- 
gle with," says Knowles, "is the question, 'Do 
I want to be artistic, or do I want to be com- 
mercial?'" Formula often sells better than 
originality. Assess the compromises you are 
and aren't willing to make-but realize that 
your bargaining power improves after you've 
shown and proved. 

BE PATIENT. Change comes with the terri- 
tory. Your album release date could be moved 
two or three times, but don't let frustration 
get the better of you. "It's about getting the 
company behind you," says Scott. "Just be 
personable, have a good work ethic, and stay 
humble. Sometimes artists get signed and 
think it's easy street from then on. They take 



on superstar habits so early in the game 
that they ruin their chances of ever being 
a superstar." 

HAVE A BACKUP PLAN. Your first deal may 
yet stall or fall apart, as has happened with 
many successfiil artists. Alicia Keys didn't hit 
pay dirt unfil her third deal-at Clive Davis's 
J Records, and Eve waited as well. "I did a 
demo with Dr. Dre at Aftermath Records," 
she remembers. "I worked with him for about 
eight months, and I had a catalog of songs 
that to this day no one else has heard. Then 
I got dropped." Not long afterward, she 
signed a new deal with Jimmy lovine and the 
Ruff Ryders. The lesson in these stories? 
Obstacles happen. Keep your head up. 

Next month: How to hook a hot producer. 

Illustration bySAIMAN CHOW 



DODGE SXT. Not to suggest anything illegal, but Dodge SXT series 
mal<es you feel like you're getting away with something. Because 
Intrepid, Neon, and Stratus Sedan/Coupe all have great performance, 
cool looks, and value. Please visit dodge. cum or call B0U-4AUUDGE. 
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START 



in the mix 




PARTY DOWN 



1. Hat-styles of the rich and F-A-B-0...: PHARRELL and 
FABOLOUS at Busta Rhymes's pre-MTV Video Music Awards 
bash at Django in New York City. 2. Some guys have all the luck. 
TWEET and TRI NA make a sandwich of their host BUSTA 
at his pre-VMA bash. 3. Who got next? Rappers-on-the-rise 
the CLIPSE and LOON (center) keep on grindin' at Django. 
4. CRAIG MACK prepares to show a fresh-dipped ANTHONY 
KIEDIS how to get down at P. Diddy and Guy Oseary's post- 
VMA celebration at Cipriani in New York. 5. The Untouchables: 
JOE and Motown's KEDAR MASSENBURG took the dress 
code on Diddy 's invite very seriously. Look out ladies! 
6. Two of Canada's most wanted, PAUL SCHAFFER and 
MARTIN SHORT, with J Records' RON GILLYARD at the 
Diddy-Oseary bash. 7. A bow-tie wrapped DIDDY prepares to 
work his magic on the party people at his and Oseary's post- 
VMA celebration. 8. ROCKWILDER uses his powers of 
persuasion on socialite model SOPHIE DAHL at Cipriani. 
9. MARY J. BLIGE radiates real love with fiance KENDU 
ISAACS at the post-VMA soiree. 10. Hot jocks DJ CASSIDY 
and CLARK KENT work the wheels at Cipriani. Keep practic- 
ing that pointing thing, Cass. 11. Now that's love. A well- 
fortified JOEY CRACK keeps one in the chamber at his own 
after-VMA shindig at Etoile in New York. 12. CHRISTINA 
AGUILERA at the VMAs, beaming the subliminal message, "In 
2003, the moon man's mine." 
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START 



gesr the real goods 



'TIS THE SEASON 

Before you make your list and check it twice, peep these holiday gift ideas for you and your boo. 







Hennessy 

p A R A D 1 S 

EXTRA 



Days are getting 
shorter, and 
soon enough, 
you'll be sucked into 
the frenzy of shopping, 
family dinners, and 
parties. But when it's 
time to show some 
love to that special 
person in your life, 
there's nothing better 
to slide under that 
tree— or wherever your 
tradition requires— 
than gifts that mix 
personal style with 
a dash of luxury. 
Jasha Turner 



HIS: 

Chrome Fender USA 
Customshop guitar for 
Sam Ash Music. 

Brown skis by D&G. 

Black and silver 
Raiders football jersey 
by Reebok for 
Foot Locker. 

Brown leather chess 
set by Kenneth Cole. 

"Juliet" sunglasses 
by Oakley. 

Paradls Extra cognac 
by Hennessy. 

Black and gray 
patent leather Profile 
sneaker by Pony. 

"G"eau de toilette 
by Gap. 

Black leather cuff 
watch by Marc Ecko 
Chronicles. 
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HERS: 

Golden rabbit and 
ultrasuede pillow by 
Adrienne Landau. 

White fur rug by 
Gucci. 

Red sneaker with 
logo plaque by Dolce 
& Gabbana. 

White shearling vest 
by Iceberg. 

Perry Woman eau 
de parfum spray by 
Perry Ellis. 

Gray monogram 
vernis "Bedford" bag by 
Louis Vuitton. 

Black, white, and gray 
skis by Chanel. 

Candles by 
Aroma Naturals. 

Starlight sunglasses 
by DioratSafilo Group. 
Vodka by Armadale. 

Stainless steel 
"Speedmaster" watch 
with diamond bezel 
by Omega. 
See THE DETAILS, 
page 216. 




Mllllllllllllllllll 



alerial 

i 










31 pairs of supreme confidence. 



45 pairs of undeniable sex appeal. 



And 4 wheels to help spread it all around. 



I (^Introducing the all-new five-door Ford Focus ZXS, 

European styling. A bangin', 6-disc, in-dash CD player. 
' And room for each and every size eight. ^ ^g p ^ 

Do you have a fbcvjs? 

Focus has been named among Car and Driver magazine's 10 Best for 
the third year in a row. Check it out at www.fordvehicles.com. 
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YAHEARD? 



Who Did What Where & When 




ANNOUNCING 

■ Sacramento Kings power for- 
ward Chris Webber pleaded not 
guilty on September ii to feder- 
al charges of obstructing justice 
and lying to a grand jury. Web- 
ber, 29, is accused of interfering 
with the investigation of former 
University of Michigan booster 
Ed Martin, 68, who pleaded 
guilty last May to conspiracy 
to launder money; Martin told 
prosecutors he had loaned Web- 
ber and family members some 
$280,000 when he was a student. 
Now in the second year of a sev- 
en-year, $i23-million contract, 
Webber could face up to 10 years 
in prison and a $500,000 fine. 



WEDDINGS 

■ Victor "N.O.R.E." Santiago, 24, 
married longtime love Shanell 
Jefferson, 24, on August 30 in 
Franklin Square, N.Y. The bride 
is a first cousin of N.O.R.E. 's 
partner-in-rhyme Capone, aka 
Kiam Holley. The newlyweds 
have two children together. 

■ Rockers Gwen Stefani, 33, of 
No Doubt and Gavin Rossdale, 

35, of Bush made it official 
on September 14 at St. Paul's 
Church in London. The couple, 
together for six years, planned 
to walk down the aisle again in 
Los Angeles for Stateside friends 




NO DOUBT 

ABOUT IT: 

Stefani and 
Rossdale get 
hitched. 



and family before jetting off to 
France for their honeymoon. 

BIRTHS 

■ Singer Lll' Mo, 24, has gone 
from Superwoman to Super- 
mama. Mo (nee Cynthia Loving) 
and her husband and manager, 
Al Stone, welcomed 7-pound, 
8-ounce Heaven on August 19 in 
Baltimore. She's the couple's 
first child. 

DEATHS 

■ Jazz legend Lionel Hampton 

died at the age of 94 in New 
York City on August 31. A swing 
era icon whose recording career 
spanned six decades, the versatile 
Hampton was the first great 
jazz vibraphonist as well as a 
star bandleader. His ensembles' 
alumni include Dizzy Gillespie, 
Quincy Jones, Betty Carter, and 
Aretha Franklin. Hamp joining 
the Benny Goodman Quartet in 
1936 was a landmark event: It was 
the first integrated jazz band of 
renown to play in public. Presi- 
dent Clinton awarded Hampton 
the National Medal of the Arts 
in 1997. 




WATCH IT. 
SUCKA!: 

LaWanda 
PageR.I.R 

■ LaWanda Page, who portrayed 
the infamous Aunt Esther on 
the '70s hit sitcom Sanford and 
Son, passed away on September 
14 in Los Angeles from com- 
plications related to diabetes. 
She was 81. Before childhood 
friend Redd Foxx hooked her 
up with her signature role, Page 
was a dancer and chorus girl 
who was once known as "the 
Bronze Goddess of Fire" for her 

flame-swallowing performanc- 
es. She is survived by a daugh- 
ter, Clara Johnson. 

Reporting Iry Giselle Wasfie 
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The Lowdown on the Down Low 



Dear readers, the holidays are looming, and VC is serving up the 
hot gossip with all the trimmings: It seems that in pre-album 
release warm-ups, DMX has been accusing Ja Rule of biting his 
ruff-n-tuff rhyme style, and X has even recorded a song, tentatively 
titled 'They Want War," with thinly veiled swipes at Mr. Rule. Well, this 
is one grudge match that VC would love to referee: "Ahem. Ladies and 
gentlemen, this contest is a draw: Both fighters are Tupac 
biters/'... Now everyone knows blood is thicker than water, 
but is it thicker than cash? VC hears that Whitney 
Houston's dad is suing her for S100 million, alleging 
that his entertainment company negotiated her deal 
with Arista and hired the lawyer that helped her 
squirrel out of that pot bust in Hawaii in 2000. But 
she reportedly hasn't paid him one red cent. And in 
the case of the Godfather of Soul, James Brown, the 
children are coming home to roost. His daughters 

112 VI Be 




are suing him for S1 million in back royalties for 25 songs they claim 
to have cowritten with him. VC thinks both broods should settle their 
differences on the Family Feud. Name a familiar tactic broke relatives 
of stars often employ.... In other reports, VC got wind that Lil' Kim is 
slated to star in an upcoming indie flick called Guns and Roses. The film 
is set in the Wild West of the 1800s, and the Queen Bee plays an outlaw 
trying to avenge the murder of one of her pardners. Sources tell 
VC that Bobby Brown will also star. Hmm. Will Kim give 
new meaning to the phrase, "ride 'em cowgiri"? Will Bob- 
by redefine the expression, "shoot 'em up"? Can't wait 
for the premiere!... Well, that's all folks— VC is outta 
^ here. Until next time, just remember this is all off the 
record, strictly on the QT, and you didn't hear it here. 



THE WILD, WILD WEST: Kim and Bobby mosey onto 
the big screen. 



Illustration by ERIC PALMA 
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Managing a sound financial 
game plan off the field is 
critical to the success of 
the team. 



"as the CFO of a 
championship football 
team, I'm involved 

in every major 
financial decision of 
the team. Being a CPA 
has helped me 
to be a star." 



To find out how you can become a star 
in business, visit our student website 
at www.StartHereGoPlaces.com/bas or 
call 1-800-886-7690 for CPA career 
information. 




The American Institute of Cerlijied Public Accountants 



The CPA. Never Underestimate The Value. 
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The VI Be guide to this season's 
hottest gears and gadgets. 



Sexy Beast 



)3 Yamaha YZF-R1 



There's only one sight hotter than a striking woman on a stunning motor- 
cycle: a lady who can actually ride one. When it comes to maneuvering a 
big bike, Cuban-American singer/actress Christina Milian, 20. needs no 
body double. "I just learned how to ride six weeks ago," she says. "I 
wanted to learn for the longest time. It's so rare to see girls riding bikes: 
so when you see one, it s very powerful." 

And if a road warrior happens to be astride the 2003 Yamaha YZF-R1 
(S10.299), she can't help but turn heads. Two years in 
a row. Sport Rider magazine has named this fanta- ' 
sy two-wheeler the Bike of the Year. With its i 
curvaceous design and cutting-edge engineer- 
ing, the R1 has been one of the most influential 
models in motorcycling history. The latest 
version improves on its predecessors with a 
compact, ultralightweight, 20-valve. iiguid- 



DANGEROUS 
CURVES: 
Christina Milian 
ontheRl. 



cooled, four-cylinder engine. That and its suction-piston fuel injection 
make hugging corners on the R1 "smooth like Gary Coleman." to quote 
Cedric the Entertainer in Barbershop. 

Novice rider Milian says the R1 is a little advanced for her. But she'll 
get plenty of practice on the iron horse in the upcoming movie Torque, a 
biker-gang flick starring Ice Cube and Jay Hernandez. Milian plays 
Nina, the girlfriend of Val (who's portrayed by Korean-American actor 
Will Yun Lee). "I'll be looking hot in my little motorcycle outfit," promis- 
es Milian, whose debut album is scheduled to come out on Def Soul 
early next year. 



As for men on wheels, the siren says that the biker mystique works 



both ways-and it's not only safe, but also sexy when a dude wears his 



helmet. "It's cool to see that one guy pull up when you're in your car, and 



you're like. Wow I wonder what he looks like." she says. 'It s definite 



ly the whole mystery-rebel thing." Easy, rider! Hyun Kfm 
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How millions will save for the future. 

Save the best parts of life on Memorex digital media. 

's' ^^///{^^^^^^^H^tfHBil^ There's more than one way to save for the future. That's 

because Memorex offers a complete array of media 
formats to help you capture, preserve and enjoy the 
very best parts of life. Imagine saving your favorite 
videos, precious photos, valuable data and your 
entire music library for at least a century. Our media can handle whatever captures your fancy. We 
have the new recordable DVDs in all the popular formats— DVD+RW/+R, DVD-RW/-R and DVD-RAM. 
We offer a full line of recordable CDs that hold 700 MB of storage or 80 minutes of audio. Our 8cm 
Pocket CDs hold hours of MPS music or up to 140 high-res photos. And our Flash Media captures 
everything from photos to music to PDA files. How popular is our media? Over the past five years, 
no one has sold more digital media than Memorex. And with 30 years of experience, we have one 
of the most trusted names in recordable technology. To find out how you can preserve your life on 
digital media, visit www.memorex.com. Think of it as an 
investment for the future! 
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Is it live or is it Memorex? " 




Create your own DVD videos 
Our Recordable DVD system includes 
everything you need to preserve your 
digital videos on DVD. 



Save your digital photos for life. 

Shoot, record and share like never before 
with our Flash Media — then save your 
memories on recordable DVD or CD. 



> The future of digital music 
Compile hours, days— even weeks of your 
favorite tunes using our Flash Memory 
Products and reconiable CD media. 




©2002 Memorex Products, Inc. 
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The Gift of Gadget 



Nothing brings on the holiday jollies like a hot new gizmo. VIBE gives you this season's picks 
for the family members with everything. By Alex Porter 





1. PIONEER NAV-SYS900DVD 
(S2.800) 

Spare your mom the stress and get 
yourtoo-proud-to-ask-for-direc- 
tions pops this visual navigation 
guide on a dash-mounted LCD 
display with audio voice prompts. 
It plays DVD movies, too. 



2. HANDSPRING TREO 300 
(SPRINT PCS -S499) 

Your parents don't like to fuss with 
gadgets, so here are three conve- 
niently packaged In one: The Tree 
300 Is a Palm OS PDA, a phone, and 
an e-mail device. Now there's no 
excuse for you not to keep In touch. 



3. S0NYDCR-IP55MICR0MV 
HANDYCAM CAMCORDER (S1.500) 

No heavy lifting necessary when 
your parents want to capture your 
college graduation, wedding, oryour 
newbom's every gurgle: Weighing 
under a pound, this tiny camcorder 
fits in the palm of the hand. 



4. 20 GB APPLE IPOD (S499) 

Don't make your parents carry their 
CDs in a fanny pack. First, download 
up to 4,000 songs of Ella, Aretha, 
and Luther on the all-time best 
portable MP3 player. Second, give 
as present. Third, make them the 
hippest among their friends. 



illustrations by JASON HILL 



VIBB 117 



BROTHER 




1. BOSE FREESTYLE SPEAKER 
SYSTEM (S499) 

Reward that lil' 14-year-old for 
minding his own business. He'll 
really appreciate these state-of-the- 
art speakers when he starts blast- 
ing the rap demos he laid down in 
the basement. 




2. GAMES, GAMES, GAMES 

Keep him safe at home with Rotchet & 
C/onk (Sony-PS2, $39), Kingdom 
Hearts (Square EA-PS2, $49), and 
Street Hoops (Activision— PS2, Xbox, 
GameCube, $49). Now if only he 
could put the joystick down long 
enough to get some homework done. 




3. SONGPRO(S99) 

Why should he settle for hot tunes 
on the radio or CD player when he 
can enjoy the video as well? This 
plug-in module tums the Game Boy 
Advance or Game Boy Color into an 
MP3 player that accepts a pair of 
MMC/SD memory cards. 




4. THE PARTY ANIMAL-KYOCERA 
2119 (VIRGIN MOBILE-S99) 

Keep the kid on an electronic leash 
crammed with the kinds of extras he 
loves— like two-way text messaging 
and games. Bonus: The phone 
service is prepaid, so he can't rack 
up a fat bill on his parents' dime. 
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GREAtGIETS 

^INVENTING HOLIDAYS 





Bring your list. From CDs to games, 
to DVDs, gift cards and more, it's all here. 
With lots of stuff under $50. 




We're with you: 




GIRLFRIEND 




1. MOTOROLA C331 (CINGUUR - 
S100) 

It's the perfect cellie to match her 
Celine outfit. She can change the 
color and the shape with interchange- 
able front and back plates. And with 
voice-activated dialing, she can check 
on you while getting her nails done. 



2. SHARP FP-N25CX AIR PURIFIER 
(S329) 

Okay, it ain't too sexy, but we all 
know what clean freaks some 
girlfriends can be. With an air-status 
display that monitors odors and dust 
particles, she'll be inhaling the good 
stuff even when she's not partying. 





3. GATEWAY PROFILE 4 SE ($999) 

How's your smart-aleck shorty going 
to fit a big desktop on her dinky dorm 
desk? With this compact machine, 
that's how. Gateway built a 1.7 GHz 
Intel Celeron processor, 128 MB 
RAM. and a 20 GB hard drive right 
into a slim, 15-inch, flat-panel display. 



4. DEMON AVR-5803 AND DVD-9000 
HOME THEATER RECEIVER AND 
DVD PUYER ($4,300 AND $3,500) 

Hi-fi goes upscale: This 7.1 channel 
A/V receiver with 170-w«tts-times- 
seven output will make her walls 
vibrate and send neighbors scurry- 
ing to call the cops. 
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Enough fooling around. It's time for you to experience music the way it 
was meant to be heard. Pure, uncut and with no commercials. Introducing 
Sirius Satellite Radio. 1 00 channels of digital entertainment for your car, 
including 60 channels of completely commercial-free music. Our philosophy 
is simple: Respect the listener. Respect the music. Whether you're into 
hip-hop, rock, dance or blues, it's better on Sirius with S>PLEX technology 
for superior sound resolution. Ready to go all the way? Hook up with Sirius 
and Kenwood for unheard of satisfaction. In fact, you may already be 
halfway there. Look for the Sirius icon on your Kenwood stereo and go to 
getsiriuswithkenwood.com or visit your authorized Kenwood dealer 



KENWOOD 




SIRIUS 

Satellite Radio 



YOU'VE NEVER HEARD IT SO GOOD. 
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Fantasy Santa 



Whoever coined the phrase "It's the thought that counts" never got anything as nice as these two 
over-the-top gifts. 




DON 

FUJITSU PDS-6101 PLASMA (S24.999) 

You won't be so mad about being forced to watch Monday Night Football 
with your boy if you mount this 61-inch wide-screen beauty in his living 
room. For all its width, it's a spa-slim 4.7 inches thick. And with its super- 
clear picture, it's perfect for multiple, high-definition viewings of WWE 
matches, er. Waiting to Exhale. Hey, hand over that remote! 




DIVA 

SONY ERICSSON JEWELED TSSM MOBILE PHONE (S29.000) 

Calling this museum-worthy gizmoaphonelsan insult. Austrian designer 
Peter Aloisson handcrafts each one to order, studding the solid 18-karat 
yellow gold cover and 18-karat white gold bezel with 849 diamonds. The 
cursor on this device is a cabochon-cut ruby. And yeah, you can talk on it. 
Bling-bling for real! A.P. 




O.G. (Original Gamester) 

These '80s and '90s arcade favorites got you hooked. Now there's a revamped title with your name on it. 
Here we compare four of the best. By Paul Semel 



DEFENDER (Midway) System: PlayStation 2, Xbox, GameCube, Game Boy Advance 

T THEN (1980): You have to rescue humanoid-looking blobs and 
shoot Space /nvoder-looking aliens as you fly sideways across 
two-dimensional, black-and-white backgrounds. 

NOW: Given a 3D ► 
makeover, this new Defender 
not only gives the mountain 
terrain of old more depth and 
detail, but you can also attack 
tricked-out enemy bases in 
deep space. And yes, your ship 
can still bust 180-degree turns 
like a Lamborghini. 





Bonus features: Rescued 
humans can join you in the 
fight if you drop them off near 
a tank factory. You can also 
move tanks near alien tar- 
gets to hasten your enemy's 
demise. 

Missing option: The inclusion 
of the original classic game 
would've been keen. 
Pinal score: Not as enjoyable 
as the original, but still a blast. 



CONTRA: SHATTERED SOLDIER (Konami) System: PlayStationZ 

▼ THEN (1987); Armed witharay gun, you run sideways through 
plainly designed environments, taking on waves of crudely drawn but 
nasty-looking creatures. 

NOW: While the action is ► 
still 2D and scrolls to the side, 
the play levels and the guys 
trying to crush you are more 
detailed and lifelike. But gone 
is our saving grace: the gun 
that sprayed bullets every- 
where. So be ready for 
multiple deaths. 




Hit Rate QJJX^ 



Bonus features: Now you can 

crawl, run, and jump to 
several endings and hidden 
stages. 

Missing option: The ability to 
save your game after you've 
beaten a level. 
Final score: Like new 
episodes of The Simpsons, 
this new Contro looks better 
than it used to, but plays the 
same and is just as much fun. 



TOEJAM & EARL III: MISSION TO EARTH (Sega) System: Xbox 

▼ THEN (1990): Having crashed on Earth, a pair of rap-fiend aliens 
have to wander through no-frills environments to find the missing 
pieces of their spaceship. 

NOW: More cartoonish ► 
than before, the homeboys 
need to find the "12 Sacred 
Albums of Funk" in a strange 
landscape that changes with 
each play. Once crude like the 
kids of South Rork, these 
wankstas receive drastic, 
futuristic makeovers. 





Bonus features: A sexy new 
sidekick, Latisha, spices up 
the quest for funk. But these 
guys are the same goofy 
gangstas they were on the 
Sega Genesis. 
Missing option: The chance 
to see ToeJam's cameo in a 
new Ashanti video would 
have been off the hook. 
Final score: Welcome to the 
newG-funkera. 



MORTAL KOMBAT: DEADLY ALLIANCE (Midway) System: PlayStation 2, Xbox, GameCube, Game Boy Advance 



14 PUSH STftR 



▼ THEN (1992): Using your limited knowledge of martial arts, you're 
dropped into a slugfest against nefarious opponents with serious 
blood lust. 

NOW: Not only can you ► 
move every which way, but 
you can channel your pent-up 
aggression through new 
characters and battle tech- 
niques in much bigger combat 
arenas. The signature moves 
and the gore are more graphic 
than ever. 




Bonus features: You can 

switch between three differ- 
ent fighting styles on the fly 
and use them together in 
deadly combos. 
Missing option: The ability to 
fight people all over the 
country online would have 
been bloody good. 
Final score: Still the most 
brutal and challenging fight 
game of all time. 
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:NEW MEiSftGE: 



I ' Hi easy. 
Take' me home, 
turn me on. 





to happen to phones 
since they cut the cord. 

Sam Goody presents 
Virgin Mobile. No contracts, 
no ambush charges, no 
headaches. Just pay as 
you go and live it up with 
fun features like text 
messaging, sound clips 
and "Rescue Rings." 

=^eady for a change? 

Ring it on. Join the 

/irgin Mobile revolution 

it Sam Goody today. ^ 




For the location nearest you, 
call 1.888.606.3342 or visit us 
online at www.samgoody.com. 



S ele c tion, prices and special oHera 
may vary by store and online. 



322972 13876 
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PT CRUISER 

You have the keys, so let the PT Cruiser get you where you're 
going. Cool and smooth, the sound system's bumping. Load 
it with whatever, whoever and look great on the way. 

Always use seatbelts. Remember the backseat is the safest place for ctiildren 1 2 and under. 

Strategic Vision's 2002 Vehicle Experience Study surveyed 46.942 Oct -Nov. new vehicle buyers 
of 20&*' rTKXlels after the first 90 days of ownership. 
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Drive = Love 



1 800 CHRYSLER or visit Chrysler com 



VIVIAN GREEN The Wedding Singer 



Not many Philly neo-soulsters would be caught dead 
singing on the bar mitzvah and marriage circuit. But 
Vivian Green, 23, the city's latest artistic export, 
is not your average diva. Her left-field fashion sense and 
crystalline vocals would confer instant admission to 
Philadelphia's famed Black Lily showcase (where 
she hasn't performed— yet). But Green actually got 
her start singing in hotel ballrooms and catering / . /. 
halls. She remembers how glamorous she felt 
as an 18-year-old playing her first gig, which 
she landed through a newspaper ad. 'The band 
had on tuxedos, and I wore a fancy dress," 
she says. "I was so happy because I was up 
there singing jazz standards like 'Misty.'" 

That experience prepared Green for her 
current occupation: putting a personal twist on 
tried and true themes, as illustrated by her debut, 
A Love Story. "The album is a mix of everything I've lis- 
tened to," says Green, singling out Stevie Wonder, Natalie 
Cole, and Donny Hathaway as inspirations. "And if you hear 
a lot of jazz, it's because I have been listening to Ella 
Fitzgerald my whole life." Like Ella's, Green's pipes can 
hum like a well-tuned Porsche. "She has a really mature 
voice for her age. If I had to compare her with anybody, it 
would be Alicia Keys," says engineer and collaborator Russ 
Elevado, who has worked with the five-time Grammy 
winner as well as Erykah Badu. "They both have a classic, 
pop-meets-soul style," he says of Keys and Green. 
"They're both so talented and so young." 

Indeed, Green performs like a seasoned vet. At a 
Manhattan nightclub gig, her rapport with the audi- 
ence is both engaging and intimate, and her voice 
pierces every corner of the room. To introduce the 
stirring ballad "Emotional Rollercoaster," from A Love 
Story, she says, "The album is about a love I lost, a love 
I gained, and loving myself." But while Green's songs 
have their sad moments, her lonely nights are over. 
She's engaged to her music director, Erik Trib- 
bett, 25; for their wedding, they won't need to 
hire a band. "All our friends are musicians," Green 
says. If they're anything like her, it'll be a jam session 
to remember. Er\ca Kennedy 
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BLACK COFFEY Down-Home Boys 



Brothers Clay and Jason Coffey, also known as R&B singing 
duo Black Coffey, are Southern gentlemen— considerate and 
attentive. "If someone's having a bad day, I'm gonna feel bad 
until you feel better," says Clay, 25, whose younger sibling. Jason, is 
23. 'That's just how we were brought up." 

If mama approves of their manners, she'll be even more pleased 
by the wholesome, full-bodied sound of Black Coffey, their Motown 
debut The songs, mostly written by the Lexington, Ky.-based vocal- 
ists, capture the joy that inspired them to make music in the first 
place. "In elementary music class, I loved everything that you could 
do with different instruments, from the claves to the glockenspiel," 
Jason recalls. But Black Coffey's greatest instruments are their 
voices, which they honed by singing in church choirs and while 
riding in the car on family road trips. "We would all be singing togeth- 
er, since we were real young," says Clay. "Moms got it on tape." 
Still, their parents, Sarah and Arnold Coffey, weren't thrilled 



when both their sons left the University of Kentucky in 1996 to 
pursue music full-time. It took patience and persistence, but after a 
few years of shuffling across the nation in search of a solid deal. 
Black Coffey wowed Motown President Kedar Massenburg at an 
impromptu audition in his New York office. "Jason and Clay are 
phenomenal vocalists," says Massenburg. "They not only sing from 
their guts, but from their hearts and souls." 

Mrs. Coffey, a longtime Motown fan, was finally convinced of her 
sons' potential. "When she got our first single, 'Country Boys,' she 
was like, 'Oh my gosh, they did it!'" Jason says. "Then she came to 
the video shoot and just lost it." 

Her sons, however, plan to keep their heads. "I'm not gonna rock 
a $50,000 chain when I can put that into the community center back 
home," Jason says. And while success may take them far and wide, 
they're not forgetting their roots. "I will always stay in Kentucky," 
says Clay. "It's where my mama and daddy are." Laura Checkoway 



SOUL COWBOYS: 

Jason (left) and Clay. 
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In Stores Now 
Pop/urban boy band. 
www.b2klovesyou.com 

Level II 

After a three-year hiatus, superproducer Teddy Riley 
and Chauncey "Black" Hannibal have teamed up with 
members Mark Middleton and Eric Williams to reactivate 
the Grammy-winning R&B group Blackstreet. The new 
album, Level II. a collection of sexy, high-energy tracks 
features guest appearances by Mystikal, Mr. Cheeks, 
Dave Hollister, and contributions from the Neptunes. 
Album in stores November 19th. 
www.blackstreetmusic.com 

It Ain't Safe No More 
Danger! Busta Rhymes's new album It Ain't Safe No More 
is coming soon! 
www.bustarhymes.com 

Loyalty 

Fat Joe, the Bronx, New York-based Latin "don" of rap 
is bigger than ever with his new album, Loyalty, which 
includes the hit singles "Crush Tonight" (featuring 
Ginuwine) and "All I Need" (featuring Tony Sunshine 
and Armageddon). 
www.fat-joe.com 

Still Ghetto 

Jaheim's voice is a throwback to the days of "classic 
soul." Still Ghetto showcases that voice and proves 
that "classic soul" is as popular now as it was back 
in the day. 
www.wbr.com 

Simply Deep 

One-third of supergroup Destiny's Child, Kelly Rowland's 
solo debut. Simply Deep, is this year's most anticipated 
release. The album includes the No. 1 hit "Dilemma," 
featuring Nelly, and the breathtaking smash "Stole." 
www.kellyrowlandonline.com 
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10. the latest from LL Cool J, is packed with the 
explosive smashes LL is known for-including the hot 
single "Luv U Better" 
wviw.defjam.com www.llcoolj.com 

Ultimate Collection 
Q's very best of, from 1974-1999-18 classic songs 
featuring seven top ten R&B hits, including four No.ls. 
www.hip-o.com 

A Love Story 

Singer/songwriter Vivian Green hails from Philadelphia, 
Pennsylvania, with her new single "Emotional 
Rollercoaster." Her self-penned debut, A Love Story, 
is in stores November 12th. 
www.viviangreen.com 



YASMEEN Jean Queen 



Yasmeen Sulieman is struggling with the intricacies of 
a dance routine filled with neck swivels, shimmying 
shoulders, and complex footwork. "Can we just do it 
without the music?" she asks, peering out into a North 
■Hollywood rehearsal hall for some response from her team. 
No luck: They want to keep challenging her. Later, during a 
break, Sulieman, 20, confesses, "This is so beyond my 
comfort zone. Ballads are definitely more my thing, but I'm 
starting to get into performing the more upbeat stuff." 

She had better. Yasmeen's seductive, uptempo single, 
"Blue Jeans," is in heavy radio rotation, and with an extra 
push from a remix featuring Ghostface Killah, it's sure to be 
the most requested tune on her forthcoming tour, which 
she's rehearsing for today. She has high-profile help from 
choreographers Cris Judd (yes, Jennifer Lopez's ex) and 
Eddie Garcia, who have lent their trademark percussive 
style to J.Lo and 'N Sync, among others. "They're constant- 
ly yelling at me to jump around and have fun," she says, 
laughing. "But they shout with love." 

Her dance moves may need a little work, but Sulieman 
has another weapon in her arsenal: her mature, smoky 
voice, which is versatile enough to win over both dance 
floor and boudoir, as evidenced on her debut. When Will It 
Be Me. "Yasmeen stands out because her vocal range is far 
beyond many artists in her genre," says Magic Johnson, 
who signed her to his label, Magic Johnson Music. 

The Oakland-bom, Hawaii-raised singer first honed her 
chops in gospel choirs and musical theater. Three years 
ago, she caught Garcia's ear when she sang at a dance 
competition in Los Angeles. At the urging of both Garcia and 
his sister Marty, who has since become Sulieman's manag- 
er, the young singer moved to L.A. one week after her high 
school graduation in 2000 and quickly struck a deal with 
Johnson. "She's like our Cosby kid," says the retired bailer 
turned label exec. "It's so refreshing to see an artist with 
true innocence." And even though Sulieman is testing the 
limits of her stamina, her excitement shines through. "I've 
wanted to do this since I was a baby," she says. "I'd sing 
even if I was being paid in macaroni and cheese." It might 
just turn out to be pure Cheddar. Ernest Hardy 
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D'MELLO On the Money 



M 



I any barely legal adults are so excited about their newfound freedom that 
they binge on booze or max out their credit cards. But for 22-year-old 
D'Mello (born Winsome Singh), independence means responsibility. The 
eldest of seven kids, she keeps her eyes on the price tags as she browses a Man- 
hattan boutique. "I want to take care of my family," she says. "And squandering my 
cash is not going to help me." 

D'Mello has already earned the approval of DJs around the country with her 
first single, the title track from her upcoming debut. Best Love Story. But 
she isn't far from the days when she was balancing her own budget, 
at an age when most kids are asking for a raise in their allowance. At 
16, she left her native Trinidad to pursue a career as a singer and 
songwriter in New York. "I'm not gonna front like it wasn't scary," 
she says. D'Mello stayed with a family friend in Brooklyn until she 
landed a job in a bridal shop and got her own apartment. Three 
years later, she met her future composing partner, Adeka "Dee" 
Stupart, with whom D'Mello wrote some 90 songs in 10 
months, including 3LW's "I Do (Wanna Get Close to You)" 
and the 13 lovelorn R&B tracks on her Best Love Story. 

Rhemario "Rio Beats" Webber, who has worked 
with Total and Dave Hollister and produced two 
songs on Love Story, says that D'Mello's husky 
alto gives the album an unusual tonal depth. 
"D'Mello is like Lauryn Hill," he says. "She can 
rap, sing, and she has a unique voice. She's 
going to become a star." 

D'Mello has been confident enough to 
make one special purchase. "I have a black 
award-show dress that I haven't worn yet," 
she says. "My friend was like, 'Why are you 
paying S800 for a dress?' I was like. Girl, I 
have big plans." Clearly, she's investing in 
her future. Tracy E. Hopkins 





FULLY 
EXPOSED 

It may not look 
like it, but there's 
more to Toni 
Braxton than the 
barely dressed, 
sultry-voiced 
temptress you 
see slithering on 
stage and screen. 
This married 
mother of one 
(with another 
on the way) 
wants the world 
to know that 
it's the voice, 
not the image, 
that makes 
woman. 
Joan Morgan. 
Photographs by 
Tony Duran 




his is not the Toni Braxton you 
think you know. Lying in a pri- 
vate room in a Beverly Hills 
hotel and indulging in a much 
needed massage, this Toni Brax- 
ton is not serving flawless sex 
kitten. Her full lips are not 
formed in that famed coquet- 
tish pout; her eyes are not 



steamy, piercing, or penetrating. Instead, they reveal the 
telltale signs of both motherhood and the earliest stages 
of pregnancy-sleep deprivation and nausea, respectively. 
Bereft of makeup, her bare cheeks revealing just a hint 
of acne, this black-haired, 34-year-old is pretty, but she's 
far more accessible than Toni Braxton, the ultimate 
object of R&B desire. "Yes, this is the same person 
whose (out ilhums-Toni Braxton (1993), Secrets {i<)^6). 
The Heat {2000), and Snowjlakes (200i)-sold more than 
25 million units worldwide and earned the artist a cache 
of gleaming trophies, among them six Grammys and 
seven American Music Awards. But she's also the noto- 
rious Toni Braxton-the one who endured a much pub- 
licized and embarrassing bankruptcy in 1998. She 
weathered a painful and again, very public, relation- 
ship with NFL running back Curtis Martin, then of the 
New England Patriots, in 1997. On the more absurd 
side, rumors flew that she was a lesbian, and simulta- 
neously, was damn near breaking up the NBA's Dallas 
Mavericks in 1995 by playing around with the team's 
starting backcourt— Jason Kidd and Jim Jackson. And 
if all that weren't enough, she engendered the ire of 
fashionistas when she appeared at the 2001 Grammys 
in a Richard Tyler dress that her detractors felt was far 
too revealing. "As a result, Braxton has a pronounced 
distaste for the entertainment industry and a palpable 
disillusionment with fame. "People would be surprised 
if they knew all the mania I've gone through," she says, 
sighing, as she valiantly nurses her nausea with soda 
crackers. "I feel fortunate that I'm still here." Though 
she looks disarmingly petite-the spa's white terry-cloth 
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robe threatens to engulf her tiny body— Braxton's voice is both 
husky and authoritative. "My career really doesn't make me hap- 
py anymore," she says flady. "The innocence I once had in this 
business is gone, and I hate it. I loved being able to sing without 
all the politics involved. That's gone, and I miss it." 

Don't get the wrong idea, though. Braxton isn't mired in bit- 
terness. She knows she has great joy and hope in her life right 
now: There's her 20-month marriage to producer/musician/ 
songwriter Keri Lewis (formerly of Mint Condition), 31, and 
their lovely home in Los Angeles. There's the couple's son. 
Denim Cole, born in December 2001, and the baby they're 
expecting next spring. There's the excitement of possibly return- 
ing to Broadway to play the tide role in Aida. And, despite her 
qualms about the music industry, there's the release of her fifth 
record, More Than a Woman, this fall. "I'm really happy with this 
album," says Braxton, finished with her rubdown and now delib- 
erating between shades of polish for her pedicure. "I wanted to 
dance, I wanted to be an angry woman, I wanted to be happy 
and sad. I did everything I wanted to do, and I'm not trying to 
please everyone." 



Boasting a roster of hot, young iiber 
producers— among them Irv Gotti, Rod- 
ney Jerkins, and the Neptunes-the disc 
is her most diverse yet, an impressive 
combination of shake-yo-ass singles and 
Braxton's signature lush ballads. Yet on 
More Than a Woman, as on The Heat, she 
continues to branch out from the for- 
mulaic but extremely successftil format 
of using slow jams written and produced 
by Babyface. Bearing in mind that her 
first two albums sold a combined 21 mil- 
lion worldwide and The Heat sold only 
4 million, her judgment has been open- 
ly questioned. Still, Braxton maintains 
that the decision was the right one for 
her and probably necessary to establish 
her relevance with a generation of con- 
sumers weaned on hip hop who never 
broke up, made up, or made babies to 
Anita Baker. 

'The Heat was my independence 
album," says Braxton. "I felt young, but 
I kept hearing all I could do was Adult 
Contemporary. And I love Babyface- 
he's responsible for some of my great, 
great songs. But I wanted to do some- 
thing outside of him. I wanted to incor- 
porate other people into my life." 

Among the other producers she 
works with on the new album are Big 
Bert (Brandy's husband, Robert Smith) 
and Lewis. One of his tracks, "Lies," is 
exceptionally lush and cinematic, with 
a distincdy rock 'n' roll edge that forces 
his wife to push her boundaries. Is the 
album good? Well, her core fans will likely say that it's better than 
good, with some exceptionally hot tracks. Is it Secrets} No. But 
the critical question is not whether Braxton should stick to bal- 
lads; it is will diversity sell? In these times of economic uncer- 
tainty, with labels cutting losses wherever they can, very few artists 
have the luxury of considering themselves indispensable. So, 
while perfectly normal people may consider it glorious to have 
a child on the way, in the culture of multimillion-dollar corpo- 

"MY CAREER REALLY DOESN'T 
MAKE ME HAPPY ANYMORE. THE 
INNOCENCE I ONCE HAD IS GONE." 

rations, pregnancy is often considered an annoying gynecolog- 
ical phenomenon associated with a shift in priorities that puts 
women directly at odds with a company's bottom-line impera- 
tives. But just like Brandy, whose pregnancy didn't stop her from 
going platinum, Braxton insists her having a baby won't com- 
plicate the promotion of the album, and that she'll finish her 
commitments to Arista Records. 



BREATHE AGAIN: 

Braxton, three months 
pregnant, In the 
HgHywQod Hills. 
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Talking to Braxton about her label is an exercise in diploma- 
cy. At the time of her bankruptcy in 1998, she sued the now dis- 
solved LaFace Records (a subsidiary of Arista) to get out of her 
long-term agreement; they countersued, charging breach of con- 
tract. They eventually reached an undisclosed settlement, but 
the wounds are still evident. "The bankruptcy took so much out 
of me," Braxton says, "that it made me protect everything I do 
and say, because I'm afraid that someone will use that opportu- 
nity to take everything away from me. And no one will ever take 
this from me again." No wonder she hates the business. 

Yet today, she describes her renegotiated relationship with 
Arista as "an overall good one, with some bad moments." Test 
question, woman to woman: How did they react to news of her 
pregnancy? "I don't think they were too happy," Braxton says. 
"They were stunned, like, "What do you mean? How did that hap- 
pen?' But then again, that might have been just the initial shock." 

Later, speaking to Lewis from the couple's L.A. home, he 
expressed a different take. "It's a crazy situation," he says. "On 
one hand, it's wonderful and we're so happy to be blessed with 
another child. Making sure that Toni stays healthy, that she's 
not working too hard, is in the forefront of our minds every day." 
But he understands the need to get the record done, too. "I don't 
want any part of her life to be shortchanged," Lewis says. "She's 



MOMENT OF TRUTH: 

Every time I'm in front of 
the camera, I feel I have 
to be perfect." 




got an album that's going to be the dopest album out for the 
next year, year and a half So we've got to figure out how to make 
the most of it." Suggest to him that Braxton's loyal listeners are 
probably quite willing to see her happily married and expecting 
a child and he'll agree. "I think so, too," he says. "But we're on 
the phones with the record company and industry folks every 

"MY FANS KNOW PARTS OF ME. 
SINGING IS WHAT I DO FOR A 
LIVING, BUT ITS NOT MY LIFE." 

day, and it almost jades you, because they have a different per- 
spective. They look at it in terms of dollars and cents. To us, it's 
more personal than that." 

While it's unclear who may have said exacdy what at the label— 
and quite clear that Braxton is feeling, as she readily admits, "a 
little stressed about it, wondering how I'm going to do it all"— 
Antonio "L.A." Reid, president and CEO of Arista and longtime 
fiiend of Braxton, claims not to be worried at all. "Toni is a real 
woman who should be proud of the fact that she's a mother, a 
wife, a recording artist, and a songwriter," he says. He even sees 
a marketing advantage in Braxton's maternity. "The album is tar- 
geted to women who may be in the same age range as Toni. These 
women have children. They are really proud, 
beautiflil, and fly mothers, and that's what Toni 
is— a really beautiful, fly mother who also hap)- 
pens to be an incredible recording artist and 
performer." 

Ultimately, Braxton's success will depend 
on her fusing these two worlds, bringing the 
pleasure and stability she finds in her person- 
al life into her professional one. As she becomes 
stronger as a songwriter— she cowrote four of 
the new album's tracks-she most likely will. 
But More Than a Woman isn't the anthemic 
woman's record Reid perceives it to be. That 
disc is yet to come. Although she gives fans 
plenty to groove to, the real Toni is still play- 
ing emotional hide-and-seek. 



VIBE: What's the hardest thing about being 
a celebrity? 

Braxton: Always having to be perfect. 
VIBE: Do you feel you always have to be perfect? 
Braxton: After having my son, it's more about 
me trying to please my family. Now I don't 
care as much. I can't say what people say about 
me doesn't affect me, it's always going to mat- 
ter to me somewhat. But the difference now 
is that I've decided I'm only going to give but 
so much. 

VIBE: What do you think would happen if you 
weren't perfect? 

Braxton: That's probably more personal than 
professional, because I beat myself up a lot. I 
tell myself, Toni, sing this just this way. Don't 



sing the song exactly the way you 
did on the record. Do two or 
three Httle Hcks to let the audience 
know you're singing live-not lip- 
synching. And every time I'm in 
front of the camera, I feel I have 
to be perfect. 

This Toni Braxton claims to 
love her audience a great 
deal, but she's accepted the 
fact that you don't really know her. 
"I think my fans know parts of me 
through my music, but I think that 
if they really knew me, they would 
know that I'm not really industry. 
Singing is what I do for a living, 
but it's not my life." 

Braxton's love of singing was 
nurtured growing up in Severn, 
Md., with her four siblings and 
their preacher father and choir 
director mother. Secular music 
wasn't allowed in the strictly reli- 
gious household, but that didn't 
stop Toni from listening to 
Madonna and Rick James. One 
day in 1990, songwriter Bill Pett- 
away overheard Toni singing to 
herself at an Annapolis gas station, 
liked what he heard, and got her 
an audition with L.A. Reid and 
Babyface. The rest is history. 

Since then, she has gradually 
come to resent what she sees as the 
pressure to keep her name and face 
before the public. "I think that 
some of the problems I've had 
with my label stem from them saying, 'You need to be out there, 
to hang out with these people, be seen at these parties,'" Braxton 
says. "But I'm just not that kind of person. As much as I've tried, 
I can't be that. I'm a down-home girl. I like cooking. I like hang- 
ing out with my friends. It's nonindustry stuff that makes me 
most happy." 

Despite the fact that she's finally rich, loves shopping at 
Tiffany's, buying diamonds, and all those girlie things, she believes 
you'd be disappointed if you knew she's surprisingly regular. She 
doesn't really know if you'd care that she loves simple things like 
fresh-roasted gourmet coffee, exquisite Stash teas, antiques, writ- 
ing children's books for frin (none have been published so far), 
house hunting, and HGTV. That she envisions herself at heart 
to be a true Southern girl; "a peach," she says. 

VIBE: Now that you're married, is it still important for you to be a 
sex symbol? 

Braxton: Not as much as it once was, because my priorities have 




changed. But it's still important 
for me to remain sexy for my hus- 
band. A lot of people think life is 
over once you get married, but I 
think it's just beginning. I'm try- 
ing to stay married for at least the 
next 49 years, so if that means my 
husband and I get together and go 
to the strip club so I can come 
home and incorporate some of 
those moves, then that's what 
we're going to do. I think it's still 
important to wear thongs, get your 
nails and hair done, and get a 
Brazilian wax. Do what you gotta! 



A 



YOU'RE MAKIN' ME HIGH: (Clockwise from top) Braxton and then 
fiance Keri Lewis at the 15th Annual Soul Train Music Awards in L.A., 
2001; the infamous Grammy dress, 2001; Braxton at the 28th Annual 
American Music Awards in L.A., 2001. 



nd she may be right about 
this. You might not care 
about this Toni Braxton at 
all. So in case you don't, I'll set the 
record straight on a few things you 
probably still want to know. 

Yes, she did have a boob job, 
but no, they never exploded. If 
you've seen her hair long, it was a 
weave. And she couldn't care less 
if you think she showed too much 
skin in that Grammy dress. Just 
please, please, don't say you think 
she wanted to outdo J. Lo. "Noth- 
ing against her, but to insinuate 
that I am trying to be like her? I'm 
sorry," Braxton says. "She's a very 
good actress, but she's new to the 
singing world. This is not my first 
Grammy. I have six." And final- 
ly, despite her passion for fashion, 
she did not name her first born 
after a fabric. The inspiration for "Denim" was a character in one 
of her favorite movies, the 1966 classic To Sir, With Love. 

The Toni Braxton you don't know is really a complicated 
combination of raw talent, ambition, sex appeal, and insecuri- 
ty. On any given day, she can find herself fretting about the 

"SHE'S A VERY GOOD ACTRESS, 
BUT SHE'S NEW TO THE SINGING 
WORLD," BRAXTON SAYS OF J.LO. 

size of her thighs, the "too pointy" nature of her chin, whether 
her inability to establish herself as a pop sensation has more to 
do with her color than her skills, or whether her failure to get 
heavy MTV rotation is an indictment of her lack of talent. But 
she's also just as likely to snap out of it. "Because if there's one 
thing I'm arrogant about it's my voice," she says with a hint of 
a smile. "I say to myself. Now, hold up, I can sing. The rest of it 
doesn't matter." □ 
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The killings of Tupac Shakur 
and the Notorious B.I.G. remain 
two of the most controversial 
unsolved crimes of our time. A 
shocking, front-page newspaper 
article, a disturbing new docu- 
mentary film, and a sensational 
book have all suggested possible 
scenarios and reopened old 
wounds. By Sam Anson. 
Photographs by Dana Lixenberg 
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In the six years since Tupac Shakur and then, six 
months later, the Notorious B.I.G. were gunned 
down in eerily similar drive-by shootings, unceas- 
ing speculation, theories, rumors, and lies about 
the perpetrators have swirled through the hip hop 
community-everything but definitive answers. 
And as time passes, we sense that the murders, for 
which no suspects have been charged, are likely to remain 
unresolved. ■ But over the last several months, a journalist, 
a magazine writer, and a filmmaker have revisited the 
crimes, each offering the promise that time has loosened 
lips, fears of reprisal have abated, and the truth is closer 
to being known. Not surprisingly, they have reached 
wildly divergent conclusions. "The recently released 
documentary by British filmmaker Nick Broomfield, 
Big^e O'Tupac, and Randall Sullivan's book, LAbyrinth, 
wind together a number of suggestive facts to put forward 
the theory-long popular in hip hop mythology— that 
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Death Row Records CEO Suge Knight was behind both crimes. 
But where Sullivan and Broomfield offer theories, Los Angeles 
Times reporter Chuck Philips claims to have the goods on at least 
one of the killings, which he delivered in a stunning two-part 
front-page series, "Who Killed Tupac Shakur?" 

On September 6, the Times published the first part of Philips's 
report purporting to answer this question, setting the hip hop 
world ablaze. According to Philips, Tupac's East Coast rival, 
the Notorious B.I.G. (ne Christopher Wallace), was behind 

PHILIPS WROTE THAT B.I.G. WANTED 
THE SATISFACTION OF PROVIDING 
THE FATAL BULLET. 

Tupac's murder in Las Vegas on September 7, 1996. On that night, 
following the Mike Tyson-Bruce Seldon fight, an envoy from 
Compton's Southside Crips allegedly met with Biggie and oth- 
ers in a penthouse suite at the MGM Grand Hotel, in the same 
complex where the match had taken place. The gang member 
offered to kill Shakur for $1 million. In Philips's cinematic 
account, Biggie not only agreed to finance the hit, but because 
of a long-running feud with Shakur, also gave the Crips a .40<al- 
iber Clock to do the job. Philips wrote that B.I.G. "wanted the 
satisfaction of knowing the fatal bullet came from his gun." 
When Philips's shocking story hit the streets, the first salvo 
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fired in return came 
from Lil' Cease, a 
member of the Junior 
M.A.F.I.A. and pro- 
tege of B.I.G. He went 
on Big Boy's morning 
radio show on KPWR in 
L.A., and insisted that 
Biggie-who would him- 
self be fatally shot in Los 
Angeles on March 9, 
1997— had been home 
with Cease in Teaneck, 
N.J., on the night of 
Tupac's murder, watching 
the Tyson fight on pay-per- 
view. Next, New York attor- 
ney L. Londell McMillan, 
who represents the Wallace 
estate, issued a statement 
denouncing Philips's story as 
bogus, and later released doc- 
uments that he said showed 
that B.I.G. had been in the 
studio in New York on the day 
in question. 

Def Jam founder and hip hop activist Russell Simmons also 
released a statement, challenging Philips to produce evidence 
that Wallace was in Vegas the night of the shooting and that his 
Clock was used for the deed. The article "does more to inflame 
passions and emotions than to clear the air with actual facts," the 
statement said. 

Philips, who won a Pulitzer Prize in 1999 for his reporting on 

the music business, doesn't name any sources for his spectacu- 
lar claims, citing only "police affidavits and court documents as 
well as interviews with investigators' witnesses to the crime, and 
members of the Southside Crips who had never before discussed 
the killing outside the gang." 

And that's it. For the most crucial elements of the story- 



CONSPIRACY THEORY: Chuck Philips's front-page blockbuster (top) 
fingered Biggie: Randall Sullivan's book claims Suge Knight ordered both hits, 



such as placing Biggie at the MGM 
Grand on the night of the murder- 
the reader doesn't know if Philips 
has one source or six (not that sheer 
numbers are necessarily confir- 
matory); whether the source or 
sources witnessed something first- 
hand or heard it fourthhand; what 
their bias may have been; or 
whether they supply the kind of 
corroborating details that 
make their account credible. 
Nevertheless, Philips stands by 
his story. 

Can Philips or his sources be 
trusted? Not according to Sul- 
livan, author of the book 
LAbyrinth (published in April 
2002 by Grove Press/Adantic), 
which posits a conspiracy 
around the cases of both Tupac 
and Biggie, centered on a cadre 
of corrupt LAPD cops with ties 
to Death Row Records. "I hope 
people are going to ask, "Who 
set [Philips] up with these 
Crips, and why would they agree to confess to this murder?'" 
he says. "What would be their motive?" Sullivan says he would 
"bet money" on the theory that Knight, a Mob Piru Blood, pro- 

"WHO SET [PHILIPS] UP WITH THE CRIPS, 
AND WHY WOULD THEY CONFESS TO 
THISMURDERr 

vided the unlikely hookup between Philips and the Crips. 

Broomfield, who has directed such exposes as Kurt O" 
Courtney and Heidi Fleiss: Hollywood Madam, also suggests Knight 
had an insidious role in both Tupac's and B.I.G.'s murders. "If 
Death Row had nothing to do with the death of Tupac, why did 



TIME BOMB 



In Los Ange/es T7mes reporter Chuck Philips's account of Tupac 
Shakur's murder on the night of September 7, 1996, the 
Notorious B.I.G. and a posse of Southside Crips had to orches- 
trate and execute their plans within a two-hour, 32-minute period 
that began with an altercation at 8:45 p.m. and culminated with 
the shooting at 11:17 p.m. VIBE analyzed the sequence of move- 
ments which Philips reported by asking Las Vegas hotel operators 
and cab companies to estimate how long each step might have 
taken. Allowing for a bare minimum of time to plan the hit and 
conduct other verbal exchanges, we've constructed a timeline of 
Philips's version of events. Even assuming there were no hitches 
in the movement of people, plans, and weapons in Las Vegas on 
a major fight night, we conclude that the murder as Philips 
described it couldn't have happened before 11:39 that night, 
22 minutes after the actual shooting. Geoffrey Gray 



8:45 p.m.: Tupac throws a punch 
at Orlando Anderson in the 

lobby of the MGM Grand. Suge 
Knight and other Bloods follow 
suit; the melee, caught on securi- 
ty video, lasts about 30 seconds. 
8:55 p.m.: Anderson speaks to 
police in the lobby and chooses 
not to press charges. A security 
tape records their approximately 
15-minute parley. 
9:10 p.m.: Anderson walks back 
to his hotel, the Excalibur, a min- 
imum 15-minute trek in post- 
fight crowds, according to both 
hotels' front desks. But he's 



upset, so let's say he hurries up 
and arrives in only 10 minutes. 
9:20 p.m.: Anderson arrives at 
the Excalibur, where he will 
change his clothes and return 
calls. To get to his room, though, 
he must pass through the hotel 
casino, show his key to security 
guards, then ride up the eleva- 
tor. According to the Excalibur 
front desk, that trip could take 
no less than 10 minutes. 
9:30 p.m.: Anderson calls fellow 
Crips to organize the payback. 
Figure five minutes. 

(continued on page 154) 
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Suge say he had a bullet in his 
head, on film, when he was hit by 
a piece of flying glass?" asks 
Broomfield. "Why the death 
threats? All those kinds of 
things...! don't know. It seems 
that if someone is not involved, 
why lie? Makes me skeptical." 

In both Biggie Tupac and 
LAhyrinth, Broomfield and Sulli- 
van provide only a thin explana- 
tion of Knight's possible motives 
for kilhng Tupac, based on a few 
suggestive facts and assumptions: 
Tupac fired Death Row attorney 
David Kenner, who was also his 
personal lawyer; Tupac was plan- 
ning to leave Death Row; Knight 
wasn't the kind of man to let 
someone like Tupac walk out on 
him, and, therefore, arranged to 
have his prize artist slain (even 
though Knight was driving when 
Pac was shot right next to him, 
and could have been hit by the 
bullets). Pressed for evidence to 
back up his claims, Sullivan con- 
cedes, "It all adds up to suspicion 
more than proof" 

According to detectives in the 
now dissolved Compton Police Department gang unit, howev- 
er, they— not Knight— introduced Philips to the Crips members 
who became his sources. The Compton cops also provided the 

THE QUESTION OF BIGGIE'S WHEREABOUTS 
THAT NIGHT HAS BECOME THE 
SKIRMISH LINE. 

first and still most concrete document linking Biggie's label, Bad 
Boy Records, to the Southside Crips in late September 1996: a 
search warrant written by Det. Tim Brennan, now with the Los 




TRUE BLUE: Many believe that vengeful Orlando Anderson was 
responsible for Tupac's killing, though he denied involvement until 
he died in a gang shooting in 1998. 



Angeles Sheriff's Department. 
This affidavit-which Philips is 
aware of, though he doesn't cite 
it— states that the Southside Crips 
provided security for Bad Boy per- 
sonnel in Los Angeles, a point that 
the label hotly denies to this day. 

The Sheriff's Department 
wouldn't give Brennan permission 
to speak to VIBE, but Brennan's 
former partner, Det. Bobby Ladd, 
now with the Garden Grove Police 
Department in Southern Califor- 
nia, and his former supervisor, Sgt. 
Robert Baker, now retired, both say 
that Philips worked his way deep 
into the Southside Crips for his 
reporting. Baker recalled querying 
a confidential informant about the 
murder and having Philips call the 
next day to ask about the interview. 

Ladd also backs up Philips's 
story— to a point. "I thought the 
article was pretty accurate, except 
for the Biggie Smalls thing," Ladd 
says. "We never got any informa- 
tion that Biggie was in Las Vegas 
at that time." 

The Crips have long been sus- 
pected of killing Shakur. A hotel 
videotape captured the rapper and members of his crew beating 
down Orlando Anderson, a Crip, in the lobby of the Grand, two 
hours and 32 minutes [see "Time Bomb, "page 152] before Shakur 
was fatally shot. Many believe the vengefijl Anderson was respon- 
sible for the killing, though he denied involvement until his death 
in '98 in an unrelated gang incident. But up to now, no one has 
seriously attempted to tie Biggie to the crime. 
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he question of Biggie's whereabouts on that fatefiil night 
has become the skirmish line in the battle over Philips's 
story. Why has it been so difficult to confirm that a 6*3", 



9:35 p.m.: Anderson returns to 
the lobby, rushes through the 
casino and out into the crowded 
Street to find a cab. Another 10 
minutes pass. 

9:45 p.m.: Assuming a taxi is 
available— which the Excalibur 
front desk says is unlikely on a 
post-Tyson fight night— Anderson 
then rides to the Treasure Island 
Hotel to meet his Crips crew. 
Considering traffic, this is a mini- 
mum 20-minute trip using back 
roads, or 40 to 50 minutes on 
The Strip. We'll assume the driver 
chooses the faster route. 



10:05 p.m.: Anderson walks 
through Treasure Island's casino 
to the elevators. On a normal 
Saturday night, that would take 
at least 10 minutes; we'll say 
Anderson makes it in eight. 
10:13 p.m.: Treasure Island's 
security department says that 
visiting guests must be accompa- 
nied to the hotel's rooms. Instead 
of waiting for Anderson's call 
from the lobby, perhaps someone 
has already come downstairs to 
escort him in. They ride up to the 
Crips' room. Three minutes go by. 
10:16 p.m.: Upstairs, a dozen fel- 



low gang members are smoking 
weed and drinking booze. The 
gang stops the party. Philips tells 
us, to chew on a plan to kill Shakur. 
Let's say they talk quickly and 
agree on specifics. Five minutes. 
10:21 p.m.: They call a secret 
Crip house in Vegas for more 
guns to be delivered. Elapsed 
time: Say, three minutes. 
10:24 p.m.: The Crips call 
Biggie. The rapper is set up. 
Philips alleges, in a penthouse 
suite under a false name back at 
the MGM Grand. Let's assume 
contact is instantly made, they 



exchange a quick hello, and 
agree to talk business. 
10:26 p.m.: The Crips decide to 
send an "emissary," Philips 
writes, to meet with Biggie at the 
MGM. Here, the account is partic- 
ulariy vague. Where has this per- 
son been sent from? Treasure 
Island? The secret Crip house? 
Is he, like Biggie, also staying in 
the MGM under a felse name? 
Still, let's assume the emissary's 
already on the premises of the 
huge MGM complex, and he 
shov^ up In eight minutes. 

(continued on page 156) 
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315-pound black celebrity with an 
entourage was registered at the hotel, 
according to Philips, under a false name? 

To back up the claim that Wallace was 
in the New York area that night, his fam- 
ily has made several documents avail- 
able for viewing at McMillan's law 
offices. There's a DAT cassette and a cor- 
responding tape log from Sean Combs's 
Daddy's House recording studio on 
West 44th Street in Manhattan, showing 
that B.I.G. was there laying tracks for 
"Nasty Girls' on September 7 and 8, 
1996. An invoice from Daddy's House 
to Bad Boy Entertainment also shows a 
total of 15.5 hours of studio time for Wal- 
lace. Not bad, but admittedly for a rock- 
solid alibi, a computer forensic expert 
would be required to authenticate the 
studio log, as well as other records. 

There's also Lil' Cease's word that 
after leaving the studio, he and B.I.G. 
went home to New Jersey to watch the 
Tyson fight. And Lil' Cease says he "nev- 
er met nobody from no Southside... 
never had no affiliation with no Crips, 
never was hanging with no Crips." On 
the other hand, Compton cops and 
former LAPD detective Russell Poole 
(who is Sullivan's "star witness") have 
claimed that, based on Crip sources, this isn't true. 

It turns out that the Las Vegas Police Department received a 
number of unverified reports in the weeks after Tupac's shoot- 

"I THOUGHT THE ARTICLE WAS PRETTY 
ACCURATE, EXCEPT FOR THE 
BIGGIE SMALLS THING." 

ing that Biggie and other Bad Boy associates had been in Las Vegas 
at the time. "My initial information was that [Wallace] was here, 
but we have never been able to confirm that," says Sgt. Kevin 




ONLY THE GOOD DIE YOUNG: (Top) Suge Knight's bullet-riddled BMW inside a Las Vegas police impound 
lot the day after Tupac's shooting. (Above) Biggie and Tupac during happier times, New York, 1993. 

Manning of the Las Vegas homicide squad, who has headed 
the investigation. Evidence that might have proved or disproved 
the reports, such as security tapes at the MGM Grand, were 
unavailable by the time the police asked to see them (hotel staff 
routinely erase their tapes). "At this point, it is another story that 
goes along with the multitude of stories as to the person or per- 
sons responsible for [Shakur's] death," says Manning. 

Which leaves us where we started, still not knowing— and 
maybe never knowing-who committed one of the most trou- 
bling murders in recent memory. One that, like Biggie's, remains 
a mystery. □ 



10:34 p.m.: They briefly dis- 
cuss the deal— only 43 minutes 
before the actual shooting— and 
Biggie agrees to pay $1 million 
for the hit. Then in a Scorcesian 
twist, he reportedly offers his 
ow^n personal gun for the shoot- 
er to use. Maybe all present are 
so in sync that the w^hole con- 
versation takes just three min- 
utes. After meeting Biggie, the 
emissary must ride down from 
the penthouse and pass 
through the crowded casino— a 
20-minute jaunt— then immedi- 
ately catch a cab back to meet 



Anderson. This could all take as 
little as 35 minutes, VIBE's 
sources in Las Vegas say, 
though it would likely take much 
longer, as much as an hour or 
more on fight night. We'll go 
with the fast-case scenario. 
This would put the emissary 
back at Treasure Island at 11:09. 
10:59 p.m.: Moments before 11, 
Philips says, Anderson and his 
crew head downstairs at 
Treasure Island. They could 
have met the emissary at valet 
parking 10 minutes later, at 
11:09. The waiting time for 



retrieving cars that night was 
at least 40 minutes, the hotel 
valet says. But sometimes a 
C-note can do wonders, so let's 
imagine the parking valet hus- 
tles the gang's white Cadillac 
out front in only eight minutes. 
11:17 p.m.: Tupac Sliakur is 
gunned down, but by our esti- 
mates, which err on the side of 
speed, a shooter armed with 
Biggie's gun would only be set- 
ting forth from the hotel at this 
time (assuming the parties lost 
no time actually passing the 
weapon). The Crips still had to 



link up with a trailer car, then 
deal with at least 20 minutes of 
bumper-to-bumper traffic on 
Las Vegas Boulevard and 
Flamingo Road before encoun- 
tering their prey. Even if they 
instantly spotted Shakur and 
Knight's BMW and drew a bead, 
they couldn't have arrived 
sooner than 11:39. Given more 
realistic time requirements, the 
Crips would have arrived long 
after midnight. 

"It's my story, and I stand by 
it," Philips tells VIBE. The time- 
line tells a different tale. 
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DOIN' THE 
HUSTLE 

Virginia Beach's latest 
breakout rap act, the 

Clipse, is giving the term 

"well-connected" a new 
spin: They're switching up 
fronn pushing dope to 
promoting their new 
Neptunes-produced 
album. Benjamin 

Meadows-lngram bears 
witness to the grimy 

group's second coming. 



Staaaar Traaaak!" The chant rises from a comer of S.O.B.'s, the famed 
Manhattan nightclub, and within moments it drowns out the house 
DJ's music. For the record-industry crowd here tonight, it's no sci-fi 
shout-out. StarTrak is the new Neptunes imprint on Arista. The CHpse, 
the producers' prize proteges (and childhood friends), rush the stage 
with a swaggering, two-way-clutching entourage in tow. For months, the streets have 
been buzzing with the Clipse's breakout single "Grindin'," a gutter ode to hus- 
tling cocaine over a stripped-down, old-school beat evocative of late-'8os hip hop. 
It seems that after three years of ups and downs, the pair is finally getting its moment 
in the spotlight. 

Onstage, Malice and Pusha T (respectively, Gene Thornton, 30, and his broth- 
er, Terrence, 25), clad in T-shirts and voluminous shorts, are all energy and charis- 
ma. And when Pusha spits, "Listen I need a breather / Touched so many scales, the 
motherfiickin' streets named me Libra," one thing becomes ultraclear: Their asso- 
ciation with the Neptunes helps, but the Clipse themselves bring a load of talent 
to the table. 

When the 'Tunes-Chad Hugo and Pharrell Williams-inked their first major- 
label production deal with Elektra in 1998, they made sure their Virginia Beach, Va., 
homeboys got signed, too. The next year, the label released the Clipse's debut sin- 
gle, "The Funeral." But the song tanked on the radio and in record stores, and the 
label dropped them. "Often, a label might sign an artist too early," says Sylvia Rhone, 
chairman and CEO of Elektra Entertainment Group. "The Clipse were signed at a 
time when they were still developing their direction. Their success is a testament to 
Pharrell and Chad's commitment and vision." 

After that disappointment. Malice and Pusha reverted to their former occupa- 
tion: selling drugs, which they had done for years because of the quick cash and the 
glamour of hustling. "When Malice first started dealing, I was like, Yo, you gotta 
watch that," says Pusha. "I was just scared. I was still in elementary school. But 
after I got older, it wasn't nothing." Today the experience is reflected in their lyrics, 
which are a subtle interplay of street bravado and guilt-ridden introspection. On 
"I'm Not You," from Lord Willin ', Pusha rhymes: "I seen them pay for the fix when 
their kid couldn't eat, and with this in mind, I srill didn't quit / And that's how I 
know that I ain't shit." 

The brothers knew they were oft" course, but they needed a second break. "Us 
doing what we did-all the fticking drugs and everything-it makes no sense," Mal- 
ice says. "We come from a two-parent home. Our father sacrificed and worked hard. 
We had the example set, even if we decided to do something different." 

Injanuary, the Neptunes— by then hip hop's most sought-after producers— signed 
Star Trak to Arista. And the Clipse finally got the call that enabled them to drop their 
old hustle for the one they'd wanted all along-slanging records. In industry terms, 
it's been a good year for comebacks, with Cam'Ron, Scarface, and 50 Cent all hav- 
ing strong resurgences in 2002. The Clipse's own return. Lord Willin ', debuted at No. 
4 on the Billboard pop charts in August, with more than 120,000 units selling in the 
first week. With the Neptunes behind them, the Clipse even dropped in on the MTV 
Video Music Awards to perform their coUabo with Justin Timberlake. Is it possible 
the Thomton brothers— who are so connerted to the streets that Virginia police staked 
out the "Grindin'" video shoot— are being nudged in a pop direction? "I just want- 
ed to give them that opportunity," says Pharrell of the VMA cameo. "At the end of 
the day, pop is only short for popular." 

For now, the rappers know their strength lies in keeping it gully, which is just 
what they do at S.O.B.'s. When the Clipse wrap up their set and come offstage, 
they're besieged by groupies and well-wishers. Malice and Pusha might have been 
small time once, but they're finally closing in on a much bigger score. □ 
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HIT AND RUN 

Call it a blessing and a curse. 
One successful song is certainly 
betterthan none, but the stigma 
of being a one-hit wonder can 
loom large. Love 'em or hate 'em, 
these 25 rap acts from the '90s 
and '00s made the Billboard 
Hot 100 and most went gold 
or platinum. They ruled the 
airwaves— for a minute anyway. 



MELLOW MAN ACE 
"Mentirosa"iggO 

Cubano Mellow Man Ace called out 
his lyin', cheatin', schemin', no-good 
girlfriend in two languages. And with a 
little help from Santana's "Evil Ways" 
on the hook, even folks who had no 
idea what he was saying appreciated this 
tale of vengeance. Hell hath no fury like 
a homeboy scorned. 

CANDYMAN 

"Knockin* Boots" 1990 

For his platinum hit, Candyman rapped 
over mellow cowbells in a seductive, 
pseudo-LL Cool J flow about turning 
out multiple groupies while on the road. 
Sadly, his comeback album, Knockin' 
Boots 2001: A Sex Odyssey, didn't satis- 
fy anyone's sweet tooth. 

MC BREED 

"Ain't No Future in \b' Frontin"' 1991 
One of the first hits to thread the hyp- 
notizing "Funky Worm" throughout 
an entire track, "Frontin'" mixed gang- 
sta ideology with a mainstream flow. 
MC Breed also charmed the masses 
with his dough-boy look. "Frontin'" 
flash-flooded urban radio, then evajj- 
orated just as quickly. File under "The 
Sega Genesis Years." 

GERARDO 

"Rico Suave" 1991 (A) 
Before Jennifer and Ricky, there was 
Gerardo. But you can't blame Latinos 
for not reminding you about Mr. 
Greasy Pecs' gold single. The Ecuado- 
ran stud schooled Don Juan wanna-bes 
everywhere with informative lyrics like, 
"There's more to being a Larin lover / 
You got to know how to deal with a 
woman." 'Scuse me? 

WRECKX-N-EFFECT 
"Rump Shaker" 1992(B) 

While Sir Mix-A-Lot may have been the 
first Top 40 artist to pay tribute to ample 
derrieres, Wreckx-n-Effect's ode to 
plump mmps was definitely rawer. Their 
lyrics— "Let me see you do the booty hop 
(hop) / And now make the booty 
stop / Now drop and do the booty wop 
(ooooh)"— undoubtedly primed fans for 
Sisqo's "Thong Song." 
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PAPERBOY 

"Ditty" 1993 

This rapper delivered a melodious 
platinum single and disappeared as 
fast as a radar blip. His career par- 
alleled the eponymous, popular video 
game in which a paperboy's route is 
full of booby traps, roadblocks, and 
untimely termination. 

N2DEEP 

"Back to the Hotel" 1992 

A sleazy saxophone riff jump-started 
their gold-selling Cali tale about end- 
less trips to Vallejo liquor stores and 
hotels where girls were willing to give 
mike checks. Thanks to N2Deep, we 
now have this charming couplet: "A 
sick honky / straight going donkey." 

HOUSE OF PAIN 
"Jump Around" 1992 (C) 

Kris Kross said, "Jump," and our feet 
had barely touched ground when 
House of Pain then commanded, 
"Jump Around"-to the tune of a mil- 
lion units sold. DJ Muggs's feverish 
horns, Everlast's simple rhyme pat- 
terns, and innocuous threats like, 
"Word to your moms, I came to drop 
bombs," were perfect for suburban rap 
fans looking to get their thug on. 

APACHE 

"Gangsta Bitch" 1993 

This New Jersey lyricist hit it big with 
his dreams of "Goin' to the movies 
packin' his and her nines" with a girl 
rugged enough to strike fear in the 
hearts of misogynists everywhere. 
Apache's praise of tough love paved the 
way for Biggie's "Me & My Bitch" and 
Ja Rule's "Down Ass Bitch." Here's to 
shorty hardrocks everywhere! 

TAG TEAM 

"WhoompI (There It is)" 1993 
Picture a 50,000-strong stadium crowd 
bellowing, "Whoomp! Shakalaka 
shakalaka shaka...," complete with 
grandmas grinding. This track took 
booty music out of the strip club and 
into the mainstream, and you still 
can't front on Tag Team's irresistible 
bass line. Four million Americans 
can't be wrong! 





(B)Markell Riley (left) 
and Aqll Davidson of 
Wreckx-n-Effect 




(C) (From left) Danny Boy. 
Lethal, and Everlast of 
House of Pain 



(D) Ahmad 
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(F) Outloud (left) and 
PFCuttin'ofBlahzay 





LADY OF RAGE 
"Afro Puffs" 1994 

Virginia's big-body gyal rocked rough 
and tough, finding power in a retro, rev- 
olutionary hairdo. But more than any 
other Death Row artist. Lady of Rage 
knew the sharp, burning sensation of 
getting kicked to the curb. She learned 
the hard way what it means to get 
screwed by a label. 

AHMAD 

"Back in the Day" 1994(D) 

Sounding uncannily like the fifth mem- 
ber of the Pharcyde, Ahmad squealed 
his way through a litany of childhood 
memories. This L.A. rapper eventually 
shed his past and reemerged as a mem- 
ber of 4th Avenue Jones. Ironically, 
"Back in the Day" now triggers nostal- 
gia for when Hilfiger was bigger. 

CHANNEL LIVE 
"Mad Izm" 1995 (E) 

No lyric captured the creative process 
more eloquently than this one from 
Channel Live: "Wake up in the morn- 
ing, got the yearning for herb, which 
loosens up the nouns, metaphors, and 
verbs." KRS-One helped ignite duo 
members Tuffy and Hakim's careers, 
but after their album flopped, this 
Channel went off the air. 

NINE 

"Whutcha Want?" 1995 

With his gravelly baritone, Nine scored 
a hit with this boom-bap track. Two 
solo albums and a short-lived come- 
back later, the Bronx native never came 
close to matching his first record, which 
stayed on the Billboard singles chart for 
17 weeks. All he wanted was his name 
in lights-he never said for how long. 

BLAHZAV BLAHZAY 
"Danger" 1995 (F) 
The East was definitely in the house 
when this New York duo wisely sam- 
pled Jeru's "Come Clean" and the 
Beasties' "Get It Together" (featuring 
(5;Tip's memorable "Oh My God"). 
They made their region proud, but 
despite their purist beats and rah-rah 
lyrics, listeners eventually got blase 
blase on Blahzay Blahzay. 
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SKEE-LO 
"I Wish" 1995 

Everyone wishes they could change 
something about themselves. LA. hip 
hopper Skee-Lo's dope little ditty made 
insecurity cool, and the beat was as 
bouncy as that basketball Skee-Lo did- 
n't have the height to dunk. Thanks to 
him, short men could stand tall. Now, 
if only he had staying power. 

LUNIZ 

"I Got 5 on It" 1995 (G) 

Probably one of the best weed 
anthems in rap history, the Luniz's "I 
Got 5 on It" captured the sweet antic- 
ipation of splitting a bag of trees. The 
Oakland-based pair Numskull and 
Yukmouth tried to follow up its smash 
success in 1997 with Lunitik Muzik, but 
it fell on deaf ears. 

NONCHALANT 
"5 O'clock" 1996 

This female M.C. scored gold for 
grilling brothers about where they'd 
been cavorting at 5 a.m. But Noncha- 
lant should have asked whether there 
would be a morning after for her own 
career. At the dawn of the bling-bling 
era, there was little room for a sister with 
soft beats and heavy thoughts. 

CRUCIAL CONFLICT 

"Hay" 1996 

Crucial Conflict's gold single wasn't 
your average weed-and-hos fantasy- 
the loop of Funkadelic's "I'll Stay" 
sounded gloriously unctuous in Con- 
flict's capable hands. But the Chicago- 
based group, hyped as the next Bone 
Thugs- N-Harmony, disappeared like a 
needle in a haystack. 

LORD TARIQ & PETER GUNZ 
"Deja Vu (Uptown Baby)" 1997 (H) 

Once you heard their horns, you knew 
the party was about to be on. Peter 
Gunz and Lord Tariq took an inde- 
pendent New York City sleeper and 
blew it up nationwide. If only they'd 
done the same with their album, which 
was released through Columbia 
Records. They got us chanting, "So tell 
me, where you from?" then left us won- 
dering, "So tell me, where'd they go?" 
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(G) Yukmouth (left) 
Numskull of the Luniz 






(L) Drama 




TRACEY LEE 

'The Theme (It's Party Time)" 
1997 (1) 

There are two reasons why expectations 
were high for this Philly rapper during 
the summer of '97: "The Theme" was a 
ubiquitous club banger, and Mark Pitts 
(who also managed Biggie) was steering 
Lee's career. But none of that could save 
his debut, Marty Facez, from resulting in 
a party-pooping disap|x>intment. 

K.P. & ENVYI 

"Swing My Way" 1998 (J) 

Riding a bumptious booty-beat worthy 
of any championship cheerleading 
squad, K.P. and Envyi crafted an unfor- 
gettable tune about scooping their own 
tenderoni on a Friday club night. 
Though they've been MIA ever since, 
you gotta give props to the girls who 
flipped the gender script and called 
men "shorties" for once. 

COOL BREEZE 

"Watch for the Hook" 1999 

For this catchy, up-tempo jam. Cool 
Breeze and the Dungeon Family 
dropped a smorgasbord of diverse 
styles, while Rico Wade laid down his 
trademark synth-funk (remember the 
sped-up "Southern Man"?). Too bad 
Cool Breeze's career was just as fleet- 
ing as his name. 

JT MONEY 
"Who Dat" 1999 (K) 
Money was a bitter ex-member of Mia- 
mi's Poison Clan when his catchy 
(albeit sophomoric) hook started brain- 
washing thousands of bobbing heads, 
and although his collabo with Sole did- 
n't spawn Trick-and-Trina heat, JT 
enjoyed just enough success to get that 
sour taste out of his mouth. 

DRAMA 

"Left, Right. Left" 2000 (L) 

Drama turned nightclubs into stomp- 
ing grounds with his military-inspired 
hit. But Causin' Drama turned out to 
be more than just his debut album's 
title— the excitable MC was marched 
off to boot camp in South Georgia for 
violating probation and hasn't been 
heard from since. □ 
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REVELATIONS 

Thirty-eight years have passed 
since John Coltrane recorded his 
masterwork, A Love Supreme. In 
an excerpt from a new book. 
Ashley Kahn reminds us why 
Trane's profound, passionate 
music still resonates. 



One thought can produce mil- 
lions of ^brations," John 
Coltrane wrote in his liner 
notes for A Love Supreme. So 
can a song, a sound, or even a 
catdiy record tide. And while that classic 
1964 album stands as a pinnacle of 20th-cen- 
tury music, elements of A Love Supreme- 
fiom die cover photograph of the penave 
saxophonist to the mantralike bass line of 
the opening track— have become cultural 
toudistones in ways that Coltiane,i^ died 
of liver cancer at age 40 in 1967, couldn't 
have foreseen. 

Coltrane's elegant three-word album 
tideofiosagood example: Diana Ross, Car- 
los Santana, Will Downing, and Chantc 
Moore are among the dozens of artists 
who've recorded songs or fiill albums using 
diatname. The title (and Trane's spirit) also 
permeates the 1994 CD Stolen Moments: Red 
Hot + Cool, which includes a performance 
by keyboardist Alice Coltrane, John's wid- 
ow. Several years earlier, Alice turned down 
a request to use Lozv Stfpnsmeas the name 
of a gritty movie whose quotient of sex, 
drugs, and violence ran coimter, she felt, to 
Coltiane's qiiiitual message. Spike Lee 
eventually redtkd his jomtM)*BtfeerS&(«. 



Alice Coltrane, 65, remembers well the 

feverish birth of A Love Supreme in 
the late summerof 1964. At the time,John, 
then nearing 38, was already a world<Iass 
jazz artist best known tor his scaring 
saxophone work with Miles Davis and 
groundbreaking albums with his own 
renowned quartet. For five days, Coltrane 
secluded himself upstairs in his new Long 
Island home with paper, pen, and saxo- 
phone, ^ohn would go up there, take lit- 
tle portions of food every now and then, 
spending his time pondering over the music 
he heard within himself," she recalls. When 
he finally reappeared, Alice noticed that 
Coltrane-normally deep in thought— was 
imusually serene. "It was like Moses com- 
ing down from the mountain, it was so 
beautifiil,'' she says. "This is the first time I 
have received all of the music for what I 
want to record," he told her. This is the first 
time 1 have everything ready." Three 
months later, on December 9, 1964, 
Coltrane stepped into the studio with his 
musicians-pianist McCoy Tyner, bassist 
Jimmy Garrison, and drummer Elvin 
JtMies-^iecordaUofdiefourpait suite he 
had named A Love Supreme. The entire ses- 
sion lasted less than three hours. 

Coltrane created the work as a gift to 
the Divine. Years before rock stan honored 
their respective gurus on their albums, 
decades before hip hop CDs listed the now 
obligator}' shout-out to the Almighty, 
Coltrane unabashedly dedicated the 
recording, in his own words, as "a humble 
offering to Him." In feet, many listeners 
of the day, more attimed to the cool, guard- 
ed aesthetic of the jazz scene, found the 
album's unblinking message of reawak- 
ened spirituality discomfiting. The music, 
however, was immediately hailed by many 
as a work of impassioned genius— "an aural 
apocalypse," wrote Coda Magazine in 1965. 

The quartet's interplay of distinctive 
styles was poweifiil, and A Love Stqnme 
blended it all into a mix that exposed the 
group's roots and influences. The propul- 
sive, elevating effect of African 
polyrhythms. Tlie wistful keening of Far 
Eastern folk music. The urgency of free 
jazz. The agitation of bebop. The familiar 
feel of the blues. TTne orgasmic release of 
gospel. In the foreground, Coltrane's tire- 
less solos spiraled from meditative whis- 
pers to fierce, half-choked cries with the 
practiced rhythm of a Sunday preacher. 



The ja7.7.erati of the day never settled 
on a term for Coltrane's sonic menagerie; 
"spiritual jazz" is still the best they can 
muster. But like the most singular of artis- 
tic gestures-on canvas, paper, or vinyl- 
any category limits rather dian delineates, 
and seems 6r too specific. "A Love Supreme 
wasn't a jazz record," maintains Ravi 
Coltrane, 37, John's son and a respected 
saxophonist in his own right. They were 
just trying to make a musical statement." 

Today, the album keeps rarefied com- 
pany—one of a very, very few recordings 
that is deemed a must-have by a cross-gen- 
erational mosaic of rockers and ragers, 
headbangers and hip hop heads. 

"Music," Elvin Jones states. That's 
what I call it." □ 

Adapted from A Love Supfwiw 7]i« Stny of Jo/in 
Cdnn*w'8S|gnalu«AfeimlvAal%Kahn.RBprir^ 
fay anangemant with ViMng Prass. a dhmkm of 
Psngun Putnam, Inc. 
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THE BIG EASY 

His basketball skills place him on a par with Kobe and Iverson, but laid-back Orlando Magic superstar 
Tracy McGrady hasn't won over the public— yet. If he ever pulls off his patented self-assisted dunk in the 
finals, you'll be lacing up T-Macs for the next decade. By Donnie Kwak. Photographs by David Drebin 
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NBA highlight reels for the next 50 years. McGrady, 
who had previously only executed the dunk in high 
school, says he was simply waiting for the right stage to 
pull off the show-stealing move. "In an All-Star Game, 
dawg?" he says, "it had never been done before." 



A! 



There was no mistaking the visibility level at the 
2002 NBA All-Star Game on February 10: VI Ps 
sitting courtside, including Alicia Keys, Muham- 
mad Ali, Samuel L.Jackson, Britney Spears, and 
Justin Timberlake. NBC close-ups and stand-ups. 
Since the game was an exhibition match, no mat- 
ter how gaudy, neither team had much at stake. 
But for individual players, the event was a chance to shine against 
the greatest bailers in the league. 

It was also supposed to be Kobe Bryant's big homecoming, 
but the Philadelphia crowd wasn't feeling the Lakers star who 
helped L.A. trounce their 76ers in the previous year's champi- 
onship series. Every time the Pennsylvania native handled the 
ball, a chorus of booing rose from the stands (this was Iverson 
country, after all). Orlando Magic swingman Tracy McGrady, 23, 
decided it was a perfect moment to strut his stuff. 

T-Mac began his move with typical nonchalance. From just 
inside the three-point line, McGrady casually lobbed the ball on 
a high arc toward the basket. In a split second, he was soaring down 
the lane. The ball boomeranged off the glass backboard, just as 
he had planned. And then, in one breathtakingly fluid motion, 
McGrady caught his own alley-oop pass, cocked the ball to one 
side of his head, and threw down a bone-ratding tomahawk dunk. 
Unbridled roars filled the arena. In rec rooms and dens from coast 
to coast, men jumped up and spilled beer on their laps. They'd all 
just witnessed a play that would undoubtedly become a staple of 



1 6'8'' and 210 pounds, T-Mac is the prototype 
for a new breed of basketball player. He han- 
dles the rock like a point guard and muscles 
for position down low like a power forward. He slash- 
es through defenses like Steve Francis and steps behind 
the three-point line to sink bombs like Reggie Miller. 
As a defender, his rangy limbs force turnovers and 
block shots. And with a 44-inch vertical leap and fear- 
less creativity, he's one of the NBA's most awe-inspir- 
ing showmen. In a word, McGrady has established 
himself, sportswriter Mike Wise oiTheNew York Times 
says, as "the most complete player in the game." 

Stylistically, McGrady is neither too polished nor 
too street. While Iverson plays with a caffeinated gaze 
and Kobe Bryant with a cocky glare, McGrady's eyes 
seem perpetually droopy and detached. As with his All- 
Star dunk, McGrady often lulls opponents into drop- 
ping their guard before he explodes into another Sports- 
Center highlight. "I just make that shit look easy, like 
I'm playing around," he says. "It looks like I'm going 
in slo-mo." If Iverson is DMX, all thunder and light- 
ning, McGrady is Jay-Z, calm and collected. "He's so 
natural, he looks like he's coasting," says Jerry Brewer, 
who covers the NBA for the Orlando Sentinel. 
Numbers don't lie, as McGrady often likes to say about his 
eye-popping statistics. Since signing a seven-year, $92.8 mil- 
lion deal with Orlando in 2000, he has led his team in scoring, 
minutes played, rebounds, and blocks for two straight seasons. 
Last year, McGrady finished behind only Tim Duncan, Jason 
Kidd, and Shaquille O'Neal in the 
MVP voting. "In time, McGrady 
will be one of the top 100 players 
of all time," says Wise. 

And yet T-Mac is not a house- 
hold name. Legends are made in 
the postseason, and McGrady's 
playoff experience is limited; the 
Magic was bounced in the first 
round in each of the last two sea- 
sons. Still, he already has a multi- 
million-dollar lifetime apparel 
contract with Adidas, becoming only the second athlete to get 
such a deal after Iverson with Reebok. "Tracy has an accessible, 
everyman appeal," says Travis Gonzolez, an Adidas rep. 

This is evident on a hot summer's day at Disney's Wide World 
of Sports Complex in Orlando. McGrady, standing beneath a 
roofed picnic area between two grass fields, is facing down a bat- 
tery of questions from a small horde of reporters. He is dressed in 
a loose white T-shirt and metallic blue rip-away pants, and disarms 
his audience with well-polished country-boy courtesy. Baring his 



IF IVERSON 
IS DMX, ALL 
THUNDER AND 
LIGHTNING, 
MCGRADY 
IS JAY-Z, 
CALM AND 
COLLECTED. 
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tattooed arms, he playfully teaches a 
female TV reporter how to give a soul 
pound and talks pro football with the 
sports-radio guys. On the Magic's 
prospects this season, McGrady is guard- 
ed, partly because teammate Grant Hill 
is coming off yet another injury. "There 
are a lot of impatient, frustrated fans," 
he says sympathetically. 

McGrady's small-town charm is no 
act. He grew up 50 miles southwest of 
Orlando in Auburndale, Fla. (pop. 
9,400), where he was raised on the poor 
side of a predominantly white town by 
his mother, Melanise Williford, 41, who 
worked as a housekeeper at a Disney 
resort, and his grandmother, Roberta, 
66, a former school custodian. 
McGrady describes his father, Tracy Sr., 
45 (who was "around enough to be a 
presence," but didn't live with 
McGrady), as being "laid-back" and a 
"pretty muthafucka." 

Athletic excellence came naturally 
to McGrady, who began playing in 
local recreation leagues at age 5. "Base- 
ball was my first sport," says McGrady, 
and he admits he's even tempted to go 
the Michael Jordan route and try that 
game, too. "I want to do it just to say 
I did," he says. By age 17, though. 



out superhard," he says. "Working out, 
running, two or three times a day." 

McGrady's production improved 
steadily over the next two seasons. But 
few fans understood just how much 
he had boosted his game until after he 
came to the Magic in a sign-and-trade 
sequence that also brought Hill aboard. 
In T-Mac's first season as a full-time 
starter, he averaged 26.8 points, 7.5 
rebounds, and 4.6 assists, winning the 
NBA's Most Improved Player Award. 
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McGrady was the best basketball 
prospect in Polk County, and he transferred from Auburndale 
High to North Carolina's Mount Zion Christian Academy, a 
nationally ranked basketball powerhouse. At the end of his sen- 
ior year, scouts rated McGrady as the nation's No. 1 high school 
player. He chose to skip college and leap straight to the NBA. 

Less than a month after his 18th 
birthday, the Toronto Raptors 
chose McGrady as the ninth over- 
all pick of the league's 1997 draft. 

Like most players who jump 
straight from high school to the 
pros, McGrady wasn't fully pre- 
pared to handle the pressures of 
the NBA. He was homesick and 
grew resdess sitting on the bench, especially when his team lost 
17 straight games at one point. "I felt like I should've been out 
there playing," he says of his '97-'98 season with the Raptors. 
"They drafted me to be a part of the ball club, so why not play 
me?" His coach, Darrell Walker, openly criticized McGrady's 
work ethic and predicted he'd be out of the league in two sea- 
sons. "His rookie year was horrible, the papers were bashing him," 
says Obbe Maldonado, 24, a boyhood friend of McGrady who 
moved to Toronto and spent time with him. But T-Mac buck- 
led down, Maldonado recalls. "His trainer started working him 



LOVE & BASKETBALL: (Top) McQredy skies to All-Star 
glory, and (above) shows love to his cousin Vines (barter. 



"I'M NOT 
INVOLVED IN 
ANY KIND OF 
CONTROVERSY 
...NONE OF 
THAT." 



o truly be like Mike— a global, 
one-man franchise— a player has 
to do more than appeal to hard- 
wood fanatics; he must win over dif- 
ferent markets (not everyone gets to 
share the big screen with Bugs Bunny). 
With his nonthreatening image, T-Mac 
is already on the way. He's avoided the 
scandals that have marred many recent 
athletic careers. "I'm not involved in 
any kind of controversy, nothing with 
the law, none of that bullshit," says 
McGrady. "It all goes back to family 
and having a good support system. I 
know where I come from, I know what 
I had before all this happened." 

Indeed, McGrady enjoys solid fam- 
ily bonds and financial security. He says 
he feels blessed to live (along with two 
cousins, a halfbrother, and his best friend) in a $6.6 million man- 
sion in Orlando that once belonged to the late golf legend Payne 
Stewart. McGrady's fiancee, Clerenda Harris, 27, works in real 
estate and has a master's in speech pathology from North 
Carolina Central. She knows the temptations NBA players face, 
but says she doesn't lose sleep over it. "It's all about being secure 
with yourself," she says. Unlike some of his NBA peers, McGrady 
has no entourage, and his only famous buddy is Shaq, who also 
lives in Orlando during the summer. "He's mad cool," O'Neal 
says of T-Mac. "He's like my lil' brother." 

If McGrady is indeed a new prototype of all-around excel- 
lence, other players have their work cut out for them. When he 
was a rookie, he thought everybody on the court could do every- 
thing, he recalls. Now he knows their weaknesses. "Some cats 
can't go left, can't go right. Some can't dribble, some can't shoot, 
some can't even catch," he says. 

So McGrady keeps working hard to eliminate his own flaws. 
"I'm sharpening my game," he says. "I'm never sarisfied. I won't 
be satisfied until the day I walk away from the game." He hopes 
to have eamed a few rings by then, and he understands he can't do 
it alone-a playoff run is a team thing. But when McGrady does 
finish up, he thinks life will be sweet. "Hopefiilly, I won't even have 
to work or do anything," he says. "Just sit back and chill and watch 
my kids grow. " And teach them a few T-Mac moves. □ 
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In midtown Manhattan during rush hour, gears crank, cogs are in motion, 
noise is everywhere. But in the lobby of a hotel in the theater district. 
Heather Headley is an oasis of calm. Slender and languid, she seems tuned 
to a frequency different from the frenzied world around her. Just steps 
away, Headley, 27, recently made audiences weep and cheer as the star of 
Elton John's The Lion Kingmd Aida. Although Headley has relocated to Chica- 
go-to be near a boyfriend she declines to name ("a former New York Jets wide 
receiver," she hints), the singer is back in the 'hood to promote her first out- 
ing as a pop vocalist, This Is Who I Am (RCA). 

Who she is, exactly, is that rare down-to-earth diva with a gut-shaking laugh 
and a penchant for vintage clothes. Headley's warmth and radiance project 
easily over foodights, but even up close, her star quality is unselfconscious and 
beyond merely sexy. She speaks with equal attentiveness to a bellhop, a make- 
up artist, and an RCA executive. Headley even blushes at the mention of The 
New York Times review raving about her performance in Aida, declaring that 
she possessed the elusive "it" factor. "I promised myself at the beginning of the 
rehearsal process that I wouldn't read the reviews," she says. 

Some of her graceful ways can be traced to her upbringing at the Barataria 
Church of God in Trinidad, where her parents were both pastors. "After school," 
Headley recalls, "I'd lock all the doors and spend hours singing Whitney Hous- 
ton songs into a hairbrush, pretending it was a microphone and the pews 
were full of fans." 

Still dreaming of stardom, she moved to Fort Wayne, Ind., at 15, and soon 
enough, her powerful acting and singing, as well as her natural beauty and 
charisma, set her apart from other stage hopefuls. After three years studying 
drama at Northwestern University, she landed a role in a Toronto produc- 
tion of Ragtime. Six months later, a Disney executive brought her to New 
York to join the cast of The Lion King to play Nala, the lioness. Just one year 
later, she was offered the lead in Aida. Although the musical about the 
doomed love between an army officer and a Nubian princess in ancient Egypt 
got mixed reviews, Headley won accolades and a 2000 Tony Award for best 
actress in a musical. 

One especially smitten theatergoer was Steve Ferrera, a top A&R rep for 
RCA who felt so strongly about Headley's potential as a solo artist that he 
brought her to his label. "A voice like this comes along once every 10 or 12 
years," says Ferrera, who has worked with Chaka Khan and Natalie Imbruglia. 
"She has a distinctive vocal quality that's instantly recognizable within one 
or two bars of music." 

Headley certainly won't be the first leading lady to try to make the jump 
from Broadway to R&B. But like others who succeeded, such as Phyllis Hyman. 
Jennifer Holliday, and Stephanie Mills, Headley is that anomalous stage star 
who doesn't sound like she's singing show tunes. On her album, which includes 
tracks produced byjimmyjam & Terry Lewis and Dallas Austin, she effortlessly 
blends old-time gospel power with the sophistication of contemporary Amer- 
ican womanhood. 

Who I Am is also about why she sings. "When I was doing Aida, I'd look in 
the audience and see kids crying every night and hear people sniffling and being 
moved," Headley says. "That's what I wanted to do with my album. Maybe 
they won't bawl, but I want them to get close. I want to reach as many people 
as possible." □ 
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Music fans the world over 
revere the Skatalites and 
Bob Marley. But it was 
producer Coxsone Dodd 
who sparl<ed the reggae 
revolution 50 years ago. 
Rob Kenner visits with the 
founder of Studio One, 
Jamaica's legendary hit 
factory, and finds out why 
the original dubmaster still 
hasn't gotten his due. 
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'Now many have tried to ruk the land/ 
But Studio One is where it all began. " 
-Shinehead. "Hello Y'All," 1986 

eep in the heart of Bed-Stuy, Brook- 
lyn, tucked away beneath the ele- 
vated tracks of the A train, you'll find 
a little store on Fulton Street called 
Coxsone's Musik City. In a front 
window, there are some old amps 
and equalizers on display. Inside, 
the bins are stacked with an extensive selection of 
vintage vinyl. Most of the discs bear the distinctive 
black-and-white modster graphics of the Studio One 
label, home to legends like Bob Marley, Dennis Brown, 
Marcia Griffiths, Burning Spear, Horace Andy, the 
Heptones, the Abyssinians, the Skatalites, and many 
more. ■ If your timing is right, you may see standing 
behind the counter a distinguished-looking man with 
a white beard and a pair of reading glasses perched on 
his head. He probably won't say much, perhaps a few 
words to his daughter, Carol, as he heads into a back 
room, where he maintains a small studio from which the 
muffled thud of bass and familiar twinkling melodies 
can be heard leaking into the shop. "This gentleman is 
Clement Seymour Dodd, age 70, known since the late 
1950s as Sir Coxsone. A legendary sound-system oper- 
ator and producer, Dodd is a founding father of the 
Jamaican music business and progenitor of a sound 
embraced around the globe. His Studio One imprint, 
now 40 years old, is more than just the most influential 
reggae label in history. In Jamaica, it is Blue Note, 
Motown, and Def Jam all rolled into one; the epicen- 
ter of the island's vibrant recording industry firom which 



successive Shockwaves of innovation-the sound clash, the dub- 
plate, the rapper, the remix, and a thing called dub— first emanated. 

Today, it's probably fair to say that Dodd's productions have 
been sampled more often than James Brown, Funkadelic, and 
Bany White put together, and have inspired countless local dance- 
hall tracks and international hits by everybody from Musical 
Youth and the Clash to Sublime and Boogie Down Productions. 
"Coxsone is the man that everybody jacked they shit from," says 
Wyclef Jean. "That's the original dubmaster. Everybody got the 
Studio One influence." 

Born in Kingston in 1932, Clement Dodd grew up sur- 
rounded by music. His mother played American jazz in 
the family's grocery store, while his father worked on the 
city's docks, sometimes picking up records from visiting sailors. 
"I was coming up through Perry Como and stufFlike that," Dodd 
says. "Louis Jordan and Louis Prima." As a youth, he was nick- 
named Coxsone after a famous cricket player (and later dubbed 
"Sir" for his musical eminence). As a teenager, Dodd attended 
dances at outdoor "lawns"— open-air venues that accommodat- 
ed musicians, a dance space, and a bar— that had names like the 

"That s the original 
dubmaster. Everybody go^ 
the Studio One influence.' 

Police Club and Liberty Hall. Local big bands such as Val Ben- 
nett and Eric Dean's Orchestra held court there, blending the 
swing-era styles of Duke Ellington and Benny Goodman with a 
hint of calypso or Latin flavoring. "I was just barely getting out 
of school," Dodd recalls. "And no dance miss you at that time." 

He turned 19 in 1951, around the time sound systems started 
replacing live big bands, and Dodd thought oflaunching his own 
outfit. "I got the idea from a man by the name of Roy White, who 
had a cabinetmaking shop along Beeston Street," says Dodd. "We 
used to go by his place and listen to all these music. And then we 
go home and make lists and search for this record or that record." 

The following year, Dodd traveled to Orlando, Fla., to pick 
oranges. "In those days, income wasn't all that strong in Jamaica," 
says Dodd. "You'd see these guys who went out on the farm work, 
and they come back with these nice pretty clothes an' ting like 
that. So as a youth you say. Me woulda like fi get meself some 
garbs, you know?" 

But instead ofblowing his earnings on clothes, he purchased 




j-Joai -ilktij^ -ill^ 
la jdJ^/j* s^imij! j-ihioM 





HIT PARADE: Some of Studio One's best albums include Michigan and Smiley, Rub-o-Oub Styto; Sugar Minott, Mors Sugar; the Clarendonians, The Best of the 
Chnndomans; Various Artists, Reggae in the Grass; Various Artists, Solid Gold. 
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a 30-watt amplifier and a box of 
records, which he sent to his moth- 
er. "She was an A-i dancer," he 
recalls. "She loved the music. Actu- 
ally, the first time my sound 
played out, she was the one who 
operated the sound. In those days, 
30 watts was a big thing." 

Back in Jamaica, Dodd con- 
tinued building up his sound sys- 
tem, called Downbeat, which 
eventually drew the biggest 
crowds. Dodd would set up amps 
and handmade wooden speaker 
cabinets, all connected to a sin- 
gle turntable and an all-imp>ortant 
mike so early disc jockeys like 
Count Matchukie and King Stitt 
could sprinkle hepcat slang over 
the spinning selections— sowing 
the seeds of rap music. Down- 
beat's closest rival was Duke Reid's 
Trojan. Reid was a big blustering police officer who liked to wear 
(and sometimes bust) his guns at the dance. By contrast, Cox- 
sone was a cool character, sharply dressed and always professional. 
He started making his own records at Federal Recording Studios 
when the rise of American Top 40 rock 'n' roll made the muscu- 
lar R&B sound favored by Jamaican listeners hard to find. The 
records were never intended for sale, but before long, he was press- 
ing a few extra for fans. 

Though Dodd was originally a jazz man, his keen ear led him 
to record extraordinarily talented musicians who were branch- 
ing out, such as trombonist Don Drummond, saxophonist 
Tommy McCook, guitarist Jah Jerry, pianist Jackie Mittoo, bassist 
Lloyd Brevett, and drummer Lloyd Knibbs-known collective- 
ly as the Skatalites. The Coxsone sound system also employed 
future producers like Lee "Scratch" Perry and Prince Buster, whose 
influence became enormous. 

In 1962, Dodd built a simple, one-track recording facility in 
a reconverted nightclub at 13 Brentford Road close to downtown 
Kingston. He called it Studio One. The goal was to supply records 
for six traveling sound systems, three of which played in town 
while the other three toured the island. There were weekly audi- 
tions for talent; aspiring artists started lining up outside the stu- 
dio early in the morning. Some had traveled for days. 




Freddie McGregor, who was 7 
years old the first time he came to 
Studio One, remembers the pro- 
cession of hopeftils. "We used to 
see people with a banjo with two 
strings on it," he says. "People 
would come fi-om country and 
bring anything to impress Mr. 
Dodd— the prettiest yam or a live 
chicken— as an offering, kind of 
They bring whatever they have." 



S: 



ROYAL FLUSH: Coxsone's Downbeat reigned supreme; in 1957, the 
entrepreneur was crowned "King of the Sound Systems." 



ir Coxsone recalls the first 
time he laid eyes on the 
future Reggae King. That 
was in 1963, when a short-haired, 
18-year-old street tough showed 
up at Studio One from the Trench- 
town ghetto with four other 
kids who called themselves the 
Juveniles. Dodd quickly realized 
they were different from other 
bands. " [Marley's] method and his dynamic really outstretched 
the rest of the youths," Dodd says. "They had a sound, that teen 
sound, that capture me." He decided they'd need a different 
name. "I figure 'Juveniles' wasn't saying all that I wanted to say," 
Dodd says. "I wanted an action sound, you know? Wailing sound. 
So we came up with the Wallers." 

For the next four years, the Wailers spent most of their time 
at Coxsone's studio. In those early days, vocalists and musicians 
recorded live in a single take— no mistakes allowed. "I had to get 
the musicians to teach [the Wailers] how much beat to a bar, when 
to come in, and whatever," says Dodd. TTie young singers took 
their meals from the friiit-bearing trees in the yard, smoked herb, 
and discussed the precepts of Rastafari with the musicians who 
frequented the studio. 

It wasn't long before Wailers ska blasters like "Simmer Down" 
were ruling Dodd's popular dance-hall sessions. For a time, the 
group lived with Dodd and collected a weekly stipend. They 
enjoyed steady access to guitars, a piano, and a record player, and 
Dodd outfitted them with stage costumes and good shoes. Most 
important, the Wailers could cut a record in the morning and 
hear it on a sound system that night. 

From 1963 to 1966, the Wailers recorded some 140 songs for 
Dodd before they started their own label . They went on to work 




VINTAGE VINYL: Various Artists, Jamaica Today, The Seventies: Ken Boothe. Mr. Rock Steady: Various Artists, Jump Jamaica Way, Various Artists, Presenting 
Jamaica All Stan Vol. h Dennis Alcapone, Former Version. 
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with Scratch Perry, then with Island Records founder Chris 
Blackwell. Many of the eariiest Wailers songs were released much 
later on a series of reissues from Heartbeat Records, while others 
were pressed in only small batches, which means that collectors 
today are willing to spend thousands of dollars for a single 45. 
Among the Wallers' work for Studio One is the very first ver- 
sion of "One Love," perhaps Marley's best known tune, which 
has long served as the theme song of Jamaican tourism. 

Dodd says he hasn't received the proper royalties from this 
or many other classic tracks that have been "versioned" hun- 
dreds of times through the decades, while Marley's extensive 
family and estate (along with Blackwell) earned some $10 mil- 
lion last year alone from Island material. In that respect, Dodd 
resembles the vast majority of Jamaican artists who have been 
chronically underpaid for their hugely popular and innovative 
music. (Two exceptions are Shaggy, whose last album sold 11 mil- 
lion units, and the group Inner Circle, which has made good 
with "Bad Boys," the theme to the TV show Cops.) One prob- 
lem: Jamaica didn't have a proper copyright law until 1993, while 
Marley and Blackwell benefited from U.S. and British intellec- 
tual property protection. 

Dodd's potential legal claims are complicated by those of sev- 
eral songwriters and musicians who worked for him and say he 
never paid them properly for their efforts. Leroy Sibbles, 53, who 
composed timeless bass lines for songs like "Full Up' and 
"Satta Massagana," insists that Coxsone was not a producer at 
all. "Coxsone was the owner, the arranger, the manager, and yet 
Coxsone was never there when a song was being made," Sibbles 
says (though he is contradicted by firsthand accounts from Dawn 
Penn and Freddie McGregor). But others, like Burning Spear, say 
Studio One provided Jamaican musicians with priceless experi- 
ence and exposure. "Going to Studio One is like you going to 
college," he says. "You ain't gonna get no pay for going to col- 
lege. I think it will cost you going to college." 

There are those who believe Dodd is secretly rich, but he's 
hardly living lavishly compared to, say, Blackwell or Berry Gordy. 
Dodd owns his modest building, including the store, in Brook- 
lyn, as well as a house and the old Studio One in Kingston. "If 
he was sitting on millions, he'd be living differendy, I think," says 
Chris Wilson, A&R director of Heartbeat Records, the Massa- 
chusetts-based company that has an exclusive licensing agree- 
ment with Studio One. "Mr. Dodd has never received his just 
rewards. If you're not making royalties on publishing and stuff 
like that, how are you going to be able to make any money?" 

Maxine Stowe, an A&R exec who has spent her career help- 



ing reggae artists negotiate with major labels like Sony and Uni- 
versal, believes such disputes are inevitable for a trailblazer like 
Dodd, just as they were for jazz, blues, and rock pioneers. "All 
those musics came from a time when nobody knew how big it 
would have gotten," she says. "So to try to look at it from the stan- 
dards of today. . .you'll get yourself into a psychosis." 

Dodd was awarded Jamaica's prestigious Order of Distinction 
in 1991, and Stowe looks forward to the day when the Studio One 
catalog will be protected as a narional treasure. The catalog of 
London-based Trojan Records, which includes a number of Stu- 
dio One productions along with the work of other great Jamaican 
labels, was sold last year to Sanctuary Music, a music manage- 
ment company, for $15 million. Because of complicated licens- 
ing deals, none of the proceeds retumed to Jamaica or to Dodd. 
"We have to find a way to hold on to it for the fiiture generations 
of Jamaican people," Stowe says of the country's musical lega- 
cy. Now she's working to establish ajamaican music foundation, 
similar to the R&B Foundation in the U.S., which would labor 
on behalf of undercompensated artists. 

Whether or not these efforts come to pass, Dodd remains 
active, keeping up his studio, distribution, and retail base in New 
York City and Jamaica; he has also installed new equipment in 

Some believe Dodd is 
secretly rich, but he's hardly 
living layishlv compared to, 

say, ChrisBlackwell or 
Berry Gordy. 

the original and still fiinctioning Studio One on Brentford Road. 
At the end of each day, Dodd can pull down the iron gate on his 
small record shop, confident that his legacy still stands. "With- 
in my time, we wake upjamaica," he says, pondering his achieve- 
ments. "It was asleep before my time. No action, not much 
nightlife and stuff like that." Since then, Jamaica's riddims have 
reverberated around the world. 

Dodd still gets maximum respect from old timers like the 
niyabinghi drummer Bongo Herman. "Sir Coxsone is the orig- 
inal teacher," says Herman. "Coxsone is a producer— not a reduc- 
er. Him is a man who sit in the studio, and him know what him 
want. That's why Coxsone songs are so strong up till now. Peo- 
ple have to keep on copying them. Caw those music was the work 
ofheart." □ 
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REGGAE RENAISSANCE: Delroy Wilson, \ Shall Not Remove; the Heptones. On Top: Burning Spear, Burning Speon the Wailers, The Best pf Bob Marley and the 
Mfaiters; Various Artists, Get Ready Rock Steady. 
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THE NATIONAL ASSOCIATION FOR THE ADVANCEMENT OF^COLORED PEOPLE 

What will it take to raise a chil^hat irtruly free? 

She must bavtiii ccess to good health care. Her parents must have economic 
opportunities to meet basic needs. She must live in a safe neighborhood, 
where the walk to a quality local school can be made without fear of violence. 
• She must be given the opportunity to attend college, start a business and own 

a home. She must be able to participate in self-government by casting a 
meaningful vote and perhaps even one day run for office. Register to vote and 
secure the needs of children today so that they can pass on this legacy of 
power to the children of tomorrow. 



REGISTER AND VOTE 

1-8 6 6 YES VOTE 
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Instructions: Cut out, roll around joint. 

WARNING: Pot is Addictive. It Goes Something Like This: First You 
Smk Pot, Then You Keep On Sinol(ing Pot, Then You Can't Have Fun 
Without Pot, Then You Can't Do Anything Without Pol, Then You're 
That SIceevy Loser Who Hangs Out All Day In Front of the Arcade. 
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pproaching superproducer Swizz 
Beatz's magnificent 12,000-square- 
foot lakefront estate, 60 miles 
northeast of Atlanta, feels like step- 
ping onto a video set. There's a 
white Denali truck parked out front 
and a charcoal gray Lamborghini 



in the driveway. "What else I got?" he asks himself, run- 
ning through a mental inventory of his luxury fleet. "Oh 
yeah, I got a new Hummer on the way in burnt orange." 
■ Inside the three-story, contemporary Mediterranean 
villa, the immaculate living room is decorated with ultra- 
modern white leather furniture from Huff, an upscale 
Atlanta flimishings store. A step up from the living area. 



there's an ivory Steinway baby grand perched in front of a bay 
window. Against this backdrop, a first-time visitor might expect 
P. Diddy and crew to pop out at any moment, surrounded by a 
rainbow coalition of model chicks bouncing for the camera. But 
for Swizz (aka Kasseem Dean), 24, the four-bedroom residence 
is a place to chill, not party. 

This is actually the smaller of his two dwellings— home base 
is his 15,000-square-foot, eight-bedroom mansion in Bridge- 
water, N.J. Still, the Gainesville digs never fail to impress. "I got 
a couple of basketball players offering me wild paper for this 
crib already," reports Swizz who, a little more than a year ago, 
paid "a couple of Ms" for the house and spent an additional 
$400,000 to refurbish it. Jermaine Dupri has inquired about 
renting the place for parties, but Swizz has his reservations. "I 
don't know what kind of people gonna come up in here," he 
says, chuckling. 

Interior decorating not being his forte, Swizz defers decisions 
to Mashonda Tifirere of Styles and Styles Design. (She's also a 
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singer/songwriter whose vocals can be heard onJay-Z*s "Girl's 
Best Friend.") "He gives input, and I make it happen," Tifrere 
says, walking into Swizz's tranquil, all-ivory master bedroom. 
A sliding door leads to a balcony overlooking the basketball court, 
which Swizz had painted Carolina blue, one of his favorite col- 
ors. In addition to two guest rooms, there is a toy-strewn room 
for Swizz's 2-year-old son, Nasir, and a small office that dou- 
bles as a recording studio. 

"Downstairs is the fun level," says Tifrere, stepping into a small 
elevator in the center of the house. It descends to the ground 
floor and opens onto an entertainment room with a black sofa, 
full bar, and the obligatory wide-screen TV. Lest he gets too seden- 
tary, there's a lap pool in an enclosed blue-tiled patio as well as 
a home gym. "I wanted every room to flow differently," she 
explains. In the rec room, the walls around a red-topped pool 
table are covered with reminders that this is indeed a home that 
hip hop built: framed platinum plaques from the array of super- 
stars Swizz has produced, such as DMX, Eve, andJay-Z. 



Swizz has come a long way from the two-bedroom apart- 
ment in the South Bronx projects where he grew up with 
his mother, stepfather, and three brothers. "I started from 
the ground up," Swizz says proudly. "That's why I respect all lev- 
els. It was definitely grimy. I didn't have that silver spoon." He 
got a major break, though, at 17, when his uncles Dee and Waah 
and aunt Chivon Dean formed the Ruff Ryders and tapped Swizz 
to produce DMX's hit "Ruff Ryders Anthem." In just a few years, 
he has become one of the most in-demand professionals in the 
business, with tracks on recent albums by Ludacris, Angie Stone, 
MaryJ. Biige, among many others. 

Now Swizz revels in the fun his success affords him— when he 
has the time. "I just wake up and wild out on the water," Swizz 
says of Lake Lanier, which his house overlooks. He shows off two 
Jet Skis parked at his dock. Unfortunately, he says, his pride-and- 
joy Fi speedboat is in the repair shop after some stunts went awry 
during a filming of BET's How I'm Living. 

When he's not kicking back, he's working as hard as ever: pro- 

VI B8 185 



Cc, 





moting his DreamWorks debut album, Swizz Beatz Presents 
G.H.E.T.T.O. Stories, which showcases artists ranging from Lil' 
Kim to Ron Isley; scoring and acting in an upcoming action flick, 
Biker Boyz, starring Laurence Fishbume and Lisa Bonet; and run- 
ning his label. Full Surface, through J Records, on which Tifrere 
will release her solo debut next spring. "There's always a person 
who thinks you owe them," he sighs. "I tell niggas, Get a job. You 
don't understand what I go through to get this. I don't eat right. 
I don't sleep right, because I'm grindin'. I'm dedicated 
to this." 

That's why he set out to make the Gainesville abode a sanc- 
tuary. Just four years ago, he was living in a one-bedroom apart- 
ment in Harlem with two roommates. He's moved seven times 
since then, each place bigger than the last. His first 5,000-square- 
foot house in Englewood, N.J., seemed palatial at the time. "I was 
like, I'm never movin' from here!" Swizz said. But as the hits and 
the money kept coming, the size of his ambitions grew. For now, 
it seems, Swizz is content to call this and the New Jersey address 
home. "I stillhe buggin' out, because I started out from nothing," 
he says. "I'll be in the crib, just lookin' around, like. This shit is 
mine?" Uh-huh. All yours, Swizz. □ 
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U FASHION 



Sweatsuiting mixed 
with tailored clothing 
works for men like 
Tyson Beckford who 
live life on the fast 
track. Photographs 
by Walter Chin. 
Styling by 
Michael Nash 




(Opposite page) Cream single-breasted 
tuxedo jacl<et (part of a suit) by Dior 
Homme; 42 velour tracl<suit by Enyce. 
(This page) Black cashmere felt midcalf 
coat and white cotton dress shirt, both 
by Calvin Klein; white cotton ribbed 
tank top by Calvin Klein Underwear- 
white Hebron shorts by Adidas: white 
hi-top sneakers by Adidas for Yohji 
Yamamoto; black silk cummerbund by 
Tommy Hilfiger; red knit signature 
scarf by Avirex; custom black 
leather wraps by Lars Nord; black 
soccer socks by Nike. 



Gray wool blazer and gray cotton 
graffiti pant, both by Ecko; 1994 
Atlanta Falcons Jeff George jersey 
by Mitchell and Ness; custom red 
leather cummerbund by Lars Nord. 




Copyrig 



Black single-breasted jacket and 
white cotton dress shirt, both 
by Prada: white knit jogging pant by 
Raabok: white Flashback sneakers 
by Mecca Footwear; custom red 
leather tie by Lars Nord: red terry- 
cloth wristbands by Puma. 



Shiny gray trench coat with belted 
waist by Yohji Yamamoto; white cotton 
tuxedo shirt by Donna Karan; saturn 
and black velour pant by Adidas; black 
leather cycling shoe by Reebok: custom 
python headband by Lars Nord; black 
knit dress socks by CK Calvin Klein. 



Black V-neck sweater by Tom Ford for 
Yves Saint Laurent Rive Gauche; black 
velour sweatpants by Triple Five Soul; 
black stingray shoe by Calvin Klein; 
custom red leather cummerbund 
by Lars Nord. 



Black leather trench coat by Jordan 
Two-3: black nylon pant by Jordan; 
white microfiber vest, platinum Flight 
Posites BT sneakers, and black 
structured training gloves, all by Nike; 
white suspenders by Thomas Harvey; 
white satin cummerbund by Brandon 
Michaels. See THE DETAILS, page 216. 



U STYLE 



She's got class and style— Miss Honey is 'hood rich. How you like her now? 
Photographs by Jamil GS. Styling by Michael Nash 
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(Opposite page) Diamond tennis necklace by Gucci; starfish diamond 
brooch (worn as pendant) by Nicholas Varney Jewels; custom 
watch by Grimoldi: blacl< lacquer cuffs by Agatha. 

(This page) Black "Parisienne Greenhouse" chemise by La Petite 
Coquette; diamond snake brooch by Fred Leighton; secret diamond 
Camellia watch by Chanel Fine Jewelry; yellow and white diamond 
bracelet by Vivid Collection; diamond-studded ring by Agatha; 

sterling silver porcupine toothpick holder by Lotus Arts da Vlvra. 
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(OpposHe page) White ceramic and diamond "Diaqueen" watch by 
Rado; scorpion brooch (worn as ring) by Nicholas Varney Jewels; 
crystal champagne glasses and sterling silver champagne bucket, all 
by Christolfe; Nectar Imperial RosS champagne by Mo<t & 
Chandon; Magnum XL condoms by Trojan. 

(This page) Curious George thong by Target; black grosgrain wrap 
sandals with mother-of-pearl heels by Gucci; diamond and ruby bee 
brooch (worn on right sandal) by H. Stern; Chandelier topaz ring by 
Nicholas Varnoy Jawols; diamond aluminum chronograph watch by 
Locman. See THE DETAILS, page 216. 
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SHINING STAR 

HALLE BERRY 

Whether she's fighting off the bad guys in 
the new James Bond film. Die Another Day, 
or posing for the new Revlon campaign, 
Halle Berry knows the art of looking good 
under pressure. We asked Laura Mohberg, 
Berry's personal makeup artist and 
spokesperson for Revlon's 007 Color 
Collection, to reveal her secrets for giving 
the latest Bond Girl her drop-dead looks, 
pictured here. Tasha Turner 

FACE FATALE: Berry prefers makeup 
that doesn't overpower her features, so 
Mohberg uses very little foundation. "For 
staying power, Revlon's ColorStay Press 
Powder in Caramel works best," she says. 



"It truly makes Halle's makeup stay on all 
day, and we don't have to be afraid that it 
will come off during personal appearances 
like the Oscars and movie premieres." 
Berry also likes a little iridescence on 
her cheeks, and Revlon's Triple Agent 
ColorStick in Berry Avenger provides the 
perfect highlight. 

EYES ON THE PRIZE: Berry likes to accent 
her incomparable eyes with long lashes, 
and Mohberg confesses to using "tons" of 
mascara, such as Revlon's Lash Fantasy in 
Bond Berry. "I generally try to avoid using 
eyeliner because Halle hates the harsh lines 
they leave," she says. To soften the effect. 



she suggests blending a darker shadow, like 
Jinx Wet/Dry Shadow, over the contours 
of Raisin Rage Wet/Dry Eyeliner (both by 
Revlon) as she did for this shoot. 

KILLER KISS: Warm-toned lipsticks look 
wonderful on Berry, Mohberg says. 
"I'll try and change her look regularly by 
changing the colors and the textures," she 
says. "Instead of gloss, I'll use sheen or a 
matte." But for someone the camera loves 
so much, subtlety is always paramount, 
and shades such as Revlon's Mission 
Mauve Super Lustrous lipstick heighten, 
rather than upstage. Berry's naturally 
glowing beauty. 
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Hb intnoducBd you to Ghetto Lovb 

and now he's back with thB highly-anticipatBd 

follow-up to his platinum plus dBbutf 
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featuring the hit singles 



"FabUlOU5"[WITH THR RflVNE*] 

"Put That Woman First' 

"Bachtight" 

"Beauty and The Thug" 
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Lopes's death on April 26. Like an unstable molecule In a chemical 
compound, she added a sense of imbalance to the trio's bright, ener- 
getic sound, and that tension is what made the whole more interest- 
ing than its parts. 

While the CD is consistently well-produced and performed, the 
material recorded before Lopes's death, like "Girl Talk," is simply 
darker, sexier, and angrier. That song is written in a minor key, as is 
most of 3-0, but K's Left Eye's contribution that makes the track seethe. 
Against a tangle of voices and violins bristling with menace, Lopes's 
rap burns a hole in the song's center. 

Similarly, on "Quickie," Lopes unleashes a staccato stream of 
words, joking about something she calls "the Left pimp dance," as 
producer Dallas Austin injects a burst of rhythmic chaos. The result 
is a playful and madly funky sonic bum-rush. The lyrics are about pre- 
mature ejaculation, and the song's riotous girl power is bracing enough 
to make most men wilt. 

The Lisa-less tracks— which feature Tionne "T-Boz" Watkinsand 
Rozonda "Chilli" Thomas— seem competent, but unremarkable. One 
exception is "Dirty Dirty," an adventure in pastiche produced by 
Timbaland. True to Tim's genre-smashing innovations, the beat is 
half jungle, a quarter hip hop, and a quarter special sauce, evoking 
a house party in full swing. But in the spot where Lopes would nor- 
mally spit her verses, T-Boz shouts, "Left Eye gets a moment of 
silence." For a couple of beats there is complete quiet, and that's 
when you really start to miss her. An even more overt eulogy is 
Turntable," which verges on mawkishness and sets platitudes ("You 
had your ups and downs / It happened for a reason") to a lush, hard- 
driving pop rhythm. The track commemorates Left Eye in the wrong 
way: For better or worse, nothing Lopes touched ever came off 
sounding quite so average. 

Most of the material recorded after Lopes's death is by no means 
a bummer. There are plenty of lovely momenta— from the clean, sharp 
vocal arrangements of "Good Love" to the gorgeous guitar lines 
Raphael Saadiq plays on "So So Dumb." The Neptunes fatten their 
contribution, "In Your Arms Tonight," with one of those beats that 
shudders, shivers, and stutters with such controlled intensity one 
can almost forgive the song's mindless lyrics: "I just wanna have a 
good time in your arms tonight." The 'Tunes use the kick and rim 
like ace jugglers, constantly shifting the song's center of gravity 
and pushing the momentum forward. 

There's nothing particularly wrong with these songs, and maybe 
that's the problem. A good example is the Babyface-produced "Hands 
Up," a film noir-like tale of romantic betrayal. There's a confrontation 
inside an ATL club, replete with swarming hoochies and a cheating 

man caught red-handed. 
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A MASTERPIECE OOOOO 

EXCEPTIONAL OOOO 

SOLID OOO 

MEDIOCRE OO 

WACK Q 



"Trying to shake that ass 
player, you don't even 
dance— s'up with you?" 
T-Boz demands. When 
the song ends, we're still 
waiting for Lopes's pierc- 
ing lines. Without her, the 
story is incomplete. And 
in her absence, her pres- 
ence is everywhere. 



KELLY ROWUND 

SIMPLY DEEP 

COLUMBIA 

oc 

Foran R&B singer, a well-placed 
vocal cameo can change your 
life. Kelly Rowland— one-third of 
Destiny's Child— altered her 
future with "Dilemma," a collab- 
oration with Nelly. This dreamy 
number hit No. 1 on the pop 
and R&B charts. And suddenly 
Rowland was seen as more than 
just Beyoncd's sidekick. 

Simply Deep, Rowland's solo 
debut, marks an attempt to 
further establish herself as a sin- 
gular talent, but the effort is as 
misguided as the Nelly hookup 
was savvy. On most of the set, 
she sounds just like Beyoncg, but 
without the appealing cheer- 
leader sass. And an abundance 
of cheesy folk/R&B numbers 
make Rowland come off like 



TALIBKWELI 

QUALITY 

RAWKJS 



oooo< 




Love is the least popular four- 
letter word in hip hop, but like 
the nice guy at the prom, Talib 
Kweli slow-dances with it any- 
way. On his luminous solo 
debut, Kweli makes it clear that 
he cares about his music, his 
family, and his community. But 
his love isn't sappy sentiment- 
it's the spark that ignites the 
struggle for social justice. 




Brandy fronting as India.Arie. 
The dreadfully overwrought first 
single, "Stole," even tries to get 
listeners to accept the woman 
who once waxed about big 
booties as a wisdom-spouting 
prophet. Girl, please! 

Rowland fares better on "Can't 
Nobody," a morsel of airy hip hop 
funk crafted by producer Rich Har- 
rison (Amerie, Mary J. Blige). But 
while the tune offers her a good 
rump-wiggling groove, it can't 
quite fill the need for an authentic 
identity. Craig Seymour 



Taut with righteous indig- 
nation—from the electric-guitar- 
charged "Gun Music," featuring 
the Cocoa Brovaz, to Kanye 
West's three soul-sampling, wal- 
lop-packing tracks— Quality's 
rugged beats are more incensed 
than incense burning. Kweli's 
flow is also potent, all winking 
wordplay, compelling imagery, 
limber cadences, and passion. 
On "Stand to the Side," Vinia 
Mojica offers the album's man- 
ifesto: "If you fight to the death, 
what's left to fight?" But the 
record isn't humorless: Dave 
Chappelle's hyperbolic intro is 
hilarious, and on the DJ 
Quik-produced "Put It in the 
Air," the pioneer's knee-jerk 
misogyny provides uninten- 
tional comic relief. Quality 
brims with hope, too: On "Joy," 
Kweli rhapsodizes about the 
births of his two children. This 
is heart-core. 

Elizabeth Mendez Berry 
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VARIOUS ARTISTS 

RED HOT* RIOT! 

MCA 

oooo 

Many artists have tried to stir 
things up polrtically, but few were 
as effective as Afrobeat pioneer 
Fela Anikulapo-Kuti. An unre- 
lenting pest to the brutal Niger- 
ian government, Kuti spent much 
of his life either dodging bullets 
or sitting behind bars. But by the 
time Kuti died in 1997 of AIDS- 
a disease whose existence he 
publicly denied— he had an undis- 
putable legacy, with nearly 80 
albums of his incendiary music 
in circulation. 

This Red Hot AIDS ben- 
efit compilation teams up Kuti 
admirers, including dead prez, 
Common, and Biackalicious. in 
a tribute that's as fiery as Kuti's 
own music. Macy Gray. D Ange- 
lo, and Fela's son Femi do a bril- 



SYLEENA JOHNSON 

CHAPTER 2: THE VOICE 

JIVE 

ooo< 




Some voices whisper in your 
ear, some take you to church, 
and some simply soar. Syleena 
Johnson's contralto does all this 
and more on her aptly titled 
sophomore effort, Chapter 2: 
The Vb/'«. Johnson is neitherpic- 
ture-perfect hip-pop siren nor 
throwback-inspired soul diva. 
She is a flesh-and-blood woman 
with a distinctive sound, some- 
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liantjob of imitating Kuti's shouty 
vocals on "Water No Get Enemy," 
and Meshell Ndegeocello and Ver- 
ba Buena mash up everything 
from hip hop to salsa and horn- 
fueled funk on an awe-inspiring 
version of "Gentleman." The 
wobbly remix of Sade's "By Your 
Side" seems out of place, but 
gems such as Nile Rodgers and 
Roy Hargrove's "Zombie (Part 2)" 
and Kelis's "So Be It" capture the 
passion and paradox of Kuti him- 
self, making this homage worthy 
of the master. A/dm \hzm 



times sweet, a little tart, and 

always strong. 

Tlie Voice'% 15 tracks are solid 
across the board. Pleasing back- 
ground vocals and production 
provide a sturdy, well-rounded 
backdrop to Johnson's shim- 
mering delivery. She shines 
brightest on the melancholy 
groove "Dear You" and the 
acoustic, hot-blooded "I'm Gon' 
Cry." After getting down and 
dirty on "Tonight I'm Gonna Let 
Go," which borrows the beat 
from Busta's "Put Your Hands 
Where My Eyes Could See," she 
offers a lovely rendition of 
Alicia Myers's classic "If You 
Play Your Cards Right." While 
Johnson's lyrics aren't polished, 
they are stirringly sincere to the 
point of sounding improvised. 
Her singing effortlessly carries 
the album, proving once more 
that Guru was absolutely right: 
It's mostly the voice that gets 
you up. Laura Checkoway 



BONETHUGS-N- 
HARMONY 

THUGmRlD ORDER 

RUTHLESS/EPIC 

oooc 

After an astonishing 1994 debut. 
Bone Thugs-N-Harmony has 
failed to live up to its initial buzz. 
But with Thug World Order, the 
group has finally managed to 
redeem itself. 

The album is full of surpris- 
ingly effective musical choices, 
such as the enormously un-hip 
Phil Collins sample on "Home." 
Somehow producers Krayzie 
Bone and DJ U-Neek's mix of fat 
synth bass lines and quivering 
keyboard sequences make 
Collins's glossy voice sound like 
it'd be alight blasting from a hoop- 
ty on the streets of Cleveland. 
And on the slow-mo groove "Bad 
Weed Blues," they juxtapose ear- 
popping vocal dexterity with 

TORI AMOS 

SCkRlETSmiK 

EPIC 




In the year since Tori Amos 
released her wanly received cov- 
er album. Strange Little Girls, the 
singer/songwriter category has 
been filled with a new breed of 
manufactured star: vocal feath- 
erweights such as Vanessa Carl- 
ton and Norah Jones who come 
equipped with a piano and 
ready-made angst. At the 
moment, major-label A&R 




hooks that are almost childlike in 
their simplicity. 

Clever production and party 
beats aside, the Thugs also have 
something to get off their chests. 
On "What About Us," they criti- 
cize the war on terrorism and ask 
pointed questions about the state 
of race in America. The album's 
artistic range brings to mind an 
old saying about the music busi- 
ness: You have to be either a 
genius or an idiot to make it \Notid 
Order proves that Bone Thugs 
ca n be both . Dim'rtri EhHich 



departments seem to be cloning 
this prototype with such veloc- 
ity that they threaten to crowd 

out the genuine article. 

But with her seventh album. 
Scarlet's Walk, Amos is reclaim- 
ing her space. Typically, she's 
not taking the easy route: The 
self-produced Walk is a dis- 
tinctly highbrow work, illumi- 
nated by gently swaying 
rhythms, sublime acoustic gui- 
tars, and entrancing melodies. 
Amos shows a newfound appre- 
ciation for straight pop songs ("a 
sorta fairy tale"), and her voice 
resonates warmly even as she 
wades through the emotional 
and physical ruin of "Don't « 
Make Me Come to Vegas" and | 
"I Can't See New York." But 5 
ultimately, the moments ofbare g 
beauty on such tracks as "Your 3 
Cloud" and "Crazy" set Amos | 
apart as a true original. Her ? 
ladies-in-waiting would do well | 
to listen. Aiiiin Vaziri ^ 



LEGAL NOTICE 



African Americans and other non-Caucasians 
could get benefits in a settlement about Metropolitan 
life insurance policies sold before 1973. 



A settlement has been proposed in a class action lawsuit about 
whether, before 1973, Metropolitan charged more to insure 
African Americans and other non -Caucasians than it charged to 
insure Caucasians. People included in the settlement could get 
cash or other valuable benefits, like increased insurance. 



If you're in the settlement, you 
may send in a claim form to get 
benefits, or you can exclude your- 
self, or object. The United States 
District Court for the Southern 
District of New York authorized this 
notice. The Court will have a hear- 
ing to decide whether to approve the 
settlement, so that the benefits may 
be paid. 

Who's included? 

You could get benefits if you or a 
relative fits the description in the 
box to the right. Still not sure? Get 
a detailed notice at the website or by 
calling for free. If this settlement 
applies to one of your family mem- 
bers who died, you could get their 
settlement benefits. Many policies 
were sold door-to-door, perhaps in 
your old neighborhood. Do you 
know someone who had a policy? 
Let them know about the settlement. 

What can you get from 

THE settlement? 



Generally, people who still have 
their life insurance coverage will get 
increased insurance benefits. If the 
settlement is approved, these people 
can ask for cash instead, but in a 
lower amount than the increased 
insurance benefits. People whose 
policies already paid a death or 
maturity benefit will get cash. Most 
people whose policies terminated 
for other reasons will get five years 
of free death benefit coverage, 

and some of them will get cash. For some policies, the settlement 
provides other additional benefits. A detailed notice has more 



Are you in the settlement? 



For any Metropolitan life policy below, insuring 
an African American or ottier non-Caucasian: 



(D Were you ever insured under one? OR 
® Did you ever own one? OR 
® Were you paid a death benefit from one? 

The Metropolitan life policies are: 



information about the settlement benefits. You can get one by 
calling or going to the website. 

How do you get the benehts? 

If you're in the settlement, send in a claim form to get benefits. 

The detailed notice package has 
everything you need. Just call or 
visit the website below to get one. 
Claim forms are due by April 23, 
2003. You don't have to have your 
policy number, but it will help 
Metropolitan find the policy to see 
if it qualifies. If you're not sure 
your policy is included, you can file 
a claim anyway. Filing a claim 
doesn't mean you'll get benefits. 



"industrial" policies sold door-to-door 
from 1901 through 1964. (Less than 
$1,000 coverage; premiums collected 
door-to-door) 

"Ordinary" policies sold from 1901 
through 1972. (If sold at higher than 
standard rates) 

"Ordinary " policies sold from 1960 
through 1972 with $4,500 to $5,000 
of coverage. (With an "M" in the policy 
number) 



Did you say yes to one of the questions? Or, do 
any questions apply to a family member who 
died? If so, you could get benefits. 



Did your neighbor have a policy? Tell them about 
the settlement. 

Settlement benefits Include cash payments or other 
valuable benefits, if you qualify. 

Claim Forms are due by April 23, 2003. 



Your other options 



P.O. Box 61 
contact the Court 



If you don't want settlement 
benefits, or to be legally bound by 
the settlement, you must exclude 
yourself by December 30, 2002, or 
you won't be able to sue, or contin- 
ue to sue. Metropolitan about the 
legal claims in this case. If you 
exclude yourself, you can't get any 
benefits from this settlement. If you 
stay in the settlement, you may 
object to it by December 30, 2002. 
The detailed notice explains how 
to exclude yourself or object. The 
Court will hold a hearing in this case 
(Thompson v. Metropolitan Life, 
No. OO-CIV-5071 HB) on February 
7, 2003, to consider whether to 
approve the settlement and the attor- 
neys' request for fees and expenses. 
The fees and expenses won't reduce 
the settlement benefits. You may ask 
to appear at the hearing, but you 
don't have to. Find out more with 
a free call to 1-800-960-2381, by 
visiting www.lifesettle.com, or by 
writing to Settlement Administrator, 
Thompson v. Metropolitan Life, 
Minneapolis, MN 55440-851 1. Please do not 



1-800-960-2381 



Questions? 



www.lifesettle.com 



REVOLUTIONS 




0 

c 
c 



CO 



Sipping a mug of hot chocolate topped with a big 
whipped-cream swirl, GENERAL DEGREE is tak- 
ing it easy on the day aftera show. But he has trans- 
formed this nondescript hotel lounge in New 
Rochelle. N.Y., into a makeshift video studio. Two 
young ladies, armed with a Handycam, have tracked 
him down, and they're not leaving until he blesses 
%fj them and their friends with digital big ups. Atthe drop 
of a hat, he's ready to unleash the booming baritone 
and energetic delivery that have endeared him to 
fans for a full decade— an eon in the fast-spinning 
worid of dancehall, where careers can flare up and 
_ then fizzle in a nnatter of months. 
^5 Born in the rural Jamaican parish of Manches- 

5^ ter. Degree, 30, carries on a proud tradition of 
humorous storytelling D Js like Professor Nuts and 
General Echo. But while Degree has recorded a 
slew of classic tunes, written hits for reggae's 
biggest stars, and toured everywhere from Japan 
to Suriname, he remains one of dancehali's lesser-known tal- 
ents. "One thing about Jamaica, when you have a big DJ like 
Beenie or Bounty, it's 




General Degree 



hard for another artist 
below that to compete," 
Degree reasons. "Many 
people in Jamaica say I 
don'tget the rating Isup- 
posed to get." Evidence 
of this claim can be found 
on his new self-produced 
CD, Smash Hits, an all- 
killer-no-filler career ret- 
rospective on his Size 8 
label that goes all the way 
backto1992's "Granny," 
"Brinks," and the song 
with the controversial, double-entendre title, "Pianist." 

Meanwhile, back at the hotel. Degree is on his feet, ready to 
rock. "Big up Jackie, Charmaine, and the Goodie Goodie Crew." 
he begins. Then he launches into a medley of hot-go/ anthems 
like "Traffic Blocking" and "Boom Boom." He ends with a flour- 
ish, tilting up his sky blue D&G shades as if to say, "How ya like 
we now?" Butthegirisare not satisfied. "You forgotto mention 
Mavis," one of them scolds, hoisting the camera for another 
take. And one of the hardest-working men in dancehall wheels 
up and comes again. 

HEAVY ROTATION; MORE REGGAE FLAVOR 

RASSHILOH From Rasto to Vbu (VP) 

SiZZLA Ghetto Revolution (Greensleaves) 

JAH 5HAKA MEETS HRE HOUSE CREW Authentic Dubwise (Blow) 

VARIOUS ARTISTS Nu Afwbeat Experience (Shanachie) 

RICHIE STEPHENS The Man Upstairs (ERC) 



GZA 

LEGEND OF 

THE LIQUID SWORD 



MCA 
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GZA is a problem: Anybody who 
would blindside a sleeping pop- 
ulation with an album as unex- 
pectedly powerful as Legend of 
the Liquid Sword poses a clear 
and present danger. Folks were 
understandably lulled— on GZA's 
last LP, Beneath the Surface 
(1999), his scrawny beats could- 
n't support his heavy lyrical con- 
tent. But this time he backs his 
steady, measured flow with 
enough production power to 
rouse the worid from its slumber. 

On "Luminal," GZA's verses 
about a serial killer are so blood- 
curdling, listeners will scramble 
to lock their doors. D J Muggs's 
ominous beats only heighten the 
fear factor. For the title track, GZA 



TRACY CHAPMAN 

LET IT RAIN 

ELEKTRA 

ooo 






Stormy weather seems to stir 
Tracy Chapman's imagination; 
her folk songs often have a 
brooding quality. As on her last 
album, the low-key Telling 
Stories {2000), the musical pulse 
on her latest record rarely rises 
above a midtempo dirge. 

Since the early '90s, many a 
hiatus-loving singer-chick (k.d. 
lang, Phoebe Snow) has resur- 



reflects candidly on his career 
against Jaz-O's feverish drum 
loop, with its piercing piano 
droplets, and a stellar hook from 
Christian's Allen Anthony. The 
album's most eye-opening track, 
"Animal Planet," layers the rising 
and crashing of heavy drums 
under a smoky vocal sample as 
GZA introduces a world where 
giraffes "play lookout for gorillas 
in the mist." But unlike some of 
that wild kingdom's inhabitants, 
GZA is far from extinction. He's 
still a beast. Oom/en Lemon 



rected her career with mild folk- 
rock. With Let It Rain, Chapman 
joins their ranks: Pedal-steel gui- 
tars twang and blues ghosts moan 
throughout. Chapman's collab- 
orator, John Parrish, references 
producer Craig Street's work with 
artists like lang and Cassandra 
Wilson, embellishing several 
tracks with bluegrass chords and 
gentle jazz rhythms. 

But if Rain's musical ar- 
rangements sound a little too 
familiar, Tracy Chapman's 
voice remains warm and com- 
pelling, especially on the bleary- 
eyed ballad "Goodbye" and the 
title track, an affecting post-Sep>- 
tember 11 prayer ("Give me 
hope that help is coming / 
When I need it most"). Rain's 
somber truths should be a wel- 
come salve for breakup sur- 
vivors and other lonely hearts. 
But others might want a little 
more sun peaking through the 
clouds. Sun Singleton 
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ROB SWIFT 

SOUND EVENT 

TABLHURNS 

oooo 




Most scratches sting, but Rob 
Swift's hurt so good. On his 
sophomore solo project. Swift 
spins his way through an array of 
hip hop, jazz, and electronica, 
proving yet again that his execu- 
tion is just as deft when the X- 
Man goes for self. 

instead of overwhelming lis- 
teners with robotic DJ overload. 



Sound Event artfully combines 
technical dexterity with simple 
rap lyrics, live instrumentais, 
and politically charged sound 
bites. "Salsa Scratch," a multi- 
layered nod to Swift's Colombian 
heritage, fuses turntable effects 
and horn sounds into a tropical, 
hip-swerving masterpiece. "The 
Ghetto" is a gritty, sample- 
heavy meditation on life in the 
'hood, and the electro-breakbeat 
"Tronic" zooms away from the 
streets and into a distant galaxy. 

Swift enjoys capable assis- 
tance on several tracks: Fellow 
Queens, N.Y., representative 
Large Professor keeps it straight- 
up on "Hip Hop on Wax," and 
"Sub-Level" finds J-Live advising 
elitist underground MCsto takea 
good lookinthemirror before hat- 
ing on commercial rap. With 
Sound Event, Swift carves an ele- 
gant tattoo onto the future of 
turntablism. Louro Cbeckoway 



JUNGLE BROTHERS 

ALL THAT WE DO 

JUNGLE BROTHERS 

oo 

It's hard to figure out who the 
Jungle Brothers' audience is 
these days. Afrika and Mike G 
abandoned the Afro-positivity 
of their Native Tongues long ago. 
And since 2000's V.I. P., they 
seem to be catering to pubescent 
ravers with a combination of par- 
ty pop beats and easily digestible 
lyricism. There's nothing wrong 



Afrika (left) 
and Mike G 




with kicking club jams, but a line 
like this (from "Candy") will 
force even the most generous 
fans to look askance: "After a lit- 
tle hanky panky / We make the 
room smell stanky, frankly." 

In a failed attempt to recreate 
the magic of their 1988 hit "I'll 
House You," theJBs reunite with 
producer and Brooklyn house 
pioneer Todd Terry for most of 
An That We Do. Ironically, one of 
the CD's most conventional hip 
hop songs is its most satisfying- 
on "Something About Cha," 
Mike and Afrika reminisce about 
past loves over a blaxploitation 
soul track. Elsewhere, the album 
roams ambitiously from the 
Southern bounce of "Let Me" to 
the rawked-out fijzz of "What's 
the Five O?" but the results are 
uneven. Added up, All That We 
Z)o amounts to too much on the 
boards and not enough on 
the mike. Oliver Wang 
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GERALD LEVERT 

THE G SPOT 

ELEKTRA 
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Gerald Levert likes to keep his 
female fans satisfied. Here he's 
updated his sound by recording 
in Philly with a live band. "What 
a Night" and "Wilding Me Out" 
are drenched in a symphonic 
neo-soul tsunami of Wurlitzers, 
swirling 'yos-style strings, and 
drowsy bass lines. "Too Much 
Room," a rump-shaking duet 
with rapper Mystikal, is the only 
jarring departure from the 
album's otherwise sexy, wistful 
mood. But Levert loves such 
surprises: This is the man who, 
at the 2001 BET tribute to Patti 
LaBelle, stopped, dropped, and 
rolled— and kept right on 
singing. Jason King 



SAINT ETIENNE 

FINISTERRE 

MANTRA/BEGGARS GROUP 

OOOC 

On their sixth album, England's 
Saint Etienne reminds us why it's 
earned cult status, deftly rework- 
ing the rich legacies of Blondie 
and New Order. Finistem (Earth 's 
End 'm French) opens with the 
guitar-driven power-pop of 
"Action," and the album's ener- 



gy never wanes. High points 
include the pulsating electro of 
"New Thing" and the bouncy, 
Euro-style house number 
"Shower Science." There may 
never be another dubhouse 
classic like their stunning 1992 
debut, Foxbase Alpha, but after 
a brief flirtation with down 
tempo, Finistem puts Saint 
Etienne back on solid musical 
ground. Jorge Hernandez 



THE STREETS 

ORIGINAL PIRATE MATERIAL 

VICE 



0000 



Mike Skinner, aka the Streets, 
has been called the British 
Eminem so many times the 
comparison is beginning to stick. 
But in his world, lobbed chips 
(aka french fries) are a bigger 
threat than bullets, and on "Let's 
Push Things Forward," the ban- 
ner track on his debut, he raps, 
"Around 'ere, we call them birds, 
not bitches." For a record that 
was made on a computer in the 
Birmingham, England, native's 
bedroom, it's surprisingly lush- 
mixing up garage, hip hop, and 
reggae as the MC spins mes- 
merizing tales of city life in a flat. 
West Midlands accent. Original 
Pirate Material 'i% a darkly brilliant 
album. Aidin Vaziri 
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Prior to World War II, Argentina was one of the rich- 
est countries In the world. But overthe last half cen- 
tury, the South American nation has plummeted into 
economic collapse and social anarchy. 

On the other hand, Argentina's musicians are 
thriving creatively, and they've lowered ticket prices 
to accommodate theirfans. While established groups 
like Los Fabulosos Cadillacs dominate, lesser- 

2 known bands are creating the most bracing music. 
Bersuit Vergarabat, for instance, shines in these 
times of uncertainty. "Nadie quiere bo/lor (Nobody 
■■■■ wants to dance)," croons lead singerand former pro- 
fessional thief Gustavo Cordera on Hijos del Culo 
^1 (Sons 0/ the Assholes), the group's latest disc. With 
its grotesque humor and schizophrenic melange 
of working-class styles like the carnivalesque 
murga and the infectious cumbia, Bersuit dares Argentines to 
guffaw In the face of adversity. 

Humor is also part of the appeal of Babasdnicos, Argentina's 
cult band par excellence. On 2000's Miami (Sony Internation- 
al), Adrian Rodrfguez sings of Plaza Constitucion, oneof Buenos 
Aires's seediest neighborhoods, with live strings luxuriantly cush- 
ioning his paper-thin voice. 

Mirroring cultural inse- El Otro Yo 

curities (Argentines can be 
overly conscious of their 
European roots), an Anglo 
influence permeates the 
country's rock music. El 
Otro Yo (The Other Me) 
could be an angrier, Span- 
ish version of Sonic Youth. 
Founded by brother and 
sister Cristian and Maria 
Fernanda Aldana, the band 
has certainly learned punk's DIY methodology. They've created 
their own label (BesWico), recorded an entire album insideacar 
(Mundo), and released a three-disc set with solo tunes by indi- 
vidual members {Esencio El Otro Yo Del Otro Yo). 

Ultimately, the inability of consumers to purchase music will 
make survival difficult for even the most optimistic rockers. Los 
Angeles-based producer Gustavo Santaolalla, whose label, Sur- 
co. is the home of Bersuit and El Otro Yo, sees no real hope on 
the horizon. "When Argentine musicians ask me for advice," he 
says dryly, "I tell them they might want to leave the country." 

HEAVY ROTATION 

SUMO, El Legado de Sumo (Sony Discos) 
EL OTRO YO, Abrecaminos (Surco) 
CHRISTIAN BASSO, Profania (Buena Beat) 
GUSTAVO CERATI, Bocanada (BMG International) 
LA VELA PUERCA, De Bichos y Flores (Surco) 
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/ /i«"^BfeA\1 "WORK IT," MISSY 
r / 1 JIIIJrM>\\' ELLIOn. UNDER 

CONSTRUCTION 
(ELEKTRA) 

A: Oh, yeah! This is 
my song. I love the 
scratching. B: This 
beat is crazy! What? 
Timbaland's stuff 
sounds like a video game. A: I'm going right now 
to buy the record so I can figure out what the hell 
she's saying. B: Missy is like the female Busta- 
very eccentric. A: There's mad talent coming out 
of Virginia. They must be putting something in the 
water. B: Word. I need a sip from that well. 





'LIKE I LOVE YOU, " 
^> JUSTIN TIMBERLAKE, 
^ JUSTIFIED (JIVE) 

B: His voice doesn't cut it for me. 
A: He's trying to do the Michael Jack- 
son thing, too. B: He's Michael, and 
Britney Is Janet. Nuff respecttothe 
Jacksons! I do like the littleacoustic 
guitar in this. It gives the song a cool, 
hip hop feel. A: That's the Neptunes, though, and this is not dan- 
gerous enough; it's not edgy. B: But Justin's gonna win no mat- 
ter what. There'sa lot of momentum behind his album. And he's 
pretty fly for a white guy. 

"DIRRTY," CHRISTINA AGUILERA, 
FEAT. REDMAN, STRIPPED (RCA) 

B: Have you seen her lately? Her 
look is crazy. And she's talking with 
a Bronx-like accent. A: Stop hating. 
^ ^ B:ShekindofsoundslikeJustin 
mi Timberlakealittlebit. A: Youjust 

'2' ^. haveJustin on the brain. B: I never 
said he wasn't cute. But I really have 
to give Christina her props 'cause she can blow. A: Redman 
brings the energy to this song. It sounds urgent, like you 
have to be somewhere. B: I wonder if Method Man Is jealous 
of their chemistry. 



"FOCUS," JOE BUDDEN, RED STAR 
SOUNDS VOL. 2: B SIDES (DEF JAM) 

B: He has a lazy voice. I don't under- 
stand all the hype. A: People go 
crazy when they hear this at the 
club, though. B: Whatapig. Hesaid 
"How wegoingoutto eat/ 1 thought 
you ain't swallow." A: He must be 
quite the ladies' man. 






Mobile Messenger''^ 

All the updates you want 
sent straight to your phone. 

1.800.2 ]OIN IN 

verizonwIreiess.com/vtext 

V^^^ verijpnwireless 

We never stop working for you.'" 



VI 88 213 



Subject to service agreement and calling plans. Other cliarges and restrictions apply. 
Not available in all areas. Digital phone required. «'2002 Verizon Wireless 



VIBE'S 20 QUESTIONS 

1. Doesn't LL Cool J lookyounger, sexier, and ripped in his 
"Luv U Better" video? 2. Since Christina Aguilera's 
"Dirrty" is climbing up the charts, did Britney Spears 
choose the wrong time to chill? 3. Don't we think it's 
fierce that female artists 
like Eve, Alicia Keys, 
Trina, and Tweet are back- 
ing each other up instead 
of getting JaRuletodoit? 

4. With her strong turn in 
Barbershop, isn't Eve a 
little modest when she 
says, "I wantto be respect- 
ed as an actress— I've even 
thought about taking some classes?" 

5. IsSeagram'slatest drink, Gin&Juice Blue 
Beast With Ginseng, trying to appeal to health 
fanatics in Compton? 6. What's up with casting 
children in the video for"Grindin',"theClipse'sodeto 
drug dealing? 7. Did the Clipse deal to Michael Jackson 
before he named his second son Prince Michael II, after 
his first? 8. And when Jacko's kids grow up, will they even 
like Prince? 9. How funny isit that Justin Timberlake would 
admit to going downtown on Britney just to be down? 
10. Eminem and Nelly are dominating the charts, so 
isn't it clear that it's not about the East or West 
Coast, but all about the Midwest? 11. Shouldn't 




Em hook up with Elton John 
forthe remix of Xleanin' Out 
My Closet"? 12. Are sports 
jerseys the new power suit? 

13. Can it be that the Hives' 
lead singer, Howlin' Pelle 
Almqvist, is channeling Mick 
Jagger a little too hard? 

14. After her singles "Don't 
Mess With the Radio" and 
"Don't Mess With My Man," 
does it seem like Nivea is a lit- 
tle possessive? 15. Sporting 
blond hair and body-baring 

threads, is Serena Williams 
the new Lil' Kim? 16. Where Is Da Brat? 
17. Cam'Ron is always counting cash in his 
videos, but is it real? 18. If everybody's 
loving it, how come black rock 
hasn't blown up yet? 19. Isn't 
Beanie Sigel's new State Prop- 
erty clothing line with hidden 
compartments for guns the 
most ignorant example of 
thug realness? 20. Doesn't 
Brandy look like a hot manna 
now that she's had a baby? 




FEATURING THE CLUB HIT "WIZZY WOW" WITH MYSTIKAL AND THE FUTURE HITS 

"DEEP" AND "BYGONES" 

ALBUM IN STORES NOVEIVIBER 2002 

EXECUTIVE PRODUCERS: JOHN MCCLAIN AND TEDDY RILEY 

WWW.BLACKSTREETMUSIC.COM WWW.DREAMW0RKSREC0RDS.COM 



MYSDML APPEARS COUBIESV Of JIVE RECOflOS. 

02002 SXG MUSK LLC 



THE DETAILS 



They're back and they, 
sound better than ever! 

These old school classics are available again... 

• ALL NEW 24 BIT REMASTERING • 
• ORIGINAL ALBUM ARTWORK • ADDED LINER NOTES • 




Includes the hits: 

TAKE YOUR TIME 00 IT RIGHT 

WHAT'S WRONG WITH 
OUR LOVE AFFAIR? 

SAS. 



Includes ttie hits: 

FRAGILE...HANDLE WITH CARE 

I DIDN'T MEAN TO 
TURN YOU ON 




Includes the hits: 
A BROKEN HEART CAN MEND 
IF YOU WERE HERE TONIGHT 
INNOCENT 



Includes the hit: 
WE'RE ON OUR WAY HOME 

(PART 1) 





Includes the hits: 
MY GIFT TO YOU 
REMEMBER WHY (It's Christmas) 
THIS CHRISTMAS 




COME AND GET 'EM ' 
WHEREVER MUSIC IS SOLD.. 



COVER STORY: "FULLY EXPOSED" 

COVER: Pink faux-fur shawl, S68, by Btby Phat, available at Baby Phat, N.Y.C. and 
Montreal; gold jeweled sandal by Jimmy Choo, available at Jimmy Choo, N.Y.C. 
PAGES UO-141: Red jersey two-piece bikini top and miniskirt, S300, by OMO Norma 
Kamali, available at OMO Norma Kamali, NYC. (for more information, please go to 
www.normal(omol/co//ectron.com); red horn \wth crystal and gold necklace, S335. by 
Dolu & Oabbftna, available at Dolce & Gabbana: coral red bead strand bracelet, $688, by 
Erickson BMmon. available at Showroom Seven, N.Y.C. (for more information, please call 
212-643-4810 or go to www.shownoom.seven.com). 

PAGE 142: Red stretch lace cutaway top, 829, by Only Hearts, available at Only Hearts. 
N.Y.C, Santa Monica, and Rome, Italy; tomato classic bikini bottom. $37, by CK Calvin 
Klain Swlmwaar, available at Macy's East and West. 

PAGE 144: Red leather jacket by Romanalll; red leather half-finger driving glove, S125. by 
Roeckl Glovas at LaCraaia, available at LaCrasia Gloves. N.Y.C. (for more information, 
please go to www./acro5(0.com}: red velvet bikini, $33, by Only Hsarts. available at Only 
Hearts. N.Y.C, Santa Monica, and Ron^, Italy. 

VIBEGEAR: "TIS THE SEASON" 

PAGES 108-110: His: Chrome Fender USA Customshop guitar, $4,000. for Sam Ash 
Music. N.YC Brown skis. S525. by D&G, available at D&G. L.A. and N.Y.C. Black and sil- 
ver Raiders football jersey, S65, by Raabok for Foot Lockar. available at Foot Locker 
stores nationwide (for more information, please go to lAww./oot/ocJter.com). Brown leather 
chess set, S40. by Kenneth Cole (for more information, please call 800-kencole or go to 
www./<ennethco/e.com). "Juliet" sunglasses, S275, by Oakley (for more information, please 
call 800-336-3994 or go to www.oakley.com). Hennessy Paradis Extra cognac, approxi- 
mately S250 to S275, by Hennessy, available at fine liquor and wine stores and fine restau- 
rants. Black and gray patent leather Profile sneaker, $75, by Pony, available at Training 
C^mp, N.Y.C (for more information, please go to www.pony.com). "G" eau de toilette for 
Men. $30. by Gap, available at GapBody and Gap stores nationwide. Black leather cuff 
watch, S95, by Marc Ecko Chronicles, available at Demo, N.Y.C. (for more information, 
please go to www.ecito-com). Hers: Golden rabbit and ultrasuede pillow, $800, by 
Adrienne Landau, available by special order at Bergdorf Goodman, N.Y.C. (for more infor- 
mation, please go to www.odrienne/ondou.com). White fur rug, price available upon request, 
by Gucci (for more information, please call 800-234-8224). Red sneaker with logo plaque, 
$390, by Dolce & Gabbana. available at Dolce S. Gabbana, N.YC, Beverly Hills, and Bal 
Harbour, Fla. White shearling vest by Iceberg, available by special order at Iceberg, Beverly 
Hills. Perry Woman eau de parfum spray by Perry Ellis, available at Blocmingdale's stores 
nationwide. Gray monogram vernis "Bedford" bag, $785, by Louis Vuitton (for more infor- 
mation, please call 866-VUITTON). Black, white, and gray skis, $1,355, by Chanel, available 
at Chanel boutiques and select Saks Fifth Avenue stores (for more information, please call 
800-550-0005). Candles, $20 (for votive set), by Aroma Naturals (for more information, 
please call 80046AROMA). Starlight sunglasses. S250. by Dior at Safilo Group, available 
at select Solstice, Christian Dior, Saks Fifth Avenue, and Bloomingdale's stores nationwide. 
Vodka. $34. by Armadale (for more information, please go to www.hrtfmewine.com). 
Stainless steel "Speedmaster" watch with diamond bezel. $7,995, by Omega (for more 
information, please call 800-76-0 MEGA). 

VIBEFASHION: "WHITE LINES" 

PAGES ISft-ISS: Cream single-breasted tuxedo jacket (part of a suit) by Dior Homme; 42 

football hoodie, $144 (part of a suit), by Enyce. available at Dr. Jay's. Transit, and Jimmy 
Jazz, N.Y.C Black cashmere felt midcalf coat. S3,390, and white cotton dress shirt, both 
by Calvin Klein, available at Calvin Klein. N.Y.C. and Dallas, and at Macy's East, N.Y.C; 
white cotton ribbed tank top. $15. by Calvin Klein Underwear, available at Macy's East. 

N.Y.C: white Hebron short. 
$25. by Adidas (for mora infor- 
mation, please go to www.the- 
store.odfdos.com); white ht-top 
sneakers, $250, by Adidas for 
Ybhji Yamamoto, available at 
Yohji Yamamoto. N.Y.C. and 
Butch Blum, Seattle (for more 
information, please go to 
www.yohjiyomamoto.co.ip); 
black silk cummerbund, S95 
(sold as tie/cummerbund set), 
by Tommy Hilfiger, available 
at select department stores 
nationwide (for more information, please call 888-T0MMY4U); rad knit signature scarf. 
$15. by Avirex, available at Avirex, N.Y.C; custom black leather wraps by Lars Nord; black 
soccer socks, S12, by Nike, available at Niketown stores nationwide (for more information, 
please go to www. niketown. com). 

PAGES 190-191: Gray wool blazer, $700, and gray cotton graffiti pant, $450, both by Ecko. 
available by special order (for more information, please go to www.ecko.com); 1994 Atlanta 
Falcons Jeff George jersey. $300. by Mitchell and Ness, available at Macy's East. N.Y.C. 
(for more information, please go to www.m/tche//andness.com); custom red leather cum- 
merbund by Lars Nord. Black single-breasted jacket and white cotton dress shirt. 3325, 
both by Prada. available at select Prada boutiques nationwide (for more information, please 
call 888-977-1900); white knit jogging pant, S75. by Reebok (for more information, please 
go to www.raebok.com}: white Flashback sneakers. S80, by Mecca Footwear, available at 
David Z, N.Y.C; custom red leather tie by Lara Nord; red terry-cloth wristtiands. 37, by 
Puma, available at Puma. N.Y.C (for more information, please go to www.puma.com). 




THE DETAILS 



PAGES 192-193: Shiny gray trench coat with belted waist, St.300. by VbhJI Yanumoto. 

available at Yohji Yamamoto and Barneys NY. N.Y.C., and Butch Blum, Seattle; white cotton 
tuxedo shirt by Donna Karan Naw Ybrk, available at Donna Karan New York, N.Y.C.; saturn 
and black velour pant. S125 (part of a suit), by Adidas (for more information, please go to 
www.thestore.odi(ios.com): black leather cycling shoe. S75. by Raabok (for more informa- 
tion, please call 800-f?EEBOK1 or go to www.ree6ok.com); custom python headband by 
Lara Nord; black knit dress socks. S9. by CK Calvin Klain. available at Macy's East. N.Y.C. 
Black tailcoat, S15.900. and white cotton jersey V-neck T-shirt. S160. both by Tom Ford (or 
Gucci, available at select Gucci stores (for more information, please call 800-234-8224); 
black valour sweatpants. S184 (part of a suit), by Rocawaar, available at Macy's. Rich's, 
and Burdine's nationwide; custom black leather cummerbund by Lars Nord (for more 
information, please call 212-727-3832); black leather gloves by Prada, available at select 
Prada boutiques nationwide (for more information, please call 888-977-1900); black silk tie, 
S35, by Fubu, available at fine specialty stores (for more information, please go to 
www,/ubu,com). 

PAGES 194-195: Black V-neck sweater by Tom Ford for Yvos Saint Laurant RIva 

Gaucha, available at select Yves Saint Laurent boutiques nationwide; black velour paneled 
sweatpants, 368, by Triple Fiva Soul, available at Triple Five Soul, N,Y.C. (for more infor- 
nation, please go to www.tnplB5soul.com): black stingray shoe, Sl,950, by Calvin Klein, 
available at Calvin Klein, N,Y,C. and Dallas; custom red leather cummerbund by Lars Nord. 
Black leather trench coat, S500, by Jordan Two-3, available at Niketown, Macy's, and 
Bloomingdale's stores nationwide (for more information, please go to www.two-3.com and 
www.mocys.com); black nylon pant. S90, by Jordan, available at Niketown stores nation- 
wide (for more information, please go to www.n(ketown,com); white microfiber vest, S50, 
platinum Flight Posites BT sneakers, S250, and black structured training gloves, S25, all by 
Nika, available at Niketown stores nationwide (for more information, please go to 
www.niketown.com ); white suspenders, $45, by Thomas Harvay, available at Baldwin 
Formal Wear. N.Y.C. (for more information, please go to www.nyctuxedos.com); white satin 
cummerbund. S60. by Brandon Michaals. available at Baldwin Fomnal Wear. N.Y.C. (for 
more information, please call 800-427-0072). 

VIBESTYLE: "BOURGEOIS GHETTO" 

PAGES 196-197: Diamond tennis choker. S28,215, by Gucci, available at Gucci. N.Y.C. 
(for more information, please call 800-234-8224); starfish diamond brooch (worn as pen- 
dant), S26,700, by Nicholas Vamay Jswals, available at Nicholas Varney Jewels and 
Bergdorf Goodman, N.Y.C. and Cindy Griem, Aspen, Colo.: custom watch, price available 
upon request, by Orlmoldl (for more information, please call 800-358-9212 or go to 
www,grimo/dfwafches.com); small black lacquer cuff, 325, and large black lacquer cuff. 
S29, both by Agatha, available at Agatha stores nationwide (for more information, please 
call 800-AGATHA7 or go to www.ogotho.fr). Black "Parisienne Greenhouse" chemise. 
S462. available exclusively at La Petite Coquette, N.Y.C. (for more information, please call 
800-240-0308); diamond snake brooch, S55,000, by Frad Laighton. available at Fred 
Leighton, N.Y.C; secret diamond Camellia watch, $38,000, by Chanel Fine Jawelry, 
available at select Chanel Fine Jewelry boutiques (for more information, please call 800- 
550-0005); yellow and white diamond bracelet, 5500,000, by Vivid Collection (for more 
information, please call 877-538-4843): diamond-studded ring, 822. by Agatha, available at 
Agatha stores nationwide (for more information, please call 800-AGATHA7 or go to 
www.ogotha./r); sterling silver porcupine toothpick holder. S215. by Lotus Arts da Vivro, 
available exclusively at Greenleaf & Crosby. Palm Beach, Fla. 

PAGES 198-199: Nectar Imperial Rose champagne, approximately S45, by M6at & 
Chandon, available at fine liquor and wine stores. Detroit; white ceramic and diamond 
"Diaqueen" watch, S5,900, by Rado (for more information, please call 800-283-7236); 
scorpion brooch (worn as ring), 878,000, by Nicholas Vamay Jawals, available at 
Nicholas Varney Jewels and Bergdorf Goodman, N.YC. and Cindy Griem. Aspen, Colo.; 
crystal champagne glasses and sterling silver champagne bucket, price available upon 
request, all by ChrlstoKa, available at Christolfe. N.Y.C; Magnum XL condoms by Trojan, 
available at pharmacies nationwide. Curious George thong, available at Target stores 
nationwide; black grosgrain wrap sandals with mother-of-pearl heels, S725, by Oucct, 
available at select Gucci stores (for more information, please call 800-234-8224); 
diamond and ruby bee brooch (worn on right sandal), 88,900. by H. Starn, available at 
H. Stern. N.Y.C. (for more information, please call 800-7HSTERN): Chandelier topaz 
ring, 832,000, by Nicholaa Varnay Jawals, available at Nicholas Varney Jewels and 
Bergdorf Goodman, N.Y.C. and Cindy Griem, Aspen, Colo,; diamond aluminum chrono- 
graph watch, S5,700, by Locman, available at Neiman Marcus stores nationwide and 
Bergdorf Goodman, N.Y.C. 



VIBEe magazine (ISSN 1070-4701) is published monthly by VIBE/SPIN Venturas, 215 
Lexington Avenue, New York. N.Y. 10016. Periodicals postage paid at New York. N.Y.. 
and additional mailing offices. Postmaster: Sand address changes to VIBE maga- 
zina. Box S9S80, Bouldar. CO 80328-9580. Regular subscription rate is 811.95 
per year. Foreign subscription rates are: Canada 830. 00: all other countries 850.00 
payableir advancein U.S. funds. GST* R125160309. Vol. 10. No. 12 Copyright @ 2002 
VIBE/SPIN Ventures. All rights reserved. No part of this magazine may be copied or 
reproduced without permission from VIBE. Subscription requests, addresschanges, 
and adjustments should be directed to VIBE, Box 59580, Boulder, CO 80322-9580, 
or call 800-477-3974. Please print name and address clearly, VIBE cannot be 
responsible for unsolicited materials. VIBE is a trademark of VIBE/SPIN Ventures. 
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In Stores Now 



AVAILABLE AT 

Executive Proiducers 
Christina Aguilera and Ron Fair 
wwwchnstina acofTi wvwrtarecordscon 
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Statement of Ownership. Management, and Circulation 

1 . Publication Title: VIBE 2 Publication No : 01 1 -607 3. Filing Date: 10/1/02 
4. Issue Frequency: Monthly 5. No. of Issue Published Annually: 1 2 6. Annu- 
al Subscnption Price: S 1 1 .95 7. Complete Mailing Address of Known Office 
of Publication: VIBE: 21 5 Lexington Avenue. New York. NY 1 001 6 8. Com- 
plete Mailing Address of Headquarters or General Business Office of Pub- 
lisher: VIBE: 215 Lexington Avenue. New York, NY 10016 9. Full Names 
and Complete Mailing Address of Publisher. Editor and Managing Editor: 
Publisher: Kenard Gibbs. VIBE; 21 5 Lexington Avenue. New York. NY 1 001 6 
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the members of which are Freeman Spogli & Co. . 11 1 00 Santa Monica Blvd . . 
Suite 1900. Los Angeles. CA90025, Kenyako. Inc. 3800 Barham Blvd.. Los 
Angeles. CA90068. Gold Rush Media, 11100 Santa Monica Blvd., Los Ange- 
les. CA 90025, and Dasad Ventures. Inc.. 11075 Santa Monica Blvd.. Los 
Angeles, CA 90025. 1 3. Publication Name: VIBE 1 4. Issue Date lor Circu- 
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BUSINESS OPPS 



EDUCATION 



TURNKEY ADULT«TBSITES only $34") 
900# NUMBERS jusl $99 each. Free brochurt 
1-88^572-887 www.fjcurDconimuDicicioni.CDm 

SS ADULT WEBSITES SS 
$24.95 

#1 Online Income Opporiunicy 

www.scxforrroficonline.com 



STUDENTS! HEIP W/TERMPAPERS 

Downioad research papers 24-1 
VISIT •www.lastpapefs.com or 
VISIT -www.essaywriters.com 




ENTERTAINMENT 


HOI m.LF. IttHW 


1 ■800-39 1-94J3 


tuna LEGAL H.S. SENIORS! 


l-800-SI6-47!J 


KINKY OLDER WOHEN! 


1-800-756-2(89 


HO«ff ASIAN HOTflES! 


I-800-2I7-4999 


FIV BIAU GIRLS! 


l-M0-75(-27l5 


HoriyiYi! 


I-80IU93-22I3 


U■^.$l.9^•^/min. 





ST199 

each 
plus shipping 



VEGAS HOT TALK "LIVE 1-ON-l' 
1-702-216-3500 .66c - Sl/min. cc/cks 
1-900-420-0420 il79 $2.9 5/min. 18* 

The Men's Room! 
LcKal gay men! 1 8+ 
1-664-412-5561 




For other fift ideas 
please visit oul^ebsite 



•Meet HOT singles for FREE* 
I-206-278-FREE 

BI/GAY? 1-206-278-6666 l/d rales 



HOT t WILD l-2i8-WET-BAeE (938-2223) Ini'l 18+ 
SIZ2UNG I/I l-800-4IO-ORGr (i749| 

UNKT GATVBI'S I '800-511-6777 

LOUL SWINGING CHIX 1-888-69-4-WILD (9453) 

INTINtTE I/I 1-900-329-4-SEX $4.99/min. 

$4.99 connta 18+ 



4<.S«^ 

IflSl^ paltnl »D373743 \ 

INMATES: Gifts for loved ones 
FREE CATALOG 
Scrs'ingGirr. Facilities 
Cell Shop-V. Box 1487. Bloomfield, N) 07003 



HEALTH 



EROTIC ENCOUNTERS 

The best hoc phone talk you c:an get. 
Anywhere. Anytime. Anyway you want it. 
Low ininxiuc iofy rates, is. 1-800- 336-7152. 
Hot New Partylinc! 
Meet local girls! 18+ 
I-064-4I2-5I33 



PENIS-ENL\RGB1ENT.NET 
FD,\ approved vacuum pumps or surreal Gain 1-3' 
Permanent, Sale, Enhance erection. Free Brochure. Dr. Joel 
Kaplin(6l9)299-HUGE. Uiestenlareement info: 900- 
976-PUMP. ww^'.drjoelbplan-com 

PENIS ENLARGEMENT PILL! 

1 00% HERB,\L G.'MN. I ■-,3" GUARANTEED 
TOTALLY CONFIDENTIAL. ONLY$59,95 
CK/MO/CASH/C\RDS. LANSING LABORATO- 
RIES, 422 ELMWOOD, «:. LWSING, MI 4891 7. 
(5 17) .12 1 -0036- :.| hi, WWANOROFNI ARGF-COM 



FINANCIAL 



HELP WANTED 



OVERDUEBILLS? i-800-788-1 141 
Bad credit's no problem! Licensed/Bonded since 1 977. 
Apps to S^O.OOO. Not loan company. 
Town & G>untn' Accpi. 



EASY WORK! EXCELLENT PAY! 
Assemble Products At Home. 

Call Toll Free 
1-800-467-5566 EXT. 10752 



MAKE YOUR OWN 



HOW TO FINANCE AND START YOUR 

$OWN l_ABEI_ <; 

SS$S racT ^ 



GET 



BE THE PRESIDENT/C.E.O. AND GET PAID! 
$ OUR KIT INCLUDES: $ 

ARTIST CONTRACTS « BUSINESS SETUP « ASCAP/BMI/PUBIISH- 

ING « BARCOOES » ENTERTAINMENT ATTORNEY LISTINGS « 
CHAINSTORE LISTINGS » COPYRIGHTS « RECORD OlSTRIBUTORS « 
ROYALTIES PROMOTIONS SAMPLE CLEARANCE « WEB PAGE INFO 
« RADIO STATIONS « VIDEO MAKERS & TOUR PROMOTERS « 
WINNING BUSINESS PLAN & APPLICATION <> 
FRIENDLY BANKS B FINANCE COMPANIES ^ 



$ 



I'M SENDING YOU WHAT WORKED F=OR US! CASH MONEY, NO UMIT & RUFF 
RYDERS STARTED OFF AS INDEPENDENTS RRST! 

SOFT COVER AVAILABLE 
Send mor^ey order or cashiers check ONLY 
ABSOLUTELY NO PERSONAL CHECKS ACCEPTED 

International orders £49,99 + S15,DC s/h [864.991 
Domestic orders £49,99 + S5,GO s/h CS54.991 
$ ARO Books ^ 

^ eS876 THE OLn ROAD, STE. 814 ^ 
^ STEVENSON RANCH, CA 91381 



ALL BOOKS MAILEO SAME DAY AS RECEIPT, 



PLEASE NO REOUEST FOR FREE BOOKS/BROCHURES. 



INSTRUCTION 



Real World Education 



t 




School of: 
Audio 
Film 

Show Production 
Digital Media 
Computer Animation 
Game Design 

800.226.7625 
www.fullsail.com 

3300 University Boulevard 
Winter PaiK FL 32792 

• AcoKjlled by ACCSa 

M S.i IK M ntf« nnwl n« Ktrm Si 



JEWELRY 



WE OFFER UNIQUE GIFT 
ITEMS, WATCHES, RINGS BRACELETS 
& .MUCH MORE, VISIT OUR WEBSITE 

CLICK ON DIRECTORY 
WWW.D0NMUNGINGIFTW0RL0.COM 




Music Videos on DVD & VMS 
Get 10 FREE videos at 

iwannabeontop.cxjm 

1-866-388-7590 TOLL FREE 



POSTERS & PHOTOS 



CELEBRnyPHOIDS MUSIC POSTERS! 
Name favorites. Send SASE to: PIXyVIBE, Box 
20747 Houston. TX 77225. Website - 
www.photowrld.com 



T-SHIRTS 



Rap stars T-shirts and sweatshirrs 
Free Catalog. Doug Atkins Photos 
Box 23376. PhiladclpKia. PA 1911 0-2376 



PSYCHIC 



PSYCHIC SOURCE - a comnianity of 
over 100 gifted p.sychic advi.sors connect- 
ed by a common desire to provide car- 
ing, genuine insight and guidance. Call 
Psychic Source today. 1-877-653-4450 
\\-^'w.ps\'chicsourcc.com Ent only. 1 8+ 



INSTRUCTION 



HEARTHJ^FUTURE 




BE A RECORDING ENGINEER 

LeacnRecortlinoandMBifi(|,Sig';'' :o 
andmote. InlmalatopNYstudi -s 

assistance, Vou can start ,:: • t-. . .-.a' 



800-544-2501 

NY, NJ.CT 212-777-8550 



Institute of Audio Research 

d4 jnivefsitv Place Greenv.icn Village, Uev, votk, NV 1 0003 



ICED0UTCEAR.COM 



vsmw2 

M»M H UtllMfrMV MIV MUM tflHIHIMU 

Hnuu nwnia «••«■ iMK-itfl 

HMB?aiaf»aM-ft-tlMH>l»Mfll »-AH«i> 

\Each Pendant' Oniy:.C^j5 "litr- <t^K 

ritJcnl comes with.a.High End 30"-Chain 
Call Toil-Free 1-866-44-BLING 

ALL MAIOR CHEOIT CARDS-CHECKS-MONEV ORDERS 
23705 Vanowen SI »203 ■ West Hills. CA 91307 



WOBID FAMOUS 
THE MOST FAMOUS tOOK ON PLANET EARTH 




6:j 

DIAMONDS 




CHOice 

A^ 




' RAPPEKS 


L 50 

< CARATS 
Vpf ICE 


25 . 

cahatsj»*' 


\\, 


OF ICl 


tMOjeALims 




w w w . m 1 


ll.orioitewaii: 
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PSYCHIC 



LIVE pn'chic Readings 24 houts a day! 

1-900-562-1000 ext. 5794 
In Canada call: 

1-900-830-8100 ext. 6194 
S3.99/min. 18t scrv u-6 19-645-8434 
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PSYCHICS 



CEEII3 KENNY 

i =i KINGSTON 



10VE PSY 



PSYCHICS 



DOWMTTHESnBSDOI 



i.flnn.3in.9iT9 



1-800-2 

01 tow 01 



1-800-31 0-21 72 

Cf < m Ion 01 (3 79/mln 

ii7h5 ' I ' i 



HUGHES 

Americo's Most 
Accu rate Ps ychic 




l-800-435;6250 



* www.celebrirypsychic.conn 



1-800-497-6457 



READV FOR A 

Cosmic Makeover? 

SQORCE 

1 800 487 1825 

A Psychic reading is an exceptional 
source of positive energy. 



mm.PSVCHICSOUBCE.COH 



RECORD DEALS 



LOOKING TO 6n SIGNED! 
We have coatacti with top labels 
Send deno to: 
SMUSA 
209 North 3rd St. 
Philadelphia, M 1910G 
Hip Hop » RSB » Gospel ° Rock 



PHAT! HOT! YOUNG! 
LIVE! PSYCHICS! 

l-664-4'):-'S~') LD 18» 



LIVE PSYCHIC READINGS 

Answers revealed to all 
vour many questions. 
■ 1-800-949-7488 
1-900-258-5555 
No CC required. 18+ 



"LOOKING FOR A RECORD DEAL???" 
Getting signed is very hard to do. 
But we will get the record deal 
you are loohUm,ior. Guaranteed 
Service. Call now to receive your 

FREE information. Talent 2000 
800-499-6395 www.talent2l<.coni 



92 EXOTIC 

DANCERS 

VIDEO - 2 HRS 

Get the ■92 Dancer Video ' You'll see 92 of 
the Finest Black & Hrspanic Exotic Dancers 
from the NYC Area! Youve seen them in 
Muse Videos & TV Talk Shows Dancers so 
hot we cannot show them in the pages of this 
magazine. Mail Check or Money Order for 
$9.95 payable to U VP Dept VB92. PO 
Box 110620, Jamaica. NY 11411 icaii or VMe 
For Free CatHog Discreetly sent by 1sl Class Mail 
7-10 dw (MlvwY Musi Be 1B» To Order Video) 



Order By CredH Card 1-877-«43-3630 Z 



www.blackGxoticdancers.com 



ilfc^K^B FREE CAl 

J| Filled With 
l^r To Make Se 

iip 



FREE CATALOG! 
t I Filled With Products 
To Make Sex Sizzle! 

Send now for \oiir VKV.V. .\duiii ji^ l-Ae adult 
products calaloK suhscriptloii niled with the 
ficiesi in sensual protliicls, sexy linnerie and 
lo\N. You'll find seductive products (hat 

will lake you and your lover to new 
heinlils of sexual plcusure. .Monj; vvilli your 
cacaloKvou II receive a 50% discount 
coupon good »jll) vour first order and a 
FItlili adult video offer 

Or K<> l<> adiuiievivcom/vihe uiid 
re-cc-ivc 5W% ofjf one- llcill! 

Call NOW! 
1-800-274-0333 

100"/<, /Uttney Back Guaranteel , 




Write to: Allam & EVB r5ept.VB2 I 

P.O. Box 900 • Carrboro. NC 27510 
UYES! .Send my FKlJi .Xdani & l-ive adult catalog suhschption! (I'm 18 years of age) 
Name 

Address 

Cit\ 



Si 



SIDNEY CKMES DIRECT mmt\ WW FORSr THE REST„IUY FROM THE BEST! 

HIPH0PJEWELS.COM 



IKS THAT TIMI 

STERUHG Sill 
I 25 CZ. STONE 

/ psoir 





11.2 gm. 
STERUNG SILVER 

P5012 

18.5 gm. 
STERUNG SlU/ER 
22 CZ. STONES 



S^roo 



T 

Say what you wantlX 
Represent yourself 
Great gift.. fo'/SM 
you or her! /£SwN| 



jlAtien ordenng: 
Krite down what 




PI 085 

Only $7.50/ letter 

Each pendant is band made. (Allow 2 weeits) 
Vour Name, Vour Initials, Your Anything! 




1-2-3-4 0R5UNES 
OF ANTTHING YOU 
WANT TO SAV ^| 



Fi..«:uu>v.ira»i nWRCHOICt: 

nvanttOMyw SQUARE OR OVAL 

a piece of paper GOIOOR 

and send witi coupon PLATINUM LOOK 



PI 091 \y*^^B^Bff^ and send wiu^ coupon. iruiimaM mum ^^^^^^h ^^^^^h 

i^QOO NtjaBB^r Comes in gold or I '^i r>0 '"cn^^^^^l ^^^^R^O 
37 ^^asr platinum look! | ^^^^^^ ^^BptC | 

nil DOS TUBS COIIE WITH A 36" MILITARY CHAIN THAT CAN IE ADJUSTED TO ANT LENGTH 



EifiREAKI 





ICEBREAKER M: 3-Han< 



I Titan Cuban chain. Pave Cross or Iced Spear. 2 cL Sloflinq 
Sliver eamngs, Sterlino Silver 9-sl«ie nng 



SIZE COUNTS! U 

V, V WEIGHT 

WEIGHT El 28 

WEIGHT El 35 \\*^ 

^22^ E90*18«» 



S85 nkie! Wtt 

^25°^ 10 
J^J^- St E135 



f4 

PERSONALIZE YOUR WRIST ,^ 

VAMP Ct.j 
ftUINT ROCKEY 



4 Letters = $39.00 

5 Letters : $44.00 

6 Letters = $49.00 



785-O7O0 




PUCKER UP & BLOW 

In^Mj^ STERUNG SILVER 
I PO's of HANDSET 
$1"^^!^^^ CZ. STONES 

■^f^ P5015 



to order by mail Cut uH a-': mstr; itiis tra ky-. in an OT(flope 
,! f If ^iir.f, iKfM' TOde ;xiyilt](e 111 SMiwy Chlfles IMrecL 

Sidney Charles Direct 
19528 Ventura Blvd.. Suite 400 
Dept. V-1202, Tanana, CA 91356 

PLEASE SEND MY ORDER TO; 



WITH EVERY ORDER 

FREE 36" CHAIN 



METmooFMnen: 



CMICM>_ 



PROPS 



THE CLARK SISTERS 

Today, Billboard' s R&B charts from 1983 read like the track listing for a favorite- 
classics mix tape, with highlights such as George Clinton's "Atomic Dog," 
Rufus & Chaka Khan's "Ain't Nobody," Gap Band's "Outstanding," and 
Mtume's "Juicy Fruit." The odd song out in this funky pantheon is "You Brought 
the Sunshine" (which charted at No. 16) by the Clark Sisters, the Detroit gospel 
quintet whose radio-friendly Pentecostal-style party anthem became a mainstay 
of righteous, good-time soul. 

The '80s generation wasn't the first-or last-to discover the power and glor)' 
of the Clark Sisters. Since they began recording in 1973, siblings-|ack>', 
Denise, Twinkie, Dorinda, and Karen-have ascended a ladder of acclaim 
that culminated with their induction into the Gospel 
Music Hall of Fame in 1999. The ladies 
have joyfully followed in the musical 
ministry of their mother, the late Dr. 
Mattie Moss Clark, a gospel legend 
in her own right. "My mama used to 
say, 'I want you to go out there and 
bust 'em wide open,'" says Karen. 

And they have, not only raising 
the roof with their powerfial vocals, 
but influencing R&B divas such as 
Whitney Houston and Mariah 
Carey. ''OThen Faith Evans appeared 
on Karen's 1997 solo debut Finally 
Karen, only a well-trained ear 
could discern the diffijrence between 
the two singers. Kelly Price offers her 
own take on "Sunshine," with the 
Sisters in the background, on her lat- 
est album. Priceless. 

The soulful clan also built a bridge 
to hip hop, beginning in 1988, when 
Melle Mel made a guest appearance 
on "Computers Rule the World," 
one of the first gospel-rap collabora- 
tions. Dorinda and Karen worked 
with Missy Elliott on last year's 
Miss E... So Addictive by singing on 
her hidden bonus track-giving a new 
audience a taste of the old-time 
sound. Missy returned the favor by 
producing a track on Karen's latest 
album, 2nd Chance. 

After achieving pop crossover 
success, the Clark Sisters could have 
easily left the church, like many of 
their predecessors. But three decades 
into their careers and nearly 20 years 
after hitting the charts, the singing 
sisters from the Church of God in 
Christ still remember who brought 
the sunshine. Imanie Wilson 
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